Publishers  warned 
of  shortage  of 
Little  Merchants 
(See  page  11) 

Field  may 
offer  national 
teletext  service 
(See  page  12) 

How  to  get 
a  larger 
tax  retnrn 
(See  page  13) 
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The  Detroit:  News 

Jerry 

-  Green  ^ — i 

At  V^^bledon  Q||||^H 

'  Champion  spoils 
I  sport  for  himself 


WIMBLEDON,  England  — 
On  the  first  day  of  Wimbledon, 
after  his  first  rumpus,  John  Mc¬ 
Enroe  was  walking  off  the  ten¬ 
nis  court  when  a  sweet  young 
thing  grabbed  him  around  the 
>ecTc. 

She  swung  for  a  while  in  the 
nanner  of  a  monkey. 

*-Enr/i^  at  last  put  a  gri- 


“1  feel  jdifferently,”  he 
“I’ve  gone  through  a  loi 
year.  It’s  not  easy.  I  just 
go  out  and  play  the  mate’ 
“That’s  the  only  way 
anybody  here  —  go  < 
win.  Or  the  rest  is  sou" 

In  one  of  his  ^ 

Enroe  bl^f^J 


Jmy  Gieen%  diamirioi^lup  CQiiiii^^ 
is  just  one  more  reason  we’re 
Michigaris  largest  newspaper. 


The  force  that  holds  the  moon  in  orbit 
is  helping  Amoco  find  oil  today. 


By  measuring  the  gravitational  pull  of 
rock  formations  miles  below  the 
earth's  surface,  Amoco  is  discovering 
previously  undetected  energy  deposits. 

Amoco  scientists  use  a  borehole 
gravimeter  that  can  detect  gravita¬ 
tional  pull  as  small  as  three-millionths 
of  an  ounce.  Porous  rock,  capable  of 
holding  oil  and  natural  gas,  exerts  less 
pull  than  non-porous  rock. 


Amoco  geophysicists  use  these  gravity 
readings  to  help  locate  oil  and  gas 
zones,  such  as  those  found  in  Michigan. 
Equally  important,  these  data  are 
invaluable  in  determining  areas  where 
well  testing  would  be  unproductive. 

It's  one  of  the  technologies  Amoco 
is  using  to  find  the  energy  America 
needs  today,  and  to  keep  growing  in 
the  year  2000 . . .  and  beyond. 


You  expect  more  from  a  leader. 


THE  REVOLUTTO  IS  STILL  GOING  »I. 


“Our  liberty  depends  on  the 
freedom  of  the  press . . 

—  Thomas  Jefferson 


The  fight  to  preserve  freedom  of  the  press  is 
as  important  now  as  it  was  in  Jefferson’s  day.  Each 
year,  Texas  Tech  University  reminds  us  of  this  by 

honoring  an  out¬ 
standing  public 
official  with  the 
national  Thomas 
Jefferson  Award. 
This  year’s  recipi¬ 
ent,  FCC  Chairman 
Mark  Fowler,  was 
dted  for  leading  the  move  to  repeal  excessive  federal 
regulation  of  broadcasters,  including  removing  barriers 
to  technological  progress. 

Harte-Hanks  Communications  is  very  proud  to 
support  this  unique 
award  ^ven  by 
Texas  Tech  and  its 
three  sponsoring 
groups:  the  Texas 
Daily  Newspaper 
Association,  Texas 
Association  of 
Broadcasters  and  the  Texas  Press  Associatioa  Their 
program  helps  recognize  worthwhile  efforts  to 
preserve  our  First  Amendment  freedoms.  SS  CoMMIMICATiOMIS  IftC. 


“We  need  a  freedom  over 
the  airwaves  as  robust  as 
the  freedom  that  accompanies 
paper  and  ink!’ 

—Mark  Fowler,  Chairman 
Federal  Communications  4  « 

Commission,  1982  Recipient  of  The  ^ 
National  Thomas  Jefferson  Award 


P.O.  Box  269,  San  Antonio,  Texas  78291 
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14- 16— Texas  Daily  Newspaper  Association  annual  meeting, 

Four  Seasons  Plaza  National  Hotel,  San  Antonio,  Tex. 

15- 19 — Inter-American  Press  Association,  Holiday  Inn  Mills 

House,  Charleston,  S.C. 

18-19 — National  Council  of  College  Publications  Advisors/Col¬ 
umbia  Scholastic  Press  Association  College  Convention,  Doral, 
Minn. 

18-20 — Midwest  Graphics,  O'Hare  Int.  Expo  Center,  Chicago. 

24-26 — Suburban  Newspapers  of  America’s  editorial  conference 
Holiday  Inn.  City  Center,  Chicago,  III. 

24- 26 — America  East,  Hershey  Lodge  &  Convention  Center, 

Hershey,  Pa. 

30-April  14 — National  Newspaper  Association,  Study  Mission  to  Brazil, 
Sao  Paulo,  Rio.  Salvador,  Brasilia. 

APRIL 

1 — Newspaper  Advertising  Sales  Association.  N.Y.  Chapter,  Hotel 
Lexington.  New  York. 

3-4 — UPl  Newspapers  of  Louisiana,  International  Hotel,  New  Or¬ 
leans,  La. 

3- 6 — Interstate  Circulation  Manager's  Association,  Hotel  Her¬ 

shey,  Hershey,  Pa. 

12-16 — Viewtext  '82  Conference,  New  York  Sheraton,  N.Y.C. 

13 — New  England  AP  News  Executives  Assn.,  Sheraton  Tara, 
Framingham,  Mass. 

14- 16 — PNPA/IAMA  Display  Ad  Conference,  Marriott  Inn, 

Harrisburg.  Pa. 

15- 17 — Kansas  Press  Association,  Garden  City,  Kans. 

18-20 — Northern  States  CMA  Conference,  Ramada  Inn,  Minneapolis. 

25- 28 — Newspaper  Research  Council  Conference.  Doubletree  Inn, 

Monterey,  Calif. 

26- 28 — American  Newspaper  Publishers  Association  Convention, 

Fairmont  Hotel,  San  Francisco. 

25- 27 — PN-ANCAM  conference.  Red  Lion  Inn,  Pasco,  Wash. 

28 —  Overseas  Press  Club  Awards  Dinner,  Waldorf-Astoria.  NYC 

29 —  International  Kenaf  Newsprint  Conference,  Hyatt  Regency 
Hotel,  San  Francisco. 

29-May  1 — Nevada  Press  Assn.,  Winnemucca  Convention  Center,  Winne- 
mucca,  Nev. 

MAY 

2-4 — Ohio  Circulation  Managers  Association,  Kings  Island,  Mason. 
2-5 — International  Newspaper  Promotion  Association,  Fairmont  Ho¬ 
tel,  San  Francisco,  Calif. 

2-5 — Society  of  American  Business  ano  Economic  Writers,  Ala¬ 
meda  Plaza  Hotel,  Kansas  City,  Mo. 

2-8 — International  Classified  Advertising  Week 

4- 7— American  Society  of  Newspaper  Editors,  Chicago  Marriott, 

Chicago,  III. 

9-11 — New  York  State  Society  of  Newspaper  Editors  annual  con¬ 
ference,  The  Otesaga,  Cooperstown. 

9-13 — International  Press  Institute  annual  general  assembly, 
Madrid,  Spain. 

12-15 — American  Association  of  Advertising  Agencies.  Greenbrier, 
White  Sulphur  Springs,  W.Va. 

12- 15 — Catholic  Press  Association,  La  Posada,  Scottsdale,  Ariz. 

13- 14 — Allied  Annual  Publishers  Meeting,  Westwater  Inn, 

Olympia.  Wash. 

13-15— Florida  Newspaper  Advertising  and  Marketing  Executive 
Sales  Conference.  Marriott  Hotel,  Tampa,  Fla. 

16- 19 — New  York  State  Circulation  Management  Association. 

annual  meeting.  Holiday  Inn-Arena,  Binghamton,  N.Y. 

16-19 — Institute  of  Newspaper  Controllers  &  Finance  Officers, 
Hyatt,  Hilton  Head.  S.C. 

24-28 — International  Federation  of  Editors  &  Publishers  (FIEJ),  Oslo, 
Norway. 

26- 28 — Suburban  Newspapers  of  America,  Bellevue-Stratford, 

Philadelphia.  Pa. 

28-31— Gay  Press  Association,  Downtown  Hotel  Inn,  Denver,  Colo. 

Vol.  115,  No.  11.  March  13.  1982:  Editor  &  Publisher.  The  Fourth  Estate  (ISSN:0013- 
094X)  Is  published  every  Saturday  by  Editor  &  Publisher  Co.  Editorial  and  business 
offices  at  575  Lexington  Ave.,  New  York,  N.Y.  10022.  Cable  address  "Edpub.  New 
York.  '  Second  class  postage  paid  at  New  York.  N.Y.  and  additional  mailing  offices. 
Printed  at  Hughes  Printing  Co..  East  Stroudsburg.  Pa.  18301.  Titles  patented  and 
registered  and  contents  copyrighted  1982  by  Editor  &  Publisher  Co..  Inc.  All  rights 
reserved.  Annual  subscription  $30.00  in  United  States  and  possessions,  and  in  Canada. 
All  other  $55.00. 

Postmaster:  If  undelivered,  please  send  form  3579  to  Editor  &  Publisher  Co.,  575 
Lexington  Ave.,  New  York.  N.Y.  10022. 

2 


Writing  guide _ 

By  Ethei  Grodzins  Romm 

The  eighth  marriage  of 

Miss  Elizabeth  Taylor 

and  other  misses.  #26 

On  the  list  of  the  current  top  50  writing  problems,  Ms.  vs.  Miss 
or  Mrs.,  or  any  other  usage  question,  is  about  43.  The  ability  to 
write  clear,  forceful  prose  has  little  to  do  with  usage.  Yet  writers 
and  teachers  seem  to  spend  more  time  debating  usage  than  any¬ 
thing  else  and  I’m  often  asked  about  specific  points.  Here  are  my 
views  on  Ms. 

It  may  be  instructive  to  begin  by  noting  that  no  one  has  asked 
my  views  on  Negro  vs.  black.  Black  swept  through  American 
English  like  Grant  took  Richmond,  capturing  all.  Ms.  is  our  cold 
war:  there  is  no  consistent  policy  among  publications. 

lembracedMs.  with  enthusiam  early.  Back  in  19561  was  writ¬ 
ing  a  column  on  interior  design  and  architecture.  Women  would 
write  for  advice,  signing  Mary  E.  Confused.  1  ducked  out  with 
Dear  Mary,  feeling  uneasy.  Suppose  she  were  older  than  I  and 
must  be  addressed  formally,  as  was  the  custom  in  that  era?  When 
Ms.  came  into  public  view  in  the  late  60s,  it  solved  that  problem. 

In  the  South,  both  Mrs.  and  Miss  are  pronounced  Miz,  which 
is  Ms.  Moreover,  its  use  goes  a  long  way  back.  Secretarial  hand¬ 
books  listed  Ms.  in  the  1950s.  The  publisher  of  American  Banker 
told  me  it  was  used  in  banking  in  the  late  1920s. 

With  so  much  going  for  it,  why  hasn’t  Ms.  taken  hold  as  black 
has?  The  answer  goes  beyond  language  style .  Negro  means  black 
(Latin,  niger),  but  in  the  USA  Negro  stood  for  a  low  caste,  an  un¬ 
touchable  in  American  society.  After  the  civil  rights  victories  of 
the  1960s,  a  new  term  was  needed. 

Mrs.  is  also  a  caste  term,  but  an  ambiguous  one — high  caste  to 
some,  low  to  others.  Yet  so  important  is  it  that  a  courtesy  title  like 
Ms.,  for  gender  identification  alone,  is  neither  warranted  nor 
welcome  in  some  places.  If  the  object  were  to  denote  marital  sta¬ 
tus,  males  would  have  their  own  term. 

Acceptance  of  Ms.  as  standard  newspaper  style  will  not  be  de¬ 
cided  by  editors  or  reporters  but  by  women  who  feel  a  need  for  a 
different  word  for  themselves,  and  insist  upon  it,  as  did  the 
blacks. 

Miss  means  girls  and  unmarried  women.  But  it  is  also  an  an¬ 
cient  newspaper  honorific  for  actresses,  even  those  who  have 
been  wed  six  or  seven  times.  As  a  title  of  respect.  Miss  Elizabeth 
Taylor  strikes  me  as  a  bit  sneering. 

The  AP/UPI  stylebook  calls  for  Elizabeth  Taylor  in  the  first 
reference  and  Miss  Taylor  in  the  second.  To  my  mind,  this  grand 
lady,  now  dissolving  marriage  #7  to  husband  #6,  should  be 
simply  Taylor  in  the  second,  or  Ms.  Tay/or  when  there  is  a  male 
Taylor  in  the  story.  Ms.  would  bring  clarity  instead  of  snigger¬ 
ing. 

•  AP/UPI  has  dropped  Mr.  except  when  combined  with  Mrs. : 
Mr.  and  Mrs.  Bugs  Bunny.  But,  inconsistently,  they  call  for 
“courtesy  titles  for  women  on  the  second  reference,  following  the 
woman’s  preference.”  In  my  experience,  women  neglect  to  men¬ 
tion  their  preference  when  being  interviewed  and  so  there  are  at 
least  as  many  annoyed  as  pleased  at  being  called  in  print  Mrs.  Lo¬ 
cal  Pearl  Mesta  or  Miss  New  Hospital  Director.  When  working 
under  AP/UPI  guidelines,  train  yourself  to  include  requests  for  ti¬ 
tle  preference  when  you  check  name  spellings  and  middle  in¬ 
itials. 

•  Outside  of  such  guidelines,  use  Ms.  with  women  only  in 
those  places  where  you  would  use  Mr.  for  men — where  clarity  is 
served. 
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Randy  Galloway 


'-SNRRIHIIinif 

iMUSHUisuiiEn: 


David  Casstevens 


D 


alias  has  the 
world’s  best 
sports  fans  — 


they’re  always  hungry 
for  more.  And  Sports 
Day  delivers  in  doubles 
with  a  pair  of  top  notch 
anchor  columnists: 
Randy  Galloway,  the 
nationally  respected 
baseball  writer  with  a 
Hair  for  other  sports  as 
well;  and  David  Cas¬ 
stevens,  a  commentator 


who  lets  not  a  game  or 
player  or  issue  escape 
his  sharp  eye.  Every' 
day  Galloway’s  and 
Casstevens’  candid  and 
enlightening  writing  is 
the  “must”  reading  that 


®  N' 


heads  up  the  best  sports 
section  going. 

And  the  score  to 
date?  Sports  Day  is  the 
sports  section  people 
prefer  —  overwhelm¬ 
ingly.  And  —  with  Gal- 
low  ay  and  Casstevens 
heading  our  team  — 

The  Dallas  Morning 
New's  is  tw  ice  as  tal¬ 
ented  at  w  rapping  up 
all  the  excitement  that 
makes  sports  sports. 


The  Voice  of  Texas. 


Workshops/Clinics/Seminars 


MMIIPUTEBS& 

NEWSVHFERS 

Training  Seminar  •  Miami,  Florida 
April  19-23,1982 

The  computer  is  neither  to  be  feared  nor 
revered  in  newspaper  operations.  Even 
skeptical  reporters  and  creative  writers  have 
come  to  terms  with  the  computer  and  now 
admire  the  speed,  accuracy  and  simplicity  of 
programing  a  story  against  a  tight  deadline. 

This  seminar  gives  participants  a  broad 
overview  of  the  application  of  computers  to 
newspaper  operations,  from 
telecommunications  and  cable  TV  to  total 
pagination.  You  will  learn  how  the  computer  is 
used  in  circulation,  advertising,  the  electronic 
library  system,  the  newsroom,  videotex.  You’ll 
get  the  opportunity  to  write  simplified 
programs,  operate  video-display  terminals  and 
observe  a  modern  data-processing  center.  Ask 
questions  and  get  answers  from  our  experts  — 
in  language  a  writer  can  understand. 

“Application  of  Modern  Computer  Technology 
to  Newspaper  Operations”  is  suitable  for  all 
levels,  both  management  and  staff. 


COST:  $350,  payable  in  advance 
Fee  includes  all  meeting  materials;  breakfast, 
lunch  and  dinner  at  The  Miami  Herald  for  the 
duration  of  the  meetings.  Expenses  for  travel 
and  lodginq  are  additional.  Hotel 
accommodations  available  within  walking 
distance.  Additional  information  sent  upon 
receipt  of  fee. 

Send  your  nominations  to: 

James  E.  Wells,  Director  of  Training 

KNIGHT-RIDDER  NEWSPAPERS 
INSTITUTE  OF  TRAINING 

One  Herald  Plaza  Miami,  Florida  33101 
Phone:  (305)  350-2905 


(National  and  Regional) 


MARCH 

15-17 — ANPA  Labor  Relations  Seminar,  Chicago. 

15- 19 — Knight-Ridder  Newspaper  Institute  of  Training,  Career  Plan¬ 

ning  &  Counseling.  Miami.  Fla. 

16- 19 — Circulation  Promotion  Seminar.  Hyatt  Regency,  Chicago. 

III. 

18-19 — NENA  Management  Development  Seminar.  Financial  Plan¬ 
ning  for  the  Non-Financial  Executive.  Boston  Marriott  Hotel, 
Newton,  Ma. 

21- 24 — NENA'Gannett  Newspaper  Foundation  Seminar:  "The  Adver¬ 

tising  Sales  Manager,"  The  Parker  House,  Boston. 

22- 26 — Knight-Ridder  Newspaper  Institute  of  Training,  Newsroom 

Management.  Miami.  Fla. 

24-25 — ANPA  Credit  Bureau  Inc.,  Seminar  on  Credit  and  Col¬ 
lections,  Sheraton  International  Conference  Center.  Reston,  Va. 

24- 26 — ANPA  Foundation  Conference  for  Newspapers  in  Education. 

Maxwell  House.  Nashville.  Tenn. 

25— National  Press  Photographers  Association  Color  Workshop 
Detroit  Free  Press.  Detroit,  Mich. 

25- 26 — NENA-IBM  Seminar:  Electronic  Data  Processing  for  the  Non- 

EDP  Executive,  Stouffer's  Bedford  Glen  Hotel.  Bedford,  Ma. 

27 — NENA  Classified  Sales  Clinic,  The  Copley  Plaza.  Boston. 

28-30 — SNPA  Editorial  Clinic,  Atlanta  Hilton,  Atlanta.  Ga. 

28-April  2 — Circulation  Management  Development  Seminar  sponsored  by 
the  Gannett  Foundation,  Plaza  International  Hotel,  Tucson, 
Arizona. 

30-31 — ANPA'RI.  Symposium  on  Pressroom  Options.  Hyatt  Re¬ 
gency.  Chicago. 


APRIL 

4- 9 — American  Press  Institute,  Advertising  Executives,  newspa¬ 

pers  over  75,000  circulation,  Reston,  Va. 

5- 7 — Modern  Production  Techniques  training  seminar,  sponsored 

by  Knight-Ridder  Newspapers  Institute  of  Training,  Miami,  Fla. 
18-19 — American  Society  of  Newspaper  Editors.  Minorities  Seminar, 
Univ.  of  Southern  California.  Los  Angeles,  Calif. 

18-20 — Newspaper  Readership  Project  for  editors  in  N.J.,  N.Y.,  Pa. 

Conn.,  and  Dela.,  Bergen  Record,  Hackensack,  N.J. 

18-23 — American  Press  Institute,  Coverage  of  Entertainment  & 
Arts,  for  critics.  Reston,  Va. 

18- 23 — Circulation  Development  Seminar  sponsored  by  the  Gan¬ 

nett  Foundation,  Hilton  Inn  on  the  Campus,  Rochester,  N.Y. 

19- 21 — Leadership  in  the  Newsroom,  a  management  development 

workshop  for  editors,  sponsored  by  ANPA,  ASNE,  APME,  Hyatt 
Regency,  Washington,  D.C. 

24 — N.Y.  State  Associated  Press  Associations  joint  seminar  with 
AP  broadcast  members  on  contacts  in  state  government,  Sheraton 
Airport  Inn,  Albany.  N.Y. 

25-26 — American  Society  of  Newspaper  Editors.  Minorities  Seminar, 
Univ.  of  Massachusetts/Harvard,  Amherst,  Mass. 

25- 30 — American  Press  Institute,  Newspapers  and  Telecommuni¬ 

cations.  Reston,  Va. 

26- 28— Mid-America  Press  Institute.  Today's  Living,  Today's  Dollar 

seminar,  Bel  Air  Hilton,  St.  Louis.  Mo. 


MAY 

2-7 — American  Press  Institute.  Suburban  and  Zoned  News  Cover¬ 
age.  Reston,  Va. 

12-16— Knight-Ridder  Newspapers  Institute  of  Training,  Managing 
with  Unions.  Miami,  Fla. 

16-18 — Newspaper  Redership  Project  for  editors  in  Ky.,  Tenn.,  Ind.. 
Ohio.  W.Va.,  Lexington  (Ky.)  Herald  and  Leader.  Lexington.  Ky. 

16- 19 — Circulation  Promotion  seminar,  presented  by  INPA.  Hyatt 

Regency.  Chicago. 

17- 19 — Managing  People  in  the  Circulation  Department,  spon¬ 

sored  by  ANPA.  ICMA,  NPRA.  Radisson  Hotel.  Chicago. 

22 — Penney-Missouri  Family/Lifestyle  Seminar,  Lincoln  Plaza,  Okla¬ 
homa  City,  Okla. 

26-30 — Knight-Ridder  Newspapers  Institute  of  Training,  Effective 
Management  Skills.  Miami,  Fla. 
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Thats  why  450  members  already  are 
receiving  Associated  Press  news  on  bur 
dishes.  And  why  another  442  members 
are  awaiting  installation. 

And  that’s  why  AP’s  satellite  transmission 
network  is  the  largest  press  system — 
anywhere. 


ilD 


Associated  Press 


to  print  inserts  and 
Sunday  Magazines* 

Harris  has  developed  three  new  presses  which  are  specifically 
designed  to  print  inserts  and  Sunday  Magazines  efficiently  and 
economically.  Regardless  of  size  or  run  length,  there  is  a  Harris  press 
ideally  suited  to  the  job.  The  double-width  N-1700,  and  single-width 
N-900  and  N-936  all  have  21 "  cut-offs  to  save  up  to  15%  on  paper. 

Let  Harris  show  you  how  these  great  new  presses  can  improve 
your  products  while  reducing  costs.  Write  to  Richard  H.  Bell,  Harris 
Corporation,  Newspaper  Press  Division,  121  Broadway,  Dover,  NH  03820. 


Editor  &  Publisher 

The  fourth  estate 


Robert  U.  Brown,  President  and  Editor  Janies  Wright  Brown 

Ferdinand  C.  Teubner,  Publisher  Publisher,  Chairman  of  the  Board,  1912-1959 


Lobbying 

We  think  the  American  public  is  fortunate  to  have  news¬ 
paper  editors  and  publishers  who  will  spend  their  valuable 
time  appearing  before  Congressional  committees,  contacting 
Senators  and  Congressmen,  explaining  their  views  on  pend¬ 
ing  legislation  that  will  affect  their  ability  to  report  the  news. 
Some  editors  object  to  this  technique  because  it  appears  they 
are  asking  for  special  privilege.  The  question  is:  Whose  spe¬ 
cial  privilege? 

If  newspaper  editors  truly  believe  freedom  of  the  press  is 
something  that  belongs  to  the  people  and  not  just  to  the 
person  who  owns  a  printing  press;  if  they  believe  they  repre¬ 
sent  their  readers  when  they  seek  and  publish  information 
necessary  to  them  in  the  management  of  their  daily  lives  as 
well  as  their  participation  in  representative  government; 
then  why  should  they  be  embarrassed  about  representing 
their  readers  before  Congress  with  respect  to  legislation 
affecting  the  public’s  right  to  be  informed? 

Newspaper  executives  for  years  have  done  this  sort  of 
thing  at  the  local  level  and  thought  nothing  of  it.  Now  that  it 
involves  Washington  and  the  national  scene,  some  feel  it  is 
different.  It  isn’t. 

While  the  ANPA  and  its  member  publishers  present  their 
views  to  Congress  on  telecommunications  issues  which  they 
firmly  believe  will  have  an  effect  on  newspapers’  ability  to 
utilize  new  techniques  for  the  dissemination  of  information, 
members  of  the  American  Society  of  Newspaper  Editors  and 
the  AP  Managing  Editors  Association,  as  well  as  ANPA,  are 
presenting  their  views  on  proposals  to  rewrite  the  Freedom 
of  Information  Act.  There  is  nothing  new  in  this  practice, 
because  leaders  of  those  groups  did  the  same  thing  in 
Washington  10  years  ago  and  had  a  lot  to  do  with  adoption  of 
that  Act  in  its  present  form. 

If  there  is  any  selfish  interest  on  the  part  of  these  editors 
and  publishers  when  they  present  their  views  to  Congress  it 
is  only  that  of  trying  to  make  it  possible  for  them  to  do  a 
better  job  of  informing  the  public.  The  “special  interest"  they 
represent  in  seeking  “special  privilege”  is  their  readers  and 
an  informed  public. 
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Contract  to  publish 

An  Indiana  court  has  said  that  “once  a  newspaper  forms  a 
contract  to  publish  an  advertisement,  it  has  given  up  the 
right  not  to  publish  the  ad  unless  that  right  is  specifically 
reserved  or  an  equitable  defense  to  publication  exists.”  That 
sets  a  dangerous  precedent. 

No  matter  where  in  the  course  of  preparing  and  paying  for 
an  ad  it  is  determined  a  contract  is  made,  we  don’t  believe 
that  court,  or  any  other,  contends  that  a  newspaper  must 
publish  material  it  feels  to  be  “inflammatory  and  deroga¬ 
tory,”  as  it  was  in  this  case,  or  libelous,  as  it  might  be  in  some 
other  case. 
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Letters 


HEAR  YE,  HEAR  YE 

We  noticed  with  interest  Irving  Rosen¬ 
thal’s  letter  to  the  editor  titled  "Oldest” 
in  Eduor  &  PLBLiSHtR  for  February  6. 
For  the  sake  of  edification,  we  want  to 
bring  to  his  attention  that  the  Alexandria 
(Vd.)  Gazette  is  the  oldest  daily  newspap¬ 
er  in  continuous  publication  in  the  United 
States.  The  authenticity  of  the  Gazette's 
claim  to  being  the  oldest  daily  newspaper 
in  the  United  States  is  in  Brigham’s  His¬ 
tory  and  Bihliofiraphy  of  American 
Newspapers  1690-1820.  Robert  W. 
Jones,  professor  of  journalism  at  the  Uni¬ 
versity  of  Washington,  in  his  book  Jour¬ 
nalism  in  the  United  States  on  page  194 
under  the  caption  "Virginia  Has  Oldest 
Existing  Daily”:  "The  oldest  daily  news¬ 
paper  now  published  in  the  United  States 
is  the  Alexandria  (Va.)  Gazette.  It  was 
established  as  the  Virginia  Journal  and 
Alexandria  Advertiser,  in  1784  Volume  1, 
Number  I,  appearing  on  February  5.  It 
became  a  daily  on  April  14,  1797  called 
the  Ale.xandria  Times  and  Advertiser.” 

Lewis  A.  Stearman 
(Stearman  is  vicepresident  of  the  Alexan¬ 
dria  Gazette.) 


Correction 

In  the  Mark  Ferree  obituary  (E&P, 
February  20,  page  1 3),  there  was  a  factual 
error.  The  report  stated  that  Ferree  was  a 
"director  of  The  E.W.  Scripps  Company, 
a  division  of  Scripps-Howard  Newspap¬ 
ers,  Inc.”  I'his  is  not  correct.  All  Scripps- 
Howard  newspapers  are  subsidiary  com¬ 
panies  or  in  two  cases  a  division  of  The 
E.W.  Scripps  Company. 


^  MTSALLfOR 
1  TDDAYS  PRESS 
CORfEREMCE, 
SCNTlfNEN- 
S  TliANKYCOt 
GOOPPAY-  J 


Short  takes 


The  lovely  but  beautiful  Fannie  Garrett  Police  are  investigating  the  possibility 
will  perform  with  the  Denver  Symphony  of  a  sexual  attack  in  their  follow-up  on  the 
Orchestra  .  .  . — Denver  Post.  case. — Chico  iCaWf.)  Enterprise-Record. 

*  ^  * 

TV  Highlights:  Befsy  Palmer  lays  an  Miss  Kennedy’s  dictation  began: 
ambitious  co-worker  and  Mildred  Dun-  -"Four  score  and  seven  rears  ago,  our 
nock  her  understanding  mother. — Char-  .  fathers  brought  .  .  .” — Santa  Cruz 
leston  (S.C.)  News  &  Courier.  (Calif.)  Sentinel. 

[I  EDITOR'S  COMMENT 

Jack  Tinsley  I 

E.xecutive  Editor  I 

Star  Telegram  (Morning  &  Evening)  I 

Fort  Worth,  Te.xas  I 

“Besides  offering  the  most  distinguished  group  of  I 

columnists  for  editorial  and  op-ed  use,  The  New  I 

York  Times  News  Service  is  also  an  excellent  I 

resource  for  interpretive  pieces  and  backgrounders.  ”  I 

She  }^eW  i|0rk  Simeg  J 

NEWS  SERVICE 
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New  Jersey^  got  it  all. 


The  Garden  State  Arts  Center,  an  open¬ 
sided  amphitheater  designed  by  Edward 
Durell  Stone,  is  thronged  nightly  with  as 
many  as  10,000  peopie,  seated  inside  and 
on  the  lush,  rolling  green.  After  the  Star- 
studded  summer  programs.  New  Jerseyans 
flock  to  Symphony  Hail,  home  of  the  inter¬ 
nationally-known  New  Jersey  Symphony,  the 
Garden  State  Ballet  and  the  Opera  Theater. 
New  Jerseys  alive  with  the  performing  arts... 


And  The  Star-Ledger  delivers  it  to 

341,000  affluent 
daily  readers 

In  the  Greater  New  Jersey  market, 
more  people  in  households  with 
incomes  of  $25,000  -f  read  The 
Star-Ledger  than  the  New  York 
News  and  New  York  Times 
combined. 

Compare  $25,000-1-  daily 
readership: 

The  Star-Ledger  341,000 

New  York  News  1 1 6,000 

New  York  Times  147,000 

If  you  want  sales  performance  in 
New  Jersey,  you  need  New  Jerseys 
largest  newspaper.  The  Star-Ledger. 

To  get  the  facts  about  the  Greater 
New  Jersey  Market,  send  for  our 
free  “10  facts’  book  today! 


New  Jersey's  Largest  Daily  and  Sunday  Newspaper 

Total  Circulation:  403,798  daily-585,174  Sunday 
Star-Ledger  Plaza.  Newark.  NJ.  07101  (201)  877-4214 


kepiesented  Natioridllv  by  PiewhuuMf  Newbpdptfrs 


The  Star-Ledger’s  New  Jersey 
A  World  Apart 

Original  oil  painting  of  the  Garden  State  Arts 
Center  by  New  Jersey  artist  Jim  Woodend,  for 
The  Star-Ledger. 


Sources;  The  Scartxjrough  Report  1980.  GNJM  6-County-Morris.  Essex.  Union.  Middlesex.  Somerset  Monmouth;  Fas  Fax  3/31/01 
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N.Y.  publishers  warned 
to  act  on  carrier  decline 


By  John  Consoli 

A  sharp  decline  during  the  next  three 
years  in  the  number  of  boys  who  will  turn 
12-years  old  may  seriously  hinder  the 
newspaper  industry  in  its  ability  to  distri¬ 
bute  its  product,  a  circulation  director 
warned  attendees  at  the  winter  meeting 
this  week  of  the  New  York  State  Pub¬ 
lishers  Association. 

As  an  example,  Ronald  Anderson,  cir¬ 
culation  director  of  the  Gannett  Roches¬ 
ter  Newspapers,  told  publishers  that  by 
1985  the  number  of  boys  who  will  turn  12 
in  Monroe  County,  New  York,  will  de¬ 
cline  by  35%  over  the  number  turning  12 
during  the  current  year. 

He  said  the  number  of  boys  turning  12 
will  reach  its  peak  this  year — 13.563 — 
and  will  fall  by  15%  to  1 1,493  in  1983;  by 
14%  to  9.836  in  1984;  and  by  6%  in  1985  to 
9,257. 

Anderson  said  he  believes  the  Monroe 
County  figures  are  representative  of  all 
counties  around  the  state  of  New  York. 
The  state  has  a  law  which  prevents  young 
people  from  delivering  newspapers  until 
they  are  at  least  12-years  old. 

Anderson  told  publishers  that  the  "Lit¬ 
tle  Merchant  Program"  under  which 
young  carriers  deliver  newspapers  is 
“still  the  best  answer”  to  the  way  in 
which  the  product  can  be  distributed. 

He  warned  publishers  that  the  declin¬ 
ing  birth  rate  is  "now  about  to  begin  hurt¬ 
ing  us  in  the  ability  to  deliver  news¬ 
papers.” 

“Four  years  from  now,”  he  said,  "we 
will  have  only  two-thirds  of  the  12-year 
olds  available  to  become  carriers  that  we 
have  today.  Newspapers  should  start  to¬ 
day  thinking  about  how  to  cope  with  this 
problem.” 

Anderson  said  the  Gannett  Rochester 
Newspapers  have  established  a  Long 
Range  Planning/Research  Committee 
that  is  looking  into  possible  solutions  to 
the  problem.  He  said  as  part  of  the  re¬ 
search,  questionnaires  will  be  sent  out 
which  he  hopes  will  reveal,  among  other 
things,  anticipated  carrier  turnover,  atti¬ 
tudes  of  youth  toward  becoming  carriers, 
whether  there  will  be  a  need  to  move 
toward  more  use  of  adult  carriers. 

Anderson  said  a  possible  solution  to 
the  potential  problem  will  be  to  "get  out 
of  our  habit  of  recruiting  only  newspaper 
boys."  He  estimated  that  "no  more  than 
20%  of  the  newspaper  carriers  across  the 
state  (of  New  York)  are  girls.”  He  added, 
"Maybe  hiring  more  female  district  man¬ 


agers  would  help  remedy  this." 

“We  must  begin  facing  the  challenge 
today  or  face  drastic  changes  in  our  deliv¬ 
ery  and  collection  system  of  tomorrow,” 
he  told  publishers. 

Anderson  also  encouraged  publishers 
to  push  to  get  legislation  approved  that 
would  enable  elementary  and  secondary 
schools  to  give  credits  for  those  students 
who  are  carriers. 

Gary  Kruger,  circulation  director  of 
the  Syracuse  Newspapers,  advised  pub¬ 
lishers  of  a  bill  currently  pending  in  the 
State  Legislature  in  which  owners  of 
“pennysavers”  are  seeking  permission  to 
use  10  and  II -year  olds  to  deliver  their 
papers  two  days  a  week  in  between  the 
hours  of  8  a.m.  and  7  p.m. 

New  York  law  was  recently  changed  to 
permit  carriers  to  begin  delivery  of  daily 
newspapers  at  5  a.m.  instead  of  6  a.m. 

Kruger  said  with  the  decline  in  the  birth 
rate  of  12-year  olds,  that  is  about  to  have 
an  impact,  “it  will  become  almost  manda¬ 
tory  for  newspapers  to  go  after  at  least  the 
use  of  1 1-year  olds.” 

Advertisers’  message 
Publishers  also  got  some  advice  from 
the  state  newspapers’  ad  directors,  editors 
and  reporters. 

“We  must  become  a  marketing  and  dis¬ 
tribution  industry  first  and  a  news  source 
second  if  we  are  going  to  continue  to 
make  money,”  Peter  Russ,  retail  ad  man¬ 
ager  of  the  Buffalo  Courier-Express,  said. 

Russ  said  the  main  competition  for 
newspapers  right  now  is  direct  mail.  He 
urged  all  publishers  to  begin  Total  Market 
Coverage  distribution  programs  as  a 
means  of  combating  direct  mail. 

To  bolster  his  advice,  Russ  pointed  to 
the  new  ad  budget  of  Allied  Stores  which, 
when  compared  to  one  five  years  ago.  has 
a  newspaper  budget  that  is  down  9%  and  a 
direct  mail  budget  that  is  up  7%. 

Russ  said  in  1974,  Sears’  ROP  ads.  as  a 
total  of  its  entire  print  budget,  was  80%. 
In  1981,  he  said.  Sears’  ROP  ads  as  a  total 
percentage  of  its  entire  print  budget  had 
declined  to  30%. 

Sears  is  moving  more  and  more  out  of 
ROP  and  into  circulars,  he  said,  and  the 
chain  will  be  mailing  its  next  circular 
nationwide. 

“If  it  is  successful,  it  spells  trouble  for 
all  of  us,”  he  said. 

Russ  said  the  high  insertion  rates  news¬ 
papers  now  charge,  combined  with  a  lack 
of  Total  Market  Coverage  programs  and 
the  lack  of  a  reliable  distribution  process 


Every  SatureJay  since  1884 

by  daily  newspapers,  will  mean  an  in¬ 
crease  in  the  use  of  free  distribution 
newspapers  and  direct  mail  by  retailers. 

“If  your  cost  per  thousand  is  too  high, 
bring  it  into  line.”  he  urged  publishers. 
He  also  told  them  to  consider  consecutive 
page  discounts  and  said  when  carriers  are 
allowed  to  stuff  inserts  rather  than  the 
inserts  being  stuffed  in-house,  there  can 
be  anywhere  from  a  3%  to  15%  non¬ 
delivery  rate. 

“It  is  not  gloom  and  doom  yet,”  he  told 
publishers,  “but  we  must  act  soon  to 
keep  the  wolves  from  breaking  down  our 
doors.” 

Karl  Davis,  ad  director  of  the  Dunkirk 
Evening  Observer,  told  publishers  they 
should  consider  granting  an  occasional 
request  by  an  advertisers  for  a  news  story 
on  their  store  or  on  a  line  of  merchandise 
they  carry. 

Editors  speak  out 

Harry  Rosenfeld.  who  supervised  the 
Washington  Post’s  Watergate  coverage 
before  leaving  to  take  his  current  post  as 
editor  of  Hearst’s  Capital  Newspapers  in 
Albany,  N.Y.,  said,  “joinerism  and 
boosterism”  by  publishers  and  editors 
are  “respectable  goals"  but  something 
that  he  disagrees  with. 

At  one  point,  in  a  raised  voice,  he  said. 
“You  publishers  ought  to  seriously  con¬ 
sider  opting  out.” 

Don  Hadley,  managing  editor  of  the 
Geneva  (N.Y.)  Finger  Lakes  Times, 
agreed  with  Rosenfeld. 

In  response  to  one  publisher  who 
asked,  “If  a  newspaper  cannot  be  in¬ 
volved  in  rebuilding  a  community  then 
who  can,  especially  in  a  small  commun¬ 
ity?”  Hadley  said; 

“Newspapers  can  be  boosters  through 
editorials.  We  don’t  have  to  get  involved 
(Continued  on  page  12) 

$100  million  offer 
for  N.Y.  News  made 

Allbritton  Communications  Co..  Wash¬ 
ington.  D.C..  has  offered  to  buy  the  New 
York  News,  the  Washington  Post  reported 
March  1 1 . 

Quoting  unnamed  sources,  the  Post  said 
Joe  L.  Allbritton  had  offered  “in  excess  of 
$100  million”  for  the  newspaper,  plus  the 
building  and  other  assets,  including  the 
Newspoint  plant  and  Gaynor  News  Co. 

Allbritton  publishes  daily  newspapers  in 
New  Jersey,  Massachusetts,  and  Pennsyl¬ 
vania. 

The  deal,  the  Post  said,  was  contingent 
on  generous  union  concessions  and  layoffs 
of  about  1 .3(K)  employees. 
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(Continued  from  page  H) 

by  joining  organizations,  but  by  produc¬ 
ing  the  best  newspapers.  The  projects  and 
organizations  in  our  communities  should 
rise  and  fall  on  their  own  merits.  Our  job 
is  not  to  make  the  town  look  good,  the 
school  system  look  good,  the  advertisers 
look  good — it  is  to  report  the  news,” 
Hadley  said. 

“It  is  wrong  to  say  special  rules  apply 
to  management  and  not  reporters  solely 
for  business  purposes,”  Rosenfeld 
added.  “Joinerism  raises  false  hopes  and 
expectations  of  those  you  join.  They  ex¬ 
pect  you  to  see  all  things  from  their  side 
and  if  you  do  join  they  may  be  right  in 
thinking  that  way.” 

“I  obviously  feel  newspapers  must  be 
committed  to  their  community  and  con¬ 
tinue  to  do  community  service,”  Rosen¬ 
feld  said,  “but  not  by  joining  organiza¬ 
tions.” 

A  third  editor  on  the  panel,  John  Mur¬ 
phy  of  the  Peekskill  Star,  said  ideally  it 
would  be  better  if  no  one  from  a  newspap¬ 
er’s  management  got  involved  in  any  way 
with  community  organizations.  He 
added,  however,  “in  a  small  community 
like  ours,  executive  talent  is  thin.  We  feel 
we  have  a  certain  responsibility  to  get 
involved.  1  think  a  small  newspaper  has  to 
get  involved.” 

Report  from  Albany 

Three  political  correspondents — 
Richard  Benedetto  of  Gannett  News  Ser¬ 
vice;  Paul  Browne  of  the  Watertown  Dai¬ 
ly  Times;  and  Joseph  Mianowany  of  Un¬ 
ited  Press  Internatonal — all  covering  the 
state  capital  of  Albany,  also  had  a  chance 
to  sound  off  to  the  publishers. 

Benedetto  said,  “It  is  my  growing  be¬ 
lief  that  the  press  corps  in  Albany  is 
covering  th»*  state  capital  “like  a  Holly¬ 
wood  gossip  column.” 

“Newspapers,”  he  said,  “are  wrong  if 
they  believe  they  can  do  it  flashier  and 
faster  than  tv.” 

Benedetto  said  there  are  “not  enough 
in-depth,  perspective  stories  on  the  real 
issues”  coming  out  of  the  press  corps  in 
Albany. 

He  added  that  he  believes  this  lack  of 
depth  stems  from  a  lack  of  interest  by 
editors  in  the  really  in-depth  type  of 
story. 

“Editors  say  you  can’t  bore  readers, 
but  I  don’t  believe  you  can  ignore  the 
issues  either,”  he  said.  He  pointed  out 
that  since  Hugh  Carey  has  been  Governor 
of  New  York,  especially  in  the  past  year, 
there  has  been  more  written  about  his 
personal  life  and  that  of  his  new  wife  and 
his  children’s  misfortunes,  than  on  how 
he  sees  the  substantive  issues  affecting 
the  state. 

Browne  said  when  New  York  City 
Mayor  Edward  Koch  (a  gubernatorial 
candidate)  came  to  Albany  recently  after 


National  teletext  planned 


Field  Electronic  Publishing  Inc.  (FEP) 
and  Satellite  Syndicated  Systems  Inc. 
(SSS)  announced  (March  9)  that  they  are 
considering  a  joint  venture  to  offer  a 
nationwide  teletext  news  and  information 
service. 

“If  the  talks  succeed  this  will  be  the 
first  national  teletext  service  in  the  Un¬ 
ited  States  and  would  establish  electronic 
publishing  as  the  strong  new  medium  we 
think  it  is,”  FEP  vicepresident  and  gener¬ 
al  manager  Ben  Smylie  said. 

FEP,  headquartered  in  Elk  Grove  Vil¬ 
lage,  Ill.,  is  a  wholly-owned  subsidiary  of 
Field  Enterprises  Inc.,  Chicago,  pub¬ 
lishers  of  the  Chicago  Sun-Times. 

KEYFAX,  FEP’s  teletext  magazine 
based  on  British  CEEFAX  technology, 
has  been  providing  televised  information 
on  an  experimental  basis  in  Chicago  since 
last  April.  If  the  company  strikes  a  deal 
with  SSS,  a  national  version  of  the  same 
electronic  magazine  would  be  made  avail¬ 
able  to  18,500,000  homes  in  conjunction 
with  the  satellite  delivery  of  superstation 
WTBS-tv  Atlanta.  The  WTBS  service  is 
delivered  across  the  country  by  subsidi- 

putting  down  suburban  lifestyle  in  a  Play- ' 
boy  interview,  there  was  “a  media  circus 
which  he  (Koch)  orchestrated  to  his 
advantage.” 

Browne  said  the  upstate  media  had 
Koch  “on  its  tuif”  and  all  it  did  was  fol¬ 
low  him  around  and  ask  shallow  ques¬ 
tions  on  what  he  thought  about  upstate 
living. 

“Koch  avoided  answering  difficult 
questions  on  major  issues,”  Browne  said. 
“That  should  have  been  the  headline  the 
next  day.  Not  that  he  visited  Albany  and 
enjoyed  a  restaurant’s  food.” 

Benedetto  said  since  Koch  is  so  good  at 
throwing  out  one-liners  and  tv  picks  them 
up,  newspaper  reporters  are  under  press¬ 
ure  to  build  a  story  about  such  quotes 
rather  than  doing  more  substantive  stor¬ 
ies  on  the  campaign  issues. 

“If  a  print  reporter  doesn’t  lead  with 
the  flashy  quote,  his  editor,  who  has  seen 
it  on  tv,  will  wind  up  asking  why  his  re¬ 
porter  missed  it.” 

One  publisher  asked  why  the  state- 
house  reporters  cannot  write  both  types 
of  stories. 

“If  you  constantly  have  substantive 
stories  not  used  and  you  have  a  choice  as 
to  where  you  will  spend  your  time,  you 
decide  to  spend  it  on  the  story  you  think 
the  editor  wants  to  run,”  Benedetto  said. 
That,  he  said,  seems  to  be  the  less  sub¬ 
stantive  story  that  contains  the  flashy 
quotes. 

* 

Buffalo  Evening  News  has  withdrawn 
its  membership  from  the  NYSPA,  citing 
financial  considerations.  NYSPA  has 
proposed  hiking  maximum  annual  dues  to 
$8,500  a  year  from  $7,500  a  year.  The 
membership  will  vote  on  the  proposed 


ary  Southern  Satellite  Systems  Inc. 

The  proposed  national  service  is  sche¬ 
duled  to  be  demonstrated  live  via  satellite 
at  the  National  Cable  Television  Associa¬ 
tion’s  annual  convention  in  Las  Vegas  in 
May. 

In  order  to  receive  the  proposed  ser¬ 
vice  subscribers  would  need  a  teletext 
decoder  to  display  the  magazine.  Any 
small  or  large  cable  operator  who  re¬ 
ceives  the  service  would  be  able  to  offer 
the  national  package  to  its  subscribers  as 
soon  as  the  decoders  become  available. 

Smylie  refused  to  comment  on  the 
financial  details  and  time  frame  of  the 
proposed  venture  and  was  also  uncertain 
whether  or  not  it  would  eventually  tap  the 
Sun-Times  as  an  information  provider. 

Southern  Satellite,  Tulsa,  Okla.,  has 
been  serving  as  the  carrier  for  a  number  of 
text  services  since  October  1980,  through 
its  CableText  division  which  will  con¬ 
tinue  on  the  vertical  blanking  interval  of 
transponder  #6,  Satcom  III.  The  pro¬ 
posed  new  joint  venture  would  have  a 
technical  format  different  from  the  cur¬ 
rent  services. 

increase  as  its  annual  meeting  in  Saratoga 
in  August. 

NYSPA  president  Russ  Fielding  said 
NYSPA  had  a  deficit  of  about  $6,000  for 
1981,  but  said  the  Publishers’  Fund  has 
about  $92,000  in  reserve. 

“We  are  still  in  sound  financial  shape,” 
Fielding  said. 

Cleveland  Press 
to  publish  a.m. 

A  morning  street  edition  will  be  pub¬ 
lished  by  the  afternoon  Cleveland  Press. 
Target  date  is  March  22.  Publisher  Joseph 
E.  Cole  said  the  paper  will  be  on  the 
newsstands  by  7  a.m.  Monday  through 
Friday.  All  of  the  Press’  features  will  be 
included  along  with  complete  stock  tables 
and  business  information.  The  Press’ 
Saturday  edition  will  become  a  morning 
newspaper.  There  will  be  no  change  in 
publication  hours  and  delivery  for  sub¬ 
scribers  who  have  the  Press  home  deliv¬ 
ered. 

Chattanooga  dailies 
cut  price  of  papers 

Chattanooga  Publishing  Co.,  agent  for 
the  morning  Chattanooga  Times,  and 
News-Free  Press,  announced  a  15  cent  re¬ 
duction  in  the  price  of  the  papers  to  attract 
more  readers. 

Roy  McDonald,  chairman  of  the  agen¬ 
cy,  said  the  price  will  be  lowered  from  25 
cents  to  10  cents  on  March  15.  The  10  cent 
price  will  remain  in  effect,  he  said,  at  least 
until  September  1. 
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Cherokee  school 
gutted  by  fire 


FIRST  DAILY  SALE  OF  YEAR— Dean 
and  Daryl  DeVries,  a  father  and  son 
team,  have  purchased  the  Alva  (Okla.) 
Review-Courier  from  Hammell  Newspap¬ 
ers  Inc.  of  Tequesta,  Fla.  The  first  daily 
newspaper  sale  of  this  year  was  negoti¬ 
ated  by  Robert  N.  Bolitho  of  Shawnee 
Mission,  Kans.  The  senior  DeVries,  who 
has  been  publisher  of  newspapers  in  Cali¬ 
fornia  and  Iowa,  owns  the  Carrollton 
(Mo.)  Daily  Democrat,  Lexington  (Mo.) 
News,  and  a  weekly  in  ffigginsville.  Mo. 
The  Alva  Review-Courier  has  evening- 
Sunday  circulation  of  4,000. 


Young  dealer  loses 
suit  on  technicality 

A  junior  dealer  took  the  Moscow 
Idahonian  to  court  to  collect  compensa¬ 
tion  for  delivering  advertising  supple¬ 
ments  that  were  included  in  the  newspap¬ 
er,  and  he  lost  his  case. 

Terminology  was  a  central  issue  in  the 
trial  that  lasted  four  days,  although  Jurors 
said  practical  considerations  also  influ¬ 
enced  them. 

Fourteen-year-old  dealer.  Will  Kras- 
selt,  who  was  the  paper’s  “carrier  of  the 
year,”  sought  to  collect  $5,800  he 
claimed  under  a  contract  with  the  Idaho¬ 
nian.  A  jury  voted  9  to  3  that  Krasselt 
hadn't  delivered  any  “circulars,”  for 
which  the  contract  had  offered  to  pay  him 
three  cents  per  delivery.  What  he  had 
delivered  were  “advertising  supple¬ 
ments,”  or  “inserts,”  or  “preprints,” 
but  not  “circulars.” 

The  Idahonian  has  paid  dealers  three 
cents  for  each  “non-subscriber  newspap¬ 
er  or  circular”  under  a  total  market 
coverage  program.  After  it  discontinued 
the  service,  dealers  delivered  only  pre¬ 
prints  inserted  in  subscriber  copies. 

The  paper’s  new  contract  has  no  refer¬ 
ence  to  per-piece  compensation  for  deliv¬ 
ery  to  non-subscribers,  or  circulars. 
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How  reporters  can  garner 
a  larger  tax  return 

A  reliable  source  often  is  a  journalist’s  best  friend.  As  the  annual  deadline 
nears  for  filing  federal  income  taxes,  though,  the  journalist’s  most  valued  friend 
could  be  in  10^  form.  Schedule  C-Profit  or  Loss  from  Business  or  Profession. 

The  Schedule  C  form  enables  journalists  to  earn  tax  credits  on  commonplace 
expenses  through  a  variety  of  methods.  But  to  stay  on  the  right  side  of  the 
omnipresent  Internal  Revenue  Service,  journalists  using  this  form  should  have 
earned  even  a  small  freelance  income  during  the  past  year. 

“The  IRS  has  really  tightened  up  on  salaried  employees  using  the  form  to 
write  off  a  home  that’s  also  used  as  an  office.  It’s  now  almost  impossible,” 
explains  Curtis  Arluck,  a  senior  consultant  for  Weikart  Tax  Associates. 

Tax  counseling 

This  unique  firm  has  two  New  York  City  offices  and  specializes  in  tax 
counseling  for  journalists.  Originally,  the  firm  was  founded  with  the  idea  that  it 
would  subsidize  some  of  the  consultants’  freelance  writing.  It  has  grown  to  the 
point  where  getting  an  appointment  this  time  of  year  is  no  easy  matter. 

What  tax  credits  you  are  eligible  for,  and  to  what  extent,  depends  upon  a  great 
many  factors.  To  simplify  matters,  where  possible  I’ll  use  my  own  return  (with  a 
slight  case  of  IRS  paranoia)  to  show  firsthand  what  a  journalist  could  reasonably 
expect  to  garner  in  this  year’s  federal  tax  sweepstakes. 

Essentially ,  freelance  writing  makes  everyday  expenses  deductible  items.  For 
instance,  ail  journalists  purchase  newspapers,  magazines  and  journals,  and 
many  pay  professional  and/or  union  dues.  The  range  for  publication  deductions 
is  $50-$750,  the  range  for  members  dues  is  $25-$600,  and  it’s  a  $20-$800  range  for 
union  dues. 

Other  deductions 

Other  possible  deductions  include  professional  books  and  related  education 
fees:  the  book  range  is  $l25-$9()0,  and  the  education  range  is  $5()-$8,()()0.  Profes¬ 
sional  conference,  seminar  and  convention  deductions  range  from  $I0-$I,()00, 
while  those  lucky  enough  to  have  someone  else  typing  for  them,  have  deductions 
from  $50-$ 1, 000.  Photostating  supplies  and  services  are  the  same  as  typing 
services. 

Of  course,  every  journalist  worth  his  or  her  salt  knows  a  few  drinks,  and 
sometimes  even  a  bit  to  eat,  with  a  source  can  be  a  very  enlightening  evening. 
The  IRS  even  realizes  this  and  allows  work-related  entertainment  (food,  drinks, 
theater,  etc.)  deductions  from  $125-$  1.200.  And  all  those  under-  and  unem¬ 
ployed  journalists,  take  heart,  you’re  allowed  deductions  from  $25-$l,200  for 
job-hunting  expenses. 

“Keep  a  log  of  everything  you  do,  work  and  expenses.  If  you  collect  a 
rejection  slip  (on  a  freelance  piece),  you’ll  collect  tax  deductions  (the  same  for 
shaded  employees  who  are  not  reimbursed  for  this  by  their  company).  If  you’re 
published  (freelance),  you’ll  make  a  profit  and  build  toward  higher  deductions,” 
says  Arluck. 

Under  these  deductions,  I  was  able  to  earn  $520  in  tax  credits,  even  though  I 
grossed  only  $1,710  in  freelance  income.  And  there  are  more  deductions,  pro¬ 
vided  you  have  as  good  a  documentation  for  this  as  you  would  have  for  an 
investigative  article. 

Auto  deductions 

If  you  use  a  car  for  freelance  work,  you  may  deduct  the  mileage  for  driving 
from  your  main  job  to  your  freelance  assignments  or  to  a  second  job.  In  addition, 
there  are  automobile  depreciation  deductions.  For  those  that  use  their  car  for 
work  but  have  no  outside  income,  the  IRS  allows  20^  per  mile.  If  your  company 
pays  less  than  this,  subtract  your  total  mileage  reimbursements  from  the  allow¬ 
able  IRS  figure  and  you’ll  earn  all  or  most  of  the  difference  in  tax  credits.  In  my 
case,  this  amounted  to  $225. 

If  you’re  lucky  enough  to  own  your  own  VDT,  or  just  a  typewriter,  telephone 
answering  machine  or  other  office  products,  you  can  write  off  part  of  the 
purchase  cost,  in  addition  to  depreciation  tax  credits.  1  earned  $40  in  tax  credits 
for  a  $269  answering  machine  purchased  last  year,  and  $42  for  a  typewriter 
purchased  the  year  before  for  $212. 

As  living  expenses  continue  to  escalate  well  above  the  average  journalist’s 
salary,  freelance  work  enables  you  to  earn  valuable  (read:  large)  credits  for  the 
use  of  part  of  your  home  as  an  office.  “Generally,  the  IRS  allows  you  to  deduct 
up  to  one  third  (of  your  home  expenses),”  says  Arluck,  “over  that,  you  have  to 
be  careful.” 

A  simple  formula  (of  course,  not  precise  in  all  cases)  is  you  can  deduct  the 
approximate  expenses  of  operating  one  room  in  you  home.  If  you  have  a  three 
room  apartment,  you  can  deduct  roughly  one  third  of  all  your  home  expenses — 
rent  or  mortgage,  utility  bills,  home-office  furniture  and  supplies,  and  telephone 
service 

(Continued  on  page  41) 

(This  article  was  written  for  E&P  by  a  newspaper  reporter.  The  report  is  based  on  the 
reporter^  actual  1981  tax  return.) 


JOA — A  50-year  record 
of  newspaper  life-saving 


An  idea  conceived  in  the  Great  De¬ 
pression  50  years  ago  has  preserved 
news/editorial  competition  in  23  U.S. 
cities. 

A  24th  city  will  be  added  to  that  roll  call 
if  Attorney  General  William  French 
Smith  approves  the  application  of  the 
Seattle  Post-Intelligencer  and  the  Seattle 
Times  to  establish  a  joint  business  opera¬ 
tion  under  the  terms  of  the  Newspaper 
Preservation  Act. 

The  first  Joint  Operating  Agreement 
between  competing  newspapers  proved 
to  be  a  lifesaver  in  1933  for  the  New  Mex¬ 
ico  State  Tribune  (now  the  Albuquerque 
Tribune),  an  evening  paper  owned  by  the 
E.W.  Scripps  Company. 

Government  consent  for  this  innova¬ 
tion  in  newspaper  publishing  was  not  re¬ 
quired  in  those  days.  T.M.  Pepperday, 
owner  of  the  Albuquerque  Journal  (morn- 
ing-Sunday),  and  executives  of  the  E.W. 
Scripps  Company  merely  worked  out  the 
details  and  brought  their  papers  together 
in  a  single  production  plant  and  combined 
advertising  and  circulation  sales  and  dis¬ 
tribution. 

The  publishers’  intention  was  to  keep 
alive  two  independent  editorial  voices  in 
the  community.  The  Tribune  had  been 
losing  large  sums  of  money  over  a  long 
period  through  1932,  while  the  Journal 
was  profitable.  With  joint  operations  they 
agreed  to  share  profits. 

“Non-action”  by  the  Department  of 
Justice  was  assumed  to  mean  there  was 
no  objection  on  the  ground  of  anti-trust 
law  violation. 

By  l%5  the  Joint  Operating  Agreement 
(JOA),  otherwise  known  as  the  Agency 
Plan,  kept  rival  publishing  companies 
healthy  and  independent  in  22  cities. 
Then  the  bomb  exploded  in  Tucson,  Ari¬ 
zona,  and  the  repercussions  stunned  the 
newspaper  industry.  JOA  appeared  to  be 
doomed  by  a  Supreme  Court  decision 
that  would  be  handed  down  in  1969, 
agreeing  with  the  Anti-Trust  Division  that 
the  pact  between  the  owners  of  the  Arizo¬ 
na  Daily  Star  and  the  Tucson  Citizen  ille¬ 
gally  provided  for  fixing  prices,  shared 
markets  and  split  the  profits. 

Although  the  Department  of  Justice 
characterized  it  as  a  “test  case,”  legal 
authorities  warned  other  JOA  publishers 
that  they  were  under  a  cloud  and  might  be 
easy  targets  for  treble  damage  suits. 

A  number  of  publishers  banded 
together  and  had  a  proposal  for  Congress 
drafted  to  obtain  relief  from  the  Supreme 
Court  threat.  This  was  introduced  in  both 
houses  as  the  Failing  Newspaper  Bill,  but 
after  extensive  hearings  in  committees  of 
the  90th  Congress  it  was  renamed,  on  the 
advice  of  public  relations  experts,  and 
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more  than  100  members  of  the  House  co¬ 
sponsored  the  new  Newspaper  Preserva¬ 
tion  Act  in  the  91st  Congress. 

As  explained  by  newspaper  industry 
spokesmen  in  Judiciary  and  Anti-Trust 
committee  hearings,  all  that  the  proposed 
legislation  sought  was  limited  exemption 
from  the  anti-trust  statutes  to  allow  JOA 
publishers  to  conduct  business  just  as 
single-ownership  papers  can  do  in  respect 
to  pricing,  marketing  and  profits.  They 
would  be  forbidden  to  engage  in  preda¬ 
tory  practices  aimed  at  killing  or  driving 
out  more  new  competition. 

At  the  time  of  the  agreement  one  of  the 
partners  would  have  to  qualify  as  a  “fail¬ 
ing  newspaper” — “a  newspaper  publica¬ 
tion,  which  regardless  of  its  ownership  or 
affiliation,  is  in  danger  of  probable  failure 
to  remain  or  become  a  financially  sound 
publication.” 

In  its  decision  the  Supreme  Court 
noted  that  the  two  Tucson  dailies  earned 
a  profit  of  $27,531  in  1940  and  by  1964, 
with  joint  operations,  they  showed 
$1,727,217  in  black  ink  on  the  ledger. 

One  facet  of  the  Tucson  pact  that  the 
court  frowned  upon  was  an  option  clause 
requiring  the  buy-out  of  one  partner  by 
the  other.  The  decision  required  the 
Citizen  and  Star  to  modify  their  agree¬ 
ment  in  several  respects.  The  Star  was 
sold  to  the  Pulitzer  Publishing  Company 
of  St.  Louis.  Then  the  Gannett  Company 
bought  the  Citizen  and  a  joint  business 
agreement  was  continued. 

Many  volumes  of  testimony  and  ex¬ 
hibits  were  compiled  at  Congressional 
hearings  on  HR  279  and  the  companion  S 
1312  before  President  Richard  M.  Nixon 
signed  the  Newspaper  Preservation  Act 
of  1971,  over  the  objection  of  his  Attor¬ 
ney  General.  Since  then  the  Attorney 
General  has  sanctioned  the  agency  plan 
for  the  Cincinnati  Enquirer  and  Cincinna¬ 
ti  Post,  and  has  approved  parts  of  a  re¬ 
newed  agreement  between  the  Chatta¬ 
nooga  Times  and  the  Chattanooga  News- 
Free  Press.  The  latter  publishers  pre¬ 
sented  the  only  example  of  a  partnership 
being  dissolved  (in  1966)  and  revived  (in 
1980). 

The  Cincinnati  papers  applied  for 
approval  of  their  joint  plan  in  May  1977 
and  it  was  Deccember  1979  when  it  was 
operational.  It’s  a  long  quasi-judicial  pro¬ 
cess  with  an  administrative  law  judge  tak¬ 
ing  testimony  from  opponents  and  propo¬ 
nents  of  the  plan  and  then  making  his 
recommendation  to  th  Attorney  General. 

In  the  1960s  the  publishers’  lobby,  once 
described  by  Senator  Philip  Hart  of 
Michigan  as  the  most  pervasive  in  his 
legislative  career,  succeeded  in  convinc¬ 
ing  a  majority  of  Congressmen  that  the 


newspaper  business  is  unique  and  deserv¬ 
ing  of  special  legislation. 

Rep.  Emanuel  Celler,  the  Brooklyn 
Democrat  who  championed  most  anti¬ 
trust  causes,  declared  “the  question  that 
must  be  decided  is  whether  the  continued 
operations  of  these  newspapers  override 
the  importance  of  maintaining  the  com¬ 
petitive  policies  envisaged  in  our  anti¬ 
trust  laws.” 

There  was  no  hiding  the  fact  that  the 
publishers  sought  a  statute  that  would 
nullify  the  Supreme  Court  decision  in  the 
Tucson  case.  In  fact,  the  man  who 
spearheaded  the  newspaper  crusade, 
Washington  lawyer  Morris  J.  Levin,  told 
the  committee  that  he  was  being  paid  by 
the  Tucson  Citizen’s  publisher  while  he 
spoke  on  behalf  of  20  (all  but  Miami  and 
Shreveport)  of  the  combinations. 

Levin’s  argument  was  along  these 
lines:  “It  should  be  recognized  that  the 
stronger  paper  could  have  simply  waited 
for  the  other  paper  to  close  down  or  sell 
out.  There  was  no  market  for  buying  fail¬ 
ing  papers  any  more  than  there  is  a  his¬ 
tory  of  successful  new  entry  into  a  core 
city.  The  publisher  of  the  stronger  paper 
would  be  assured  of  a  monopoly.  Fortu¬ 
nately,  a  number  of  publishers  acted  to 
preserve  two  editorial  voices  by  entering 
Joint  Operating  Agreements,  whose 
legality  never  was  questioned  until  the 
Tucson  case.” 

The  lawmakers  heard  from  witnesses 
how  once  vigorous  and  prosperous  news¬ 
papers,  on  the  verge  of  bankruptcy,  due 
to  changing  economic  conditions  and  pro¬ 
duction/distribution  problems,  grabbed 
at  the  JOA  to  stay  alive.  And,  in  some 
instances,  it  was  not  always  the  “loser” 
who  initiated  the  negotiations. 

Congressman  Celler  remarked  that 
newspapers  were  dying  because  of  “the 
enhancement  of  costs.”  Congressman 
R.H.  Fallon  of  Tennessee  said  he  didn’t 
wish  to  read  another  epitaph,  “Here  lies 
an  editorial  point  of  view.” 

Congressman  Spark  Matsunaga  of 
Hawaii  added  this  comment  to  the  re¬ 
cord:  “Without  the  economic  capacity 
for  anyone  to  go  to  press  there  certainly 
can  be  no  free  press.” 

The  Honolulu  Advertiser  was  “in  dire 
financial  straits”  before  it  was  rescued  by 
participating  in  the  joint  plan  with  the 
Honolulu  Star  Bulletin  after  that  was 
purchased  by  a  hui  (syndicate)  headed  by 
Chinn  Ho. 

Jack  R.  Howard,  then  president  of 
Scripps-Howard  Newspapers,  told  the 
committees  that  the  El  Paso  Times  was 
operating  only  “marginally”  and  the  New 
Mexico  State  Tribune  was  deeply  in  the 
red  when  the  joint  plan  was  activated 
there. 

In  Evansville,  he  said,  the  Press  was 
not  losing  money  in  1938  but  the  industry 
trends  indicated  that  the  city  would  nor 
support  two  independent  newspapers,  so 


(Continued  on  page  15) 
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Cities  with  Joint  Operating  Agreements 

Albuquerque,  N.M . 

Population 

. 321,000 

Began 

1933 

Partners 

Scripps  and  Independent 

El  Paso,  Tex . 

. 441,000 

1936 

Scripps  and  Gannett 

Nashville,  Tenn . 

. 453,000 

1937 

Gannett  and  Independent 

Evansville,  Ind . 

. 131,000 

1938 

Scripps  and  Independent 

Tucson,  Ariz . 

. 350,000 

1940 

Pulitzer  and  Gannett 

Tulsa,  Okla . 

. 370,000 

1941 

Two  Independents 

Chattanooga,  Tenn . 

. 181,000 

1942 

Two  Independents 

(Dissolved  in  1966,  renewed  in  1980) 
Madison,  Wise . 

. 196,000 

1948 

Lee  and  Independent 

Fort  Wayne,  Ind . 

. 183,000 

1950 

Knight-Ridder  and  Independent 

Birmingham,  Ala . 

. 270,000 

1950 

Scripps  and  Newhouse 

Lincoln,  Nebr . 

. 171,000 

1950 

Lee  and  Independent 

Salt  Lake  City,  Utah . 

. 163,000 

1952 

Two  Independents 

Shreveport,  La . 

. 192,000 

1953 

Gannett  and  Independent 

Franklin-Oil  City,  Pa . 

. 24,000 

1956 

Two  Independents 

Knoxville,  Tenn . 

. 192,000 

1957 

Scripps  and  Independent 

Charleston,  W.Va . 

. 62,000 

1958 

Clay  and  Independent 

Columbus,  Oh . 

. 524,000 

1959 

Scripps  and  Independent 

St.  Louis,  Mo . 

. 530,000 

1959 

Pulitzer  and  Newhouse 

Pittsburgh,  Pa . 

. 398,000 

1961 

Scripps  and  Block 

Honolulu,  Hawaii . 

. 360,000 

1962 

Gannett  and  Independent 

San  Francisco,  Calif . 

. 632,000 

1965 

Hearst  and  Independent 

Miami,  Fla . 

. 354,000 

1966 

Knight-Ridder  and  Cox 

Cincinnati,  Oh . 

. 370,000 

1979 

Scripps  and  Gannett 

Seattle,  Wash.* . 480,000  Hearst  and  Independent 

(‘Awaiting  Attorney  General's  decision  on  application.  Note:  Knight-Ridder  owns  49.5%  interest  in  Seattle  Times  Co.) 

(Continued  from  page  14) 

the  arrangement  for  joint  operation  was 
made  with  the  Courier. 

Howard  mentioned  that  the  Birming¬ 
ham  Post  (now  Post  Herald)  owed  its 
salvation  to  the  agency  plan  and  how  the 
profitable  Knoxville  News-Sentinel  in  his 
group  saved  the  Journal.  In  Columbus, 
Ohio  the  Wolfe  family  helped  the  Scripps- 
owned  Citizen  to  survive  by  agreeing  to  a 
plan  that  combined  the  Citizen  with  the 
State  Journal  in  the  morning  cycle  and 
kept  the  Dispatch  for  evening  and 
Sunday. 

When  it  appeared  that  the  Block  fami¬ 
ly's  Pittsburgh  Post-Gazette  might  not 
make  it  as  a  quality  paper  that  its  pub¬ 
lisher  desired,  Scripps-Howard  extended 
a  helping  hand  in  an  agency  tieup  with  the 
Press.  Not  so  fortunate  was  the  Houston 
Press.  Unable  to  effect  a  joint  plan,  that 
Scripps  paper  was  sold  to  the  Chronicle  in 
1964.  And  a  year  later,  Scripps  had  to  fold 
the  Indianapolis  Times,  a  loser  for  a  de¬ 
cade. 

The  question  was  raised  in  the  hearings 
whether  a  third  paper  in  a  city  could  insist 
on  being  included  in  a  joint  operation. 
Celler  didn’t  think  so.  The  only  example 
of  a  three-way  tieup  was  that  of  the  ill- 
fated  World  Journal  Tribune  (so-called 
Widget)  in  New  York  City.  Hearst, 
Scripps  and  Whitney  interests  put 
together  a  morning-evening-Sunday  op¬ 
eration  in  I  %7  but  it  didn't  stand  a  chance 
of  success  due  to  a  prolonged  strike,  a 
huge  wage  settlement,  and  wrong  timing. 

When  Silliman  Evans,  Sr.  bought  the 
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Nashville  Tennessean  in  1937,  the  Con¬ 
gressmen  were  told,  it  was  “a  poor 
thing” — in  receivership  since  1931  and 
“beset  by  debt,  with  physical  properties 
almost  in  shambles.”  At  that  time  the 
Nashville  Banner,  owned  by  the  Stahl- 
man  family,  likewise  suffered  "serious 
maladies  of  debt  and  deteriorated  facili¬ 
ties.” 

Late  in  1937  the  two  “losers”  joined  in 
Newspaper  Printing  Corporation  agency. 
Gannett  Company  paid  $14,000,000  for 
the  Banner,  sold  it  for  $25,000,000  a  few 
years  later  and  bought  the  Tennessean  for 
$50,000,000. 

The  Chattanooga  experience — a  di¬ 
vorce  in  1966 — was  offered  to  refute  testi¬ 
mony  of  opponents  of  the  JOA  legisla¬ 
tion.  As  separate  entities  again,  after  24 
years  of  joint  production,  etc.,  the  Times 
(an  Ochs  estate  property)  and  the  News- 
Free  Press  both  were  losing  and  showed 
no  signs  of  breaking  even.  Their  re¬ 
marriage  in  1980  restored  health  to  both 
partners. 

JOA  agreements  can  vary  considerably 
in  detail  and  length  of  term.  In  respect  to 
the  latter,  Celler  rejected  out  of  hand  a 
suggestion  that  the  Preservation  Act  be 
amended  to  provide  that  the  Attorney 
General  should  review  the  contracts 
when  they  are  re-negotiated  or  revised. 
He  saw  First  Amendment  problems  in 
such  regulation  of  the  press  by  a  govern¬ 
ment  agency.  In  fact,  at  one  juncture  the 
veteran  lawmaker  was  wary  of  the  provi¬ 
sion  for  final  approval  or  denial  of  JOA 
applications  by  the  Department  of  Justice. 

One  pact  that  was  terminated  several 


years  ago  had  the  publishers  of  competing 
dailies  owning  50^  of  each  other's  paper. 
One  or  more  of  the  current  agreements 
assigns  half  of  the  intermediate  agency 
company  to  each  publisher  who  retains 
his  own  paper's  assets.  The  majority  of 
contracts  allot  expenses  and  profits  to 
each  participant  in  proportion  to  circula¬ 
tion,  advertising  linage  or  other  formula. 

There  are  also  some  arrangements 
where  the  publishers  supply  the  contents 
of  the  respective  papers  to  the  production 
company  and  share  the  earnings  on  pre¬ 
scribed  ratios.  In  several  instances  the 
Sunday  paper  is  a  combination  product. 
Each  partner  may  supply  independently- 
edited  sections  in  character  with  different 
images. 

While  details  of  the  agreements  gener¬ 
ally  are  held  confidential,  to  guard  them 
from  potential  business  rivals  and  labor 
union  negotiators,  Knight-Ridder  News¬ 
papers,  Inc.,  reports  to  stockholders  the 
amounts  paid  each  year  by  the  Miami 
Herald  to  the  Cox  group's  Miami  News. 

The  evening  Miami  News,  which  is 
promoted  as  “The  Other  Voice,”  occu¬ 
pies  a  floor  in  the  plant  and  maintains  a 
separate  and  autonomous  newspaper  in 
terms  of  news-gathering,  reporting, 
photography,  editorial  comment  and  all 
other  news  and  editorial  services.  The 
Herald  performs  the  operating  and  busi¬ 
ness  functions  for  the  News  and  reim¬ 
burses  the  News  an  agreed  sum  for  edito¬ 
rial  services  plus  a  graduated  percentage 
(up  to  15%)  of  the  two  newspapers  com- 
(Continued  on  page  45) 
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Des  Moines  Register 
wins  free  press  award 


Des  Moines  Register  was  named  win¬ 
ner  of  the  Edward  Willis  Scripps  First 
Amendment  Award. 

The  award  is  given  annually  to  that 
newspaper  which  performs  the  most  out¬ 
standing  public  service  in  the  cause  of  the 
First  Amendment  guarantee  of  a  free 
press,  and  was  for  editorials  and  articles 
published  in  1981 ,  and  for  successful  legal 
battles  for  press  rights  during  the  year. 

The  announcement  was  made  by  Jac¬ 
ques  A.  Caldwell,  president  of  the 
Scripps-Howard  Foundation,  which 
sponsors  the  award. 

The  Register  will  receive  a  plaque,  to 
be  presented  at  an  awards  luncheon  in 
Cincinnati  April  7,  at  which  winners  of 
other  Scripps-Howard  Foundation  com¬ 
petitions  also  will  be  honored. 

Those  persons  most  responsible  for  the 
winning  entry,  determined  by  the  Regis¬ 
ter’s  editor,  Michael  G.  Gartner,  will 
share  a  cash  prize  of  $2,500. 

Second  prize  of  $1,000  and  a  citation, 
to  be  distributed  in  the  same  way,  went  to 
the  Long  Beach  (Calif.)  Press-Telegrant. 

Four  leaders  of  U.S.  journalism  judged 
the  Scripps  Award.  They  were:  Louis  D. 
Boccardi,  executive  editor,  the  Associ¬ 
ated  Press;  Michael  J.  O’Neill,  editor. 
New  York  Daily  News,  and  president  of 
the  American  Society  of  Newspaper  Edi¬ 
tors;  H.L.  Stevenson,  editor-in-chief. 
United  Press  International;  and  Arthur 
Ochs  Sulzberger,  publisher,  the  New 
York  Times.  Said  the  judges; 

“The  Des  Moines  Register  through  a 
wide  variety  of  vigorous  activity  was  un¬ 
swerving  in  the  cause  of  the  First  Amend¬ 
ment  in  1981.  Frequent  and  forceful 
editorials  focused  on  many  aspects  of 
press  freedoms  and  responsibilities.  With 
other  media,  the  Register  fought  to  open 
state  and  local  vital  statistics 
records  .  .  .  and  Register  editors  and 
lawyers  regularly  lectured  and  wrote  on 
the  perils  facing  the  First  Amendment. 
The  newspaper  frequently  went  court  to 
defend  the  rights  of  its  reporters,  or  sup¬ 
port  those  of  other  publications.  Its  over¬ 
all  record  was  impressive  and  a  model  for 
others  .  .  .  ’’ 

About  the  second  prize  the  judges  said; 

“In  a  concerted  effort  to  better  explain 
the  work  and  responsibility  of  its  repor¬ 
ters  and  editors  and  to  answer  some  of  the 
public  questions  raised  about  press 
ethics,  the  Press-Telegram  commis¬ 
sioned  a  series  of  26  articles.  Fourteen 
articles  by  reporters  and  editors  told  how 
they  do  their  jobs  and  of  related  pressures 
and  concerns.  Another  dozen  articles, 
mostly  from  outside  contributors,  dealt 
with  issues  confronting  the  press.  It  was  a 
massive  and  superb  effort  to  educate  and 
16 


overcome  the  public  uneasiness  about  the 
press.” 

*  *  * 

Jay  Ambrose,  editor  of  the  editorial 
page  of  the  Rocky  Mountain  News,  De¬ 
nver,  was  named  winner  of  the  Walker 
Stone  Awards  for  editoral  writing  excell¬ 
ence  sponsored  by  the  Scripps-Howard 
Foundation. 

Ambrose  receives  $2,000  and  a  plaque, 
with  a  citation  to  his  newspaper. 

Second  prize  of  $500  and  a  citation  goes 
to  Richard  McCord,  editor  of  the  Santa 
Fe  (N.Mex.)  Reporter.  His  newspaper 
also  receives  a  citation. 

The  Stone  Awards,  for  newspaper 
editorials  published  in  1981,  were  judged 
by  Judith  W.  Brown,  editor  and  pub¬ 
lisher,  New  Britain  (Conn.)  Herald, 
chairwoman;  James  J.  Kilpatrick,  col¬ 
umnist;  and  J.  Russell  Wiggins,  pub¬ 
lisher,  Ellsworth  (Me.)  American. 

The  judges,  in  selecting  the  winners 
from  more  than  100  entries  said: 

“In  strong,  muscular  prose.  Jay 
Ambrose  creates  editorials  that  are  con¬ 
sistently  straight-forward  and  convinc¬ 
ing.  One  has  the  impression  that  he  is 
speaking  directly  to  you  in  plain,  persua¬ 
sive  language.  Whether  dealing  with  the 
situation  of  secrecy  in  the  Regional 
Transport  Division  of  his  city  or  the  death 
of  one  of  Denver’s  memorable  citizens, 
his  editorials  reflect  clear  thinking  and 
crisp  expression.  There  is  a  sense  of 
urgency  inherent  in  his  prose  that  carries 
a  reader  along  with  him.  We  feel  Jay 
Ambrose’s  editorials  embody  the  high 
standards  of  the  Walker  Stone  competi¬ 
tion.” 


Jay  Ambrose 


Richard  McCord,  the  judges  said, 
“cares  deeply  about  his  community.  He 
doesn’t  like,  for  example,  to  see  his 
neighbors  (and  in  a  small  community  like 
Santa  Fe,  they  are  indeed  his  neighbors) 
display  bigotry,  and  he  says  so.  This 
sense  of  pride  in  his  community  and  a 
willingness  to  take  on  really  unpopular 
causes,  we  term  courage.  His  beliefs  are 
forceful,  his  spirit  sturdy,  his  writing  pun¬ 
chy  and  clear  in  thought  and  purpose.) 

Ambrose  and  McCord  will  receive 
their  awards  at  a  luncheon  in  Cincinnati 
on  April  7,  at  which  winners  of  other 
Scripps-Howard  Foundation  competi¬ 
tions  also  will  be  honored. 

The  Stone  Awards,  named  for  the  late 
editor-in-chief  of  Scripps-Howard 
Newspapers  and  president  of  the  Scripps- 
Howard  Foundation,  were  the  second  of 
the  Foundation’s  1981  competitions  to  be 
judged. 

Previously  announced  was  the  winner 
of  the  Ernie  Pyle  Award  for  human  in¬ 
terest  reporting,  Mike  Royko,  Chicago 
Sun-Times  columnist. 

In  total,  the  awards  recipients  of  1981 
Foundaton  competitions  will  share 
$25,500  in  cash. 


Get  it  right  contest 

Allied  Daily  Newspapers,  Tacoma, 
Wash.,  will  sponsor  a  “Zero  Defects” 
competition  for  six  member  newspapers, 
who  have  agreed  to  submit  to  an  audit  of 
their  mistakes  on  an  appointed  date, 
which  hasn’t  been  set.  Competition  will 
touch  typographical  errors,  errors  in 
news  stories,  errors  in  ads,  missed  de¬ 
liveries,  and  any  and  all  other  “goofs” 
that  can  be  objectively  identitified. 
Newspapers  of  similiar  size  will  be  paired 
in  the  contest. 


Winners  of 

Walker  Stone  Awards 
for  Editorial  Writing 


Richard  McCord 
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ADVERTISING  NEWS  SECTION 


Edited  by  BILL  GLOEDE 

Ad/news  ratio  continues 
swing  to  iarger  newshoie 


Media  Records’  annual  quantitative 
anaylsis  of  the  content  of  213  newspapers 
in  77  markets  shows  that  in  1 98 1.  the  ratio 
of  advertising  space  to  news  space  in  me¬ 
asured  newspapers  continued  to  tilt  in 
favor  of  the  newshoie. 

Media  Records  measured  62  morning. 
66  evening  and  85  Sunday  newspapers' 
1981  content  and  found  that,  in  combina¬ 
tion,  those  newspapers  devoted  62.3%  of 
their  total  content  to  advertising.  In  1980, 
when  the  firm  measured  59  morning,  67 
evening  and  85  Sunday  newspapers,  that 
percentage  was  62.6%.  The  quantitative 
analysis  includes  measurements  of  pre¬ 
prints,  supplements  and  comics. 

While  the  increase  in  the  size  of  the 
average  newshoie  in  the  papers  measured 
by  Media  Records  in  1981  amounts  to 
only  .2%,  an  analysis  of  the  papers  by 
printing  cycle  indicates  that  morning 
newspapers  increased  the  size  of  the 
newshoie  more  substantially  than  even¬ 
ing  and  Sunday  newspapers. 

The  62  morning  newspapers  devoted 
an  average  of  .8%  more  space  to  news  in 
1981  than  in  1980,  with  an  average  of 
36.3%  of  the  newspaper  devoted  to  news, 
52.4%  devoted  to  full  run  advertising, 
8.8%  devoted  to  part  run  advertising  and 
2.6%  devoted  to  “office,”  or  in  house  ads 
and  announcements.  The  measured 
morning  newspapers  reduced  their  page 
count  by  an  average  of  two  pages  in  1981 . 
The  1981  measurement  contained  three 
more  newspapers  than  it  did  in  1980. 


The  66  evening  newspapers  increased 
news  space  only  .1%,  with  an  average  of 
37.8%  of  the  newspaper  devoted  to  news, 
54.5%  devoted  to  full  run  advertising. 
5.2%  devoted  part  run  advertising  and 
2.5%  devoted  to  office.  Media  Records 
measured  one  less  evening  newspaper  in 
1981  than  it  did  in  1980.  Evening  papers’ 
average  page  count  also  fell  by  two. 

The  85  Sunday  newspapers  cut  the  size 
of  their  newshoie  an  average  of  .5%,  with 
news  content  making  up  an  average  of 
31%,  full  run  advertising  accounting  for 
57.7%,  part  run  advertising  for  9.6%  and 
office  for  2.3%.  The  average  Sunday  page 
count  increased  by  two. 

Part  run  advertising  linage  in  the  213 
newspapers  continued  its  upward  trend, 
rising  .4%  (as  a  percent  of  the  total  news¬ 
paper)  over  1980.  At  the  same  time,  full 
run  advertising  declined  .7%. 

Total  advertising  content  in  newspap¬ 
ers  analyzed  by  Media  Records  peaked  in 
1974,  when  an  average  of  65.6%  of  sur¬ 
veyed  newspapers’  content  was  advertis¬ 
ing.  That  figure  began  to  decline  in  1975 
(64%)  and  continued  to  fall  through  1977 
(63.1%). 

Advertising  content  as  a  percentage  of 
the  total  newspaper  product  began  climb¬ 
ing  again  in  1978,  when  it  gained  .3%  and 
in  1979,  when  it  rose  another  .3%.  The 
figure  faded  1.1%  from  1979  to  1980. 

40  years  ago,  in  1941 ,  total  advertising 
content,  as  measured  by  Media  Records, 
was  40.1%  of  the  newspaper. 


Chrysler  plans 
direct  payment 
of  media  bills 

The  Chrysler  Corporation,  in  what  is 
being  described  as  an  effort  to  maximize 
operating  efficiency,  has  notified  the 
media  that  it  plans  to  pay  its  media  bills 
directly  rather  than  using  the  services  of 
its  advertising  agency,  Kenyon  &  Eck- 
hardt. 

Doyle  Lott,  Chrysler’s  director  of 
advertising,  last  week  dispatched  a  letter 
to  newspaper  publishers  informing  them 
of  the  change  and  indicating  that  Chrysler 
assumes  “sole  liability”  for  the  payment 
of  media  bills.  The  letter  caused  some 
concern  at  many  newspapers  that  some 
payment  problem  was  imminent,  espe¬ 
cially  in  view  of  the  sole  liability  clause 
contained  in  the  letter. 

A  spokesman  for  Chrysler  said  there 
was  no  cause  for  alarm  whatsoever — the 
move  was  simply  an  attempt  to  improve 
efficiency.  He  explained  that  since 
Chrysler  will  pay  directly,  the  automaker 
could  recapture  the  “float”  associated 
with  client  payment  to  agencies  for  media 
bills.  Ordinarily,  a  client  pays  the  agency 
up-front,  usually  at  the  beginning  of  the 
month,  for  estimated  media  bills.  The 
agency,  in  turn,  has  use  of  that  money 
until  media  bills  come  due.  Chrysler,  by 
paying  direct,  will  retain  use  of  the  float 
until  the  bills  are  due. 

The  spokesman  said  that  the  only  real 
change  associated  with  the  move  to  direct 
payment  would  be  the  substitution  of 
Chrysler  checks  for  those  of  K&E  in  the 
agency’s  check  writing  machine.  K&E 
will  continue  to  handle  all  aspects  of 
Chrysler’s  national  advertising  except  for 
the  physical  signing  of  the  checks,  he 
said. 
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62  Morning  Newspapers 
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59  Morning  Newspapers 

1,770,711 

53.5 

266,023 

66 

76,697 

2.4 

1,175,769 

35.5 

3,311,419 

101.0 

72 

67  Evening  Newspapers 

1,716,316 

54.9 

156,266 

5.0 

74,026 

2.4 

1,161,495 

37.7 

3,129,127 

100.0 

60 

65  Sunday  Newspapers 

1,344,792 
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203,610 

6.6 

39,307 

1.7 

729,696 

31.5 

2,316,605 
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211  Total  Papers 

4,631,921 

55.2 
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35.2 
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100.0 
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By  Dan  Lionel 


Ad  scene 


IVs  a  big  day  for  the  Irish 

St.  Patrick’s  Day,  at  the  Irish  Echo,  is 
not  only  the  occasion  for  downing  a 
draught  of  Guinness,  it  also  brings  forth 
the  paper’s  largest  edition  of  the  year. 

“Where  we  normally  run  40  to  44 
pages,’’  publisher  John  Grimes  told  this 
reporter,  “in  our  St.  Paddy’s  issue  we’ll 
carry  about  120  pages.”  And  while  the 
front  page  merely  sports  an  extra  line  of 
green  type  in  a  headline  beneath  the  regu¬ 
lar  green  Irish  Echo  banner,  the  inside 
pages  are  crammed  with  such  stuff  as  high 
holidays  of  this  import  are  made  of — 
complete  parade  lines  march  not  only  in 
New  York  but  in  cities  around  the  coun¬ 
try,  profiles  of  grand  marshalls  and  grand 
columns  by  the  likes  of  John  J.  Concan- 
non  who,  in  his  lead  paragraph,  already 
faintly  “hears  the  skirl  of  bagpipes,  the 
blare  of  horns,  the  beat  of  drums”  as  they 
warm  up  for  the  big  parade. 

And  the  ads — many  of  them  aren’t  de¬ 
signed  to  sell  anything — congratulate  the 
grand  marshall  and  extend  greetings  to 
their  fellow  Irish.  But  the  many  banks, 
and  travel  agents,  the  brewers  and  distil¬ 
lers  and  the  pubs  and  dance  halls  promote 
their  wares  for  a  keen  and  interested  audi¬ 
ence  of  some  32,000  regular  subscribers, 
augmented  for  this  edition  by  twice  that 
number. 

Now  in  its  54th  year,  the  Irish  Echo, 
which  calls  itself  ‘the  largest  Irish- 
American  newspaper,’  happily  runs  coun¬ 
ter  to  the  downward  slide  of  most  ethnic 
newspapers.  According  to  publisher 
Grimes,  the  paper  is  not  only  profitable 
but  it  continues  to  grow  both  in  advertis¬ 
ing  and  circulation.  Last  June  it  inaugu¬ 
rated  a  Boston  edition  which  has  attained 
a  circulation  of  7,200  and  is  “beginning  to 
attract  a  satisfactory  volume  of  adver¬ 
tising.” 

The  paper  came  into  the  Grimes  family 
when  the  present  publisher’s  father,  Pat¬ 
rick  Grimes,  a  native  of  Ireland  who 
started  the  Grimes  Travel  agency  (still  in 
existence),  bought  the  paper  in  1957. 
Fresh  out  of  Manhattan  College,  John 
Grimes  understudied  the  then  general 
manager  for  two  years  until  he  became 
general  manager  himself.  His  father’s 
name  continued  on  the  masthead  as  pub¬ 
lisher  until  his  death  in  ’78  although  John 
actually  ran  the  paper. 

Grimes  attributes  the  approximately 
180%  increase  in  circulation  since  1959  to 
a  growing  interest  in  Irish  culture  and 
Irish  activities  by  Irish-Americans. 
“Prior  to  1959  2/3  of  our  circulation  was 
made  up  of  native  Irish;  today  2/3  are 
Irish- American.”  While  the  bulk  of  the 
paper’s  circulation  is  sold  on  newsstands 
in  the  greater  New  York  market,  some 
12,000  are  mailed  to  subscribers  in  each 
of  the  50  states.  Stringers  provide  news  of 


Echo 

Irish  affairs  and  profiles  of  Irish  athletes 
and  community  leaders  in  suburban  areas 
such  as  Long  Island,  Westchester- 
Rockland  and  New  Jersey.  Fourteen  col¬ 
umnists  cover  every  facet  of  Irish  lore 
from  step-dancings  to  Irish  music  and 
literature  and  naturally,  Irish  politics. 

The  advertising  staff,  consisting  of  1  full 
timer  and  two  part  timers,  are  armed  with 
a  heady  reader  study  completed  in  1981 
that  shows  an  average  household  income 
of  $29,000.  The  survey,  conducted  by 
Market  4  Newspaper  Representatives 
Research,  reveals  what  the  travel  agents 
and  airlines  apparently  knew  all  along 
that  the  paper’s  audience  shows  a  high 
incidence  of  international  air  travel.  It 
also  reveals  a  clearly  defined  skew  (46%) 
to  the  consumption  of  Irish  whiskey.  In 
the  latter  category — slightly  more  than 
half  prefer  not  to  dilute  its  unique  qual¬ 
ities  and  take  it  straight. 

The  paper  carries  2'/’  pages  of  classi¬ 
fied,  all  of  it  voluntary  and  cash  with 
order.  In  its  columns,  a  family  with  a 
hankering  to  go  back  to  the  ‘auld  country’ 
might  find  a  little  gem  of  a  place  like  this: 
“4  Bdrm  red  brick-neo  Georgian  house 
outside  historic  town  of  Navan  close  to 
Tara  seat  of  Irish  kings.  1  hrto  Dublin.  All 
modern  amenities.  Solid  fuel  central  heat¬ 
ing,  $48,000.  Write  J.J.  Mooney,  II 
Grange  Park  Crescent,  Raheny  Dublin  5, 
Ireland.” 

Publisher  Grimes  does  a  good  bit  of 
advertising  himself  in  newspapers  around 
the  country.  He  has  found  this  an  effec¬ 
tive  means  of  picking  up  subscriptions. 

Located  in  an  upper  Broadway  office 
building,  the  Irish  Echo  staff  operates  in  a 
suite  reminiscent  of  a  country  newspaper 
with  files  on  files  and  papers  stacked 
everywhere.  The  clean  cut  paper  they 
turn  out  pays  its  way  because  it  provides 
its  readers  with  a  unique  product  that 
Grimes  feels  “precisely  fills  a  need.” 

Madison  daily 
laps  ad  agency 

The  Rockford,  Illinois  advertising 
agency  of  Rathke  Blair  Kerns  &  Frost, 
Inc.,  has  been  appointed  advertising 
agency  of  record  by  the  Wisconsin  State 
Journal,  Madison,  Wisconsin,  a  morning 
daily  and  Sunday  newspaper.  The  paper 
plans  promotional  activity  in  the  spring. 

Rathke  Blair  Kerns  &  Frost  has  pre¬ 
viously  done  work  for  the  Wisconsin 
State  Journal’s  companion  paper,  the 
Capital  Times,  as  well  as  for  the  parent 
company,  Madison  Newspapers,  Inc. 
Among  the  agency’s  other  newspaper 
clients  are  the  Rockford  Register  Star, 
the  Quad-City  Times  (Davenport,  Iowa) 
and  the  Decatur  (III.)  Herald  and  Review. 


NYTANG  launches 
mulG-inedia  campaign 


NYTANG,  the  acronym  for  the  New 
York  Times  Associated  Newspaper 
Group,  launched  a  campaign  in  consumer 
and  trade  publications  with  ads  touting 
the  buying  power  reached  by  its  central 
Florida  newspaper  group. 

NYTANG,  headquartered  in  Lake¬ 
land,  Florida,  operates  The  Ledger,  a 
county-wide  publication.  Lakeland  is 
also  the  site  of  NYTANG’s  facility  for 
printing  the  southeastern  edition  of  the 
New  York  Times,  received  by  satellite. 

Nissen  Advertising  is  the  agency  for 
NYTANG  and  the  city  of  Lakeland. 

Upscale  Hispanics 
use  mnre  cnupons 

According  to  a  study  by  the  New  York- 
based,  LSR  (Lee  Slurzberg  Research, 
Inc.)  National  Hispanic  Omnibus  Poll,  I 
out  of  3  Spanish-speaking  household 
heads  used  a  “cents-off”  coupon  in  the 
past  three  months. 

Higher  income  Hispanic  households 
were  more  likely  to  use  “cents-off” 
coupons  than  lower  income  Hispanic 
households.  Almost  half  of  those  report¬ 
ing  family  incomes  over  $  1 5 ,000  said  they 
used  “cents-off”  coupons.  The  study  re¬ 
ports  household  coupon  usage  at:  $15,000 
plus  per  year,  46%;  $10,000-$I4,999, 
38%;  $7,000-$9,999,  33%;  under  $7,000 
28%. 

According  to  the  study,  Puerto  Ricans 
are  more  likely  to  use  “cents-off” 
coupons  (44%)  than  Mexicans  (35%)  or 
Cubans  (24%). 

Spanish  household  heads  are  most  like¬ 
ly  to  get  their  “cents-off’  coupons  from 
daily  newspaper/retailer  ads  (44%)  and 
almost  as  frequently  from  direct  mail 
(42%).  Magazines  (26%)  and  package  in¬ 
serts  (24%)  are  less  likely  coupon 
sources. 


18 


EDITOR  &  PUBLISHER  for  March  13,  1982 


NAB  details 
1981  results 
by  category 

Newspaper  advertising  expenditures 
for  general  merchandise  and  apparel 
stores  reached  a  total  of  $3,699  billion  in 
1981,  a  9.0%  increase  over  1980.  and  ex¬ 
penditures  for  other  stores  such  as  jewel¬ 
ry  and  liquor  stores  rose  by  16.0%  to 
$221.6  million,  according  to  the  News¬ 
paper  Advertising  Bureau,  Inc.  Total  re¬ 
tail  newspaper  advertising  expenditures 
were  $9,631  billion  in  1981,  a  12.4%  in¬ 
crease  over  1980. 

Department  stores,  the  largest  compo¬ 
nent  in  the  general  merchandise  and 
apparel  category,  increased  their  adver¬ 
tising  by  10.1%  and  spent  $2,101  billion. 
Major  general  merchandise  stores'  adver¬ 
tising  was  up  2.1%  to  $.S%.2  million,  and 
other  general  merchandise  stores'  grew 
8.2%  to  $427.2  million.  Variety  stores  in¬ 
creased  advertising  5.4%  to  $38.7  million. 

Apparel  and  accessory  stores'  adver¬ 
tising  was  up  by  12.8%  to  $444.0  million; 
among  the  stores  within  the  component, 
women's  and/or  girls'  advertising  gained 
13.7%  to  $216.4  million;  men's  and/or 
boy's  increased  14.8%  to  $101.0  million; 
and  family  and/or  infants'  gained  9.9%  to 
$126.6  million. 

Shoe  stores  advertising  grew  by  20.4% 
to  $75.1  million,  and  gift,  novelty  and 
souvenir  stores'  advanced  by  1 1 .7%  to 
$16.2  million. 

Jewelry  stores'  increased  14.6%  to 
$145.3  million,  and  liquor  stores'  by 
25.1%  to  $51.8  million.  Advertising  for 
beauty  salons,  barber  shops  and  hair 
goods  gained  5.9%  to  $19.9  million,  and 
for  cleaners  and  laundries  was  up  15.0% 
to  $4.6  million. 

Newspaper  advertising  expenditures 
for  housing  and  decoration  were  up  15% 
in  1 98 1 ,  as  compared  to  1 980,  for  a  total  of 
$1,774  billion. 

Advertising  for  furniture,  furnishings, 
and  equipment,  the  largest  housing  and 
decoration  category,  increased  to  $923.3 
million,  a  12.8%  gain.  Furniture  stores' 
advertising  was  up  10.5%  to  $544.7  mil¬ 
lion;  home  furnishings  stores'  increased 
12.4%  to  $240.6  million;  and  household 
appliance  stores'  advanced  23.3%  to 
$138.0  million. 

For  the  building,  hardware,  and  farm 
equipment  category,  advertising  expend¬ 
itures  were  up  13.3%  to  $433.5  million. 

Advertising  by  real  estate  dealers  in¬ 
creased  23.4%  to  $362.9  million,  while 
advertising  for  florists,  nurseries  and  gar¬ 
den  supply  stores  was  up  17.2%  to  $51.7 
million.  Transportation  and  moving 
advertising  fell  4.0%  to  $2.4  million. 

Retail  newspaper  advertising  expendi¬ 
tures  for  tires,  auto  supply  stores,  and 
service  stations  reached  $279.6  million  in 
1981,  a  gain  of  14.8%  over  1980. 

EDITOR  &  PUBLISHER  for  March  13,  1982 


Ad-Ventwes 


Sun-Times  launches  outdoor  campaign 

The  tabloid  Chicago  Sun-Times 
has  embarked  on  a  new  outdoor 
and  transit  advertising  push  which 
pitches  the  paper's  portability  as 
opposed  to  that  of  its  major  com¬ 
petitor,  the  Chicago  Tribune,  a 
broadsheet. 

In  one  of  the  ads,  the  Sun-Times 
highlights  its  convenient  packaging 
under  the  headline,  “No  excess 
baggage."  The  ad,  pictured  here, 
shows  a  copy  of  the  paper  equip¬ 
ped  with  baggage  handles.  A 
second  ad  carries  the  headline, 

“More  El-Bow  Room,"  under  an 
illustration  depicting  a  crowded 
elevated  commuter  train,  or  “el.” 

On  the  train,  two  commuters  are 
shown  calmly  holding  their  copies 
of  the  Sun-Times  while  a  third 
commuter  struggles  with  a  broad¬ 
sheet  newspaper. 

The  campaign  utilizes  the  overall 
campaign  theme  of  “Go  with  the  Sun-Times.  It  makes  more  sense." 
D'Arcy-MacManus  &  Masius/Chicago  is  the  agency. 

Filene’s  to  open  New  York  area  stores 

Filene's  of  Boston,  a  unit  of  Federated  Department  Stores,  has 
announced  plans  to  open  three  Basement  Stores  in  the  New  York  metro¬ 
politan  area  this  fall.  The  openings  represent  the  retailer's  first  venture 
outside  New  England. 

Filene's  originated  the  “automatic  markdown"  concept  in  its  down¬ 
town  Boston  Basement  Store.  The  73-year  old  store  now  operates  five 
free-standing  Basement  Stores  in  the  New  England  Region. 

The  three  New  York  area  Filene's  locations  will  be  on  Long  Island. 
Manhasset  has  been  chosen  as  one  location;  the  other  sites  have  not  yet 
been  announced. 

Grey  Advertising.  Inc.,  which  handles  Bloomingdale's  and  Bullock's 
for  Federated,  has  been  appointed  as  the  agency  of  record  for  Filene's 
Long  Island  operations.  Filene's  Upstairs  Stores  and  the  New  England 
Basement  stores  will  continue  to  be  handled  by  Ingalls  Associates  of 
Boston. 

Singles  tabloid  prints  broadsheet  cover 

In  many  newsracks,  a  tabloid  newspaper  must  be  displayed  sidewards, 
that  is,  with  print  running  vertically  instead  of  horizontally.  The  National 
Singles  Register,  a  Norwalk,  California-based  fortnightly,  has  devised  a 
method  to  display  its  front  page  right-side-up. 

The  paper,  filled  with  news  and  ads  for  singles,  has  begun  printing  its 
front  page  as  a  broadsheet.  The  re¬ 
mainder  of  the  paper  is  printed  in 
standard,  tabloid  style. 

About  half  the  paper's  claimed 
200,000  circulation  is  sold  on  Cali¬ 
fornia  newsstands  and  in  news- 
racks;  the  other  half  is  delivered 
through  the  mail  to  subscribers 
throughout  the  country.  Publisher 
Vi  Rogers  explains,  “When  you 
sell  from  sidewalk  machines,  your 
shop  window  cannot  be  read  if  the 
design  in  your  shop  window  is  in  the  traditional  tabloid  format.  The  trade 
has  welcomed  our  new  look  and  the  advertising  response  means  we  will 
go  to  48  pages  in  the  future." 

—  Gloede 
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Daily  lost  right  to  reject  ads 
when  it  entered  into  contract 


The  Indiana  Court  of  Appeals  recently 
ruled  that  a  newspaper  forfeits  its  right  to 
reject  advertising  material  when  it  enters 
into  a  contract,  even  if  the  advertising 
material  has  not  yet  been  prepared. 

The  appellate  court  upheld  a  lower 
court  order  which  required  the  Blooming¬ 
ton  (Ind.)  Herald-Telephone  to  publish  an 
ad  placed  by  a  candidate  for  the  local 
school  board  which  the  newspaper  felt 
was  contrary  to  its  policy  concerning 
political  advertisements. 

The  issue  arose  after  Naomi  Fatouros, 
the  candidate,  visited  the  newspaper  in 
October,  1980  to  place  an  ad.  She  had 
missed  the  advertising  department’s 
deadline,  but  she  was  given  an  extension 
by  the  newspaper’s  editor.  At  that  time, 
she  paid  for  the  ad. 

The  following  day,  she  returned  to  the 
newspaper  and  worked  on  the  ad  with  an 
ad  layout  person.  The  ad  layout  man  re¬ 
viewed  the  copy  and  told  the  plaintiff  she 
could  see  the  proof  the  next  day. 

Three  days  before  the  ad  was  to  run, 
Herald-Telephone  ad  executives  met 
with  Fatouros  and  informed  her  that  the 
ad  was  unacceptable  according  to  the 
newspaper’s  policies  concerning  political 
advertising.  She  was  shown  a  copy  of  the 
newspaper’s  policies,  and  she  was  told 
that  the  ad  could  run,  sans  the  inflamma¬ 
tory  and  derogatory  copy.  The  paper  also 
offered  to  return  her  money. 

Fatouros  refused  both  offers  and 


obtained  a  court  order  forcing  the  paper 
to  run  the  ad  as  it  was. 

The  Herald-Telephone  appealed  the 
order,  claiming  that  no  contract  had  been 
executed.  The  paper  argued  that  there 
was  insufficient  evidence  to  establish  that 
the  ad  layout  man  bound  the  newspaper 
to  accept  the  ad  and  that  he  did  not  have 
the  authority  to  bind  the  newspaper  to  a 
contract. 

The  court  ruled  that  the  layout  man  did 
have  the  authority  to  bind  the  newspaper 
to  a  contract.  The  court  stated,  “There 
was  an  acceptance  when  the  (newspaper) 
had  an  opportunity  in  the  normal  course 
of  business,  during  the  laying  out  of  the 
ad,  to  reject  the  copy  and  failed  to  do  so, 
and  further  failed  to  reserve  any  right  to 
future  review.’’ 

The  newspaper  could  have  rejected  the 
ad  had  it  reserved  the  right  to  further 
review  or  had  it  given  Fatouros  a  copy  of 
its  policies  and  conditioned  the  sale  of  the 
space  on  the  ad’s  compliance  with  that 
policy. 

The  court  decision,  written  by  Judge 
James  Young,  stated,  “We  agree  with  the 
(Herald  Telephone)  that  a  newspaper  has 
a  right  to  publish  or  reject  advertising  as 
its  judgment  dictates.  However,  once  a 
newspaper  forms  a  contract  to  publish  an 
advertisement,  it  has  given  up  the  right 
not  to  publish  the  ad  unless  that  right  is 
specifically  reserved  or  an  equitable  de¬ 
fense  to  publication  exists.” 


Strengtiiening  of 
cigarette  warnings 
epposed  by  AAF 

The  American  Advertising  Federation 
has  submitted  a  statement  in  opposition 
to  the  House  of  Representatives  proposal 
to  strengthen  cigarette  advertising  health 
disclosures.  The  statement  was  sent  to 
Rep.  Henry  Waxman  (D-Calif.),  chair¬ 
man,  House  Subcommittee  on  Health 
and  the  Environment. 

House  bill  4957  would  require  stronger 
and  rotating  health  warnings  disclosures 
in  all  cigarette  advertising.  AAF  opposes 
the  imposition  of  government  regulation 
on  truthful,  non-deceptive  advertising  of 
legal  products. 

In  a  covering  letter  to  Rep.  Waxman, 
AAF  president  Howard  Bell  said,  “AAF, 
representing  all  facets  of  the  advertising 
industry,  is  extremely  disturbed  by  the 
implications  of  this  bill.  It  leaps  from  a 
finding  that  ‘present  Federal,  state  and 
private  initiatives  have  been  insufficient 
in  conveying  health  messages  to  the 
American  public,’  to  a  conclusion  that 
advertising  should  be  required  by  govern¬ 
ment  fiat  to  promote  extensive  mandated 
government  health  warnings.” 

Bell  emphasized  that  AAF  also  objects 
to  the  underlying  assumption  that  indus¬ 
try  should  underwrite  the  cost  of  public 
education  campaigns,  when  the  govern¬ 
ment  finds  the  public  lacking  detailed 
knowledge  about  a  product. 


MF  launches  public  service  Prive  lor  volunteerism 


AAF  PRESIDENT,  Howard  Bell  (right),  furnished  Vice 
President  George  Bush  with  the  first  information  kit  de¬ 
scribing  AAF's  public  service  advertising  program  on 
volunteerism  os  Michael  K.  Deover  (left).  White  House 
deputy  chief  of  staff,  looked  on. 


Answering  the  President’s  call  for  increased 
volunteer  efforts  to  offset  the  effects  of  Reaganomics 
on  the  poor,  the  American  Advertising  Federation 
has  announced  plans  for  a  new  public  service  adver¬ 
tising  program  promoting  volunteerism. 

The  public  service  program  will  call  on  AAF 
member  clubs  to  promote  voluntary  action  in  sup¬ 
port  of  local  causes  considered  worthy  through  pub¬ 
lic  service  advertising.  Among  AAF  members  are 
400  advertisers,  agencies,  media  and  related  service 
companies;  207  advertising  clubs  and  federations;  23 
affiliated  advertising  associations  and  120  college 
chapters. 

“This  is  the  first  time  AAF  has  sponsored  a  single 
public  service  theme  among  our  more  than  200  local 
advertising  clubs  and  federations,”  reported  Howard 
Bell,  AAF  president. 

Bell  described  the  program  as  “our  nationwide 
support  of  voluntary  action  in  general  and  for  any 
specific  worthy  cause.  Our  objective  is  to  get  more 
people  to  volunteer  their  time  and  talents  to  help 
solve  national  problems  at  the  community  level,  just 
as  our  membership,  some  25,000  strong,  will  volun¬ 
teer  their  advertising  skills  to  execute  this  project.” 

As  an  inducement,  the  AAF  will  offer  special 
awards  to  those  member  clubs  with  the  best  volun¬ 
teerism  campaigns. 
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The  Goss  systems  solution  to  printing  production. 


Newspapers  throughout  the  U.S.  and 
Canada  are  discovering  that  the 
fastest,  most  efficient  route  to  a  new 
Goss  offset  systems  installation  is 
Goss  turnkey  service:  single-source 
responsibility  for  installation  design 
management.  There  are  two  key 
reasons.  The  first  is  our  proven  track 
record  in  handling  turnkey  installa¬ 
tions.  The  second  is  our  knowledge 
of  newspaper  production  systems, 
particularly  Goss  systems  and 
products. 

Our  work  starts  right  after  the  con¬ 
tract  is  signed  and  doesn't  end  till  the 
first  production  run  in  the  customer's 
plant  is  successfully  completed.  It 
ranges  from  design  of  the  installation 


to  building  coordination,  bid  specifi¬ 
cation,  selection  of  subcontractors, 
scheduling,  cost  control,  and  coordi¬ 
nation  of  all  other  services.  It's  avail¬ 
able  in  the  U.S.  and  Canada  for  any 
installation,  large  or  small,  of  a  Goss 
Metroliner,  substructured  Urbanite. 
Cosmo-Offset  or  mailroom  system. 

The  same  responsiveness  to  user 
needs  that  follows  a  Goss  press  sale 
follows  any  job  for  which  we  assume 
turnkey  responsibility.  In  fact,  one  of 
the  reasons  we  began  this  service  was 
to  provide  an  additional  service  to  our 
customers.  To  handle  details  that 
could  become  delays  in  less  experi¬ 
enced  hands.  To  prevent  the  problems 
that  can  arise  when  responsibility  is 


shared.  And  to  assure  our  customers 
a  fast,  trouble-free  startup  with 
greater  economy  —  both  short  term 
and  long  term. 

We'd  like  to  give  you  some 
sp>ecifics  about  the  turnkey  and 
training  aspects  of  the  Goss  total 
systems  approach.  Contact  Goss 
Customer  Service,  Graphic  Systems 
Division,  Rockwell  International, 
3100  South  Central  Avenue,  Chicago 
IL  60650.  Phone  312/656-8600. 

^1^  Rockwell 

International 

. . .  where  science  gets  down  to  txisiness 


Newsday 

Detroit  Free  Press 
The  Houston  Post 
Army  Times 

The  New  York  Times 
Spokane  Chronicle 

The  Arizona  Republic;  The  Phoenix  Gazette 
The  Baltimore  Sun 

Fort  Myers  News-Press 

Orlando  Sentinel  Star 
Asbury  Park  Press 
Edmonton  Journal 

The  Calgary  Herald 


Wliy  Goss  turnkey  installations 
are  turning  up  all  over. 


Allied  Stores  chief  reports 
shift  to  tv  and  direct  mail 


Allied  Stores  Corporation,  the  parent 
company  of  retail  stores  such  as  Jordan 
Marsh,  Maas  Brothers,  Stern’s,  Joske's, 
Bon  Marche,  Bonwit  Teller,  Brooks 
Brothers,  Plymouth  Shops  and  Gertz,  is 
slowly  but  surely  shifting  its  advertising 
budget  out  of  newspapers  and  into  televi¬ 
sion  and  direct  mail,  according  to  Thomas 
M.  Macioce,  Allied's  president  and  chief 
executive  officer. 

"While  there  are  market  variations, 
we,  at  Allied,  have  been  placing  more 
emphasis  on  tv  and  direct  mail,”  Macioce 
reported  during  this  month's  New  York 
Newspaper  Advertising  Sales  Associa¬ 
tion  luncheon.  There  are  two  primary 
reasons  for  the  shift,  Macioce  explained. 

“We  have  found  direct  mail  and  tv 
coverage  and  response  becoming  more 
and  more  effective,”  he  said.  Secondly, 
“my  feeling  is  that  the  rates  for  newspap¬ 
er  space  are  getting  out  of  hand,”  he  said. 

He  also  said  television  delivers  a  youn¬ 
ger  audience  than  newspapers,  saying, 
“Unfortunately,  the  young  people  don’t 
read  the  newspapers  any  more.”  And  he 
praised  direct  mail's  ability  to  target  cus¬ 
tomers. 


Just  Published! 

KNOW  YOUR 

GOVERNMENT 

SERIES 

•  H  ASHtSCTOS  POCKET  DIRECTORY:  A  Cith 
zen’s  Cuide  to  Ma/or  Uovtfwnent  Offices  mtd  Informa¬ 
tion  Services  — I9S2  Edition.  In\aluahle  quick-rcterence 
MHircc.  cu\ering  alt  three  branches  of  the  Federal 
Ciovernment.  State  (roxemment  listing  also  included. 
Special  leatures;  a  ^ide  to  federal  consumer  services, 
(iovemment  job  information,  and  a  Washington  (D.C.) 
tourist  guide.  Injormaiive . . .  EJtitwional. .  .a  Treasurc- 
trove  of  Mial  Inhtrmaiion'  Price:  S4.95.  (ISBN  (F 
942()0K-(MF6I. 

•  HOH  FEDERAL  LAWS  ARE  MADE:  Citizen's 
Cuide  to  the  Federal  Law  Making  Process,  from 
Introduction  of  a  Bill,  to  Enactment,  to  Issuance  of 

Regulations.  I  his  unkfue  publication  provides  a 
stcp-bv-sicp  description  of  the  legislative  process. 

Written  in  easy-to-understand  language  tor  speedy 
reading  and  reference.  Also  includes  guide  lo  use  of  the 
Federal  Register.  Price:  S9.95.  (ISBN  {F9420US-0I-4). 

•  ai  TDE  TO  THE  FEDERAL  COCRTS:  An 
Introduction  to  the  Federtd  (  ourts  and  Their  Opera¬ 
tion.  An  essential  reading  and  retercncc  sourtT:  for  thtise 
seeking  a  basic  understanding  ot  how  the  federal  court 
system  operates  and  how  a  case  is  litigated.  Written  in 

a  concise,  nontechnical  style.  Specific  examples 
included.  Price:  S9.95.  (ISBN  0-9420(W-02*2). 

•  FREEDOM  O!  ISTORMATIOS  <HTDE:  Citi¬ 
zen’s  (iuide  to  the  I  se  of  the  Freedom  of  Information 
and  Privacy  .'frfs.  Anyone  may  have  inrcasion  for 
requesting  information  Irom  the  Federal  Ciovernment. 
fhis  viially-important  publication  tells  you  how  to  do 
so.  quickiv  and  inexpensivelv.  Price:  $7.95.  (ISBN 
IF942(WK-(\MB. 

Brochure  A  vailaMe  on  Request 

WANT  Publishing  Company 
1511  K  street,  N.w. 
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In  1981,  Allied  Stores  spent  roughly 
$100  million  on  advertising,  Macioce  re¬ 
ported.  Of  that  total,  about  63%  was 
spent  in  newspapers,  10%  in  television, 
4%  in  radio  and  23%  in  direct  mail. 

In  comparison,  in  1977,  with  the  total 
budget  set  at  $77  million.  Allied  placed 
72%  in  newspapers,  8%  in  television,  4% 
in  radio  and  16%  in  direct  mail. 

“Our  total  spending  in  this  five  year 
period  has  increased  31%, ”  said 
Macioce.  “The  biggest  gains  were  in 
direct  mail  and  tv.” 

The  overall  concern  at  Allied  is  finding 
a  medium  which  provides  “the  coverage 
we  need  on  a  cost-effective  basis,”  he 
said.  “We  track  every  ad  we  run  in  a 
newspaper  —  and  we  do  not  ignore  an  ad 
because  it’s  paid  for  by  the  vendor.” 

Using  the  Boston-based  Jordan  Marsh 
as  an  example  which  resembles  Allied’s 
average  retail  operation  most  closely, 
Macioce  explained  that  “the  fundamental 
part  of  their  story  is  telling  of  the  change 
in  direction  —  the  re-orientation  —  of 
merchandise  in  the  store.” 

“What  this  means  is  more  position 
advertising  and  less  vendor  advertising, 
with  special  emphasis  placed  on  the  two- 
income  career  family.  We  find  that  a  well 
educated  shopper  who’s  a  part  of  a  two 
career  family  is  decidedly  brand  and  de¬ 
signer  oriented.  We’ve  found  that  this 
customer  responds  less  to  newspaper 
advertising  than  to  other  messages,”  he 
explained. 

“We  did  a  direct  mail  piece  in  Boston 
last  year  called  Jack  and  Jill.  It  was 
geared  toward  that  young,  two-income 
person.  We  knew  who  we  wanted  to  hit, 
where  we  wanted  to  hit  them  and  how. 
And  then  we  tracked  the  results.  The  re¬ 
sults  were  outstanding.” 

Macioce  then  noted,  “Let  me  not  de¬ 
tract  from  the  fact  that  Jordan  Marsh  uses 
newspaper  advertising  very  effectively.” 

He  then  turned  to  another  market.  New 
Jersey,  the  home  state  of  Sterns.  There, 
he  said,  television  and  radio  are  “not  cost 
effective”  because  broadcast  advertising 
^reaches  the  entire  New  York  ADI. 
Sterns’  market  encompasses  only  about 
30%  of  the  entire  ADI .  As  a  result.  Sterns 
puts  about  65%  of  its  budget  in  newspap¬ 
ers  and  45%  in  direct  mail.  He  noted  that 
there  is  no  single  dominant  newspaper  in 
the  New  Jersey  market,  although  he  men¬ 
tioned  the  Record  of  Hackensack,  the 
Newark  Star  Ledger  and  the  Ashury  Park 
Press  as  primary  coverage  vehicles. 

In  Florida,  Jordan  Marsh  puts  about 
70%  of  its  budget  in  newspapers,  with 
most  of  the  rest  going  into  broadcast. 
Direct  mail  is  not  a  major  factor  because 
of  the  high  mobility  of  people  in  the  four 


markets  served  by  Jordan  Marsh. 

The  reason  newspapers  get  the  lion’s 
share  of  Jordan  Marsh’s  ad  budget  in 
Florida  is  because,  in  Macioce’s  words, 
“Where  there  is  a  single  paper  with  dis¬ 
proportionate  strength,  you  use  it.”  He 
cited  the  Miami  Herald,  Fort  Lauderdale 
News  &  Sun  Sentinel,  Orlando  Sentinel 
and  Palm  Beach  Post  <S  Times  as 
appropriate  examples. 

Macioce  said  Allied  is  not  currently  in¬ 
vesting  in  cable  television  advertising, 
but,  he  noted  that  in  the  next  five  to  10 
years,  cable  is  going  to  be  “an  added 
force  which  you  in  the  newspaper  busi¬ 
ness  are  going  to  have  to  reckon  with.” 

Macioce’s  outlook  for  1982  is  optimis¬ 
tic.  He  sees  a  gradually  improving  retail 
climate,  with  business  picking  up  in  the 
latter  part  of  the  second  quarter  or  early 
in  the  third  quarter. 

“The  weakness  which  we  are  now 
seeing  will  simply  run  its  course,”  he 
said.  “If  inflation  continues  to  abate, 
which  has  been  the  case,  and  interest 
rates  continue  to  move  in  the  right 
direction  ...  1  think  we’ll  see  consum¬ 
ers  willing  to  spend  more  later  in  the  year. 
And  by  the  fourth  quarter,  I  wouldn’t  be 
surprised  to  see  this  economy  moving 
ahead  real  smartly,  whether  you’re  a  sup¬ 
porter  of  Reagonomics  or  you’re  not. 
This  being  the  case,  I  would  expect  that 
the  year  '82  for  retail  would  be  a  good 
year  in  total.” 

Trimble  joins 
Landon  Associates 

Ben  Trimble  has  Joined  the  Landon 
Associates,  Inc.,  Southern  Regional  sales 
staff  in  Atlanta,  according  to  Mel  Free¬ 
man,  Southern  Region  manager  of  the  na- 
tion’s  largest  newspaper  sales  and 
marketing  company. 

Trimble  has  been  associated  with  Ber¬ 
nard  Hodes  Advertising  division  of  Doyle 
Dane  Bernbach  in  Atlanta.  Prior  to  that, 
he  sold  newspaper  advertising  space  for 
the  Lawrenceville  (Ga.)  Daily  News  and 
Atlanta  (Ga.)  Journal-Constitution. 


ANCAM  to  obsorvo 
classitiod  wook 

May  2-8,  1982  hae  been  selected  as  the 
dates  for  ANCAM’s  50th  annual  observ¬ 
ance  of  International  Classified  Advertis¬ 
ing  Week. 

The  major  objective  of  this  week  is  to 
promote  nationwide  interest  in  classified 
advertising  through  simultaneous  promo¬ 
tion  and  sales  efforts. 

1982  ICAW  chairman  is  Gary  Ed¬ 
wards,  classified  advertising  manager  of 
the  St.  Louis  (Mo.)  Post-Dispatchand 
Globe-Democrat. 
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The  reviews  are  in : 


“The  addition  of  news  graphics  to  the  NEA  package 

is  the  best  thing  you’ve  done  in  years.  We’re  making  great  use  of  them.” 

Angus  McEachran,  editor 
Birmingham  Post-Herald 


“It  sparks  new  ideas.  We  match  local  news  stories 

with  graphics  from  the  Service.  The  art  is  classy...We  use  it  on  page  one.” 

Gerard  Attoun,  Sunday  editor 
Missouri  Globe,  Joplin,  Missouri 

“I’m  very  pleased  that  NEA  is  providing  more  graphics. 

It’s  nice  to  have  a  graphic  for  impact  when  you’re  laying  out  pages.  Good  work!” 

•  *,  Dave  Oliveria,  managing  editor 

The  Daily  Interlake,  Kalispell,  Montana 
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For  information  on  the  NEA  graphics  package 
or  The  NEA  Daily  Service 
call  Jacquelyn  Parsons 
toll  free  at  1-800-221-4816. 


Newspaper  Enterprise 
Association 

200  Park  Avenue 
New  York,  N.Y.  10166 
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Latin  America  reporting 
problems  discussed 


By  Carla  Marie  Rupp 

Overemphasis  on  violence  without 
proper  grounding  can  damage  the  quality 
of  reporting  from  Central  America. 

The  “Bang-Bang”  coverage  is  wrong, 
says  Bernard  Diederich,  of  Time  maga¬ 
zine,  who  has  worked  in  Latin  America 
for  30  years. 

Diederich  was  one  of  the  panelists  at  a 
conference  on  “The  Press  and  Latin 
America”  (February  26-27)  that  was  pre¬ 
sented  by  Latin  American  Studies  at  Yale 
and  the  University  of  Connecticut,  and 
co-sponsored  by  the  Center  for  Puerto 
Rican  Studies  and  the  Office  for  Interna¬ 
tional  Education  and  Development. 

In  order  to  keep  up  with  Washington, 
the  press  and  networks  have  to  produce 
“Bang-Bang.”  The  pressure  to  produce 
“Bang-Bang”  is  intense. 

“Bang-Bang  journalism  is  not  good 
Journalism.  It  is  an  overemphasis  on  su¬ 
perficial  journalism  at  the  expense  of 
more  meaningful  reporting,”  said 
Diederich. 

About  200  persons  participated  in  this 
lively,  intellectual  and  practical  discourse 
funded  by  a  grant  from  the  federal  gov¬ 
ernment. 

The  conference  led  off  with  a  keynote 
address  on  press  censorship  in  Latin 
America  by  Penny  Lernoux,  Latin  Amer¬ 
ican  correspondent  for  The  Nation  and 
author  of  Cry  of  the  People,  a  book  trac¬ 
ing  the  radicalization  of  the  Catholic 
Church  in  Latin  America. 

Broader  coverage  needed 

Lernoux  appealed  for  much  broader 
coverage  of  Latin  America.  She  said  a 
newspaper  reporter  should  have  a  clearer 
understanding  of  the  culture  of  the  Latin 
American  countries.  She  criticized  her 
American  peers  for  usually  forsaking  in- 
depth  stories.  The  reason  for  shallowness 
is  because  many  publications  do  not  want 
to  fund  their  stringers  for  researching 
stories  that  may  not  pay  off.  Stringers  are 
paid  per  story  and  so  can’t  afford  to  spend 
a  lot  of  time  on  extra  work.  Lernoux  said 
the  stories  are  in  Latin  America  but  often 
can't  be  dug  out  because  of  a  lack  of 
investigative  reporting.  She  cited  an  in- 
depth  study  of  banking  in  Brazil  and  U.S. 
investments  she  took  time  to  investigate. 

Richard  O’Mara,  foreign  editor  of  the 
Baltimore  Sun,  in  a  panel  on  covering  the 
crisis  in  Central  America,  said  “I  feel 
responsible  if  there  is  a  lack  of  informa¬ 
tion.”  His  paper,  he  said,  gets  the  Associ¬ 
ated  Press,  Reuters  and  New  York  Times 
services,  and  in  early  February  O’Mara 
found  a  stringer,  Sam  Dillon,  a  Columbia 
University  journalism  graduate. 

“Sam  does  good  work.  If  you  have 
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your  own  man,  you  can  direct  him,”  said 
O’Mara.  This  month  O’Mara  will  be  mak¬ 
ing  his  first  Central  American  visit  to  the 
countries  of  Guatemala,  Costa  Rica,  Sal¬ 
vador  and  Nicaragua. 

To  visit  countries 

For  three  weeks  O’Mara  plans  to  see 
the  countries,  talk  with  people  and  recruit 
another  stringer  so  that  when  he  is  back  at 
the  Sun  he  can  “deal  with  the  stories 
better  and  write  a  few  stories”  himself. 
He  told  E&P  he  strongly  recommends 
this  course  of  action  for  foreign  editors  of 
other  newspapers. 

“American  editors  don’t  go  out  very 
much.  I  think  newspapers  are  a  bit  too 
compartmentalized.  Editors  seldom  go 
out  on  reporting  trips  and  1  think  they 
ought  to,”  said  O’Mara.  He  said  he  sus¬ 
pects  he  will  “develop  a  taste  for  genuine¬ 
ness”  about  Latin  America  so  that  when 
he  receives  a  story,  he’ll  be  able  to  per¬ 
ceive  whether  it’s  accurate  in  tone  as  well 
as  facts. 

“I  know  the  Washington  point  of  view. 
But  I  don’t  think  I’ll  be  too  surprised  at 
what  I’ll  find.  The  situations  in  Latin 
America  may  be  perhaps  more  violent 
and  operatic  than  1  think.” 

Commenting  on  the  strong  and  perva¬ 
sive  U.S.  influence  in  Latin  America, 
O’Mara  said  newspapers  “have  to  cover 
this  American  influence  because  it’s  a  big 
factor.” 

O’Mara  said  he  is  trying  to  project  what 
it  is  like  to  look  at  Central  America 
through  the  eyes  of  a  reader  as  well  as 
through  the  eyes  of  an  editor.  As  a  reader, 
he  said  he  was  very  disappointed  that 
until  the  Nicaraguan  revolution  there  was 
very  little  reporting  on  Latin  America  in 
the  U.S.  press.  Now  things  have  changed 
dramatically  since  Haig  has  drawn  atten¬ 
tion  to  El  Salvador,  he  said. 

Diederich  said  that  “a  lot  of  us  used  to 
have  trouble  getting  stories  printed  about 
El  Salvador  because  of  the  lack  of  cover¬ 
age  in  the  New  York  Times.”  But  now 
with  four  reporters  covering  Latin  Amer¬ 
ica  for  the  Times  and  five  for  the  Los 
Angeles  Times,  there  is  demonstrated 
media  space  for  Latin  America.  Napo¬ 
leon  Duarte,  president  of  El  Salvador, 
has  said  facetiously  the  war  may  be  won 
or  lost  in  the  pages  of  the  New  York 
Times  or  the  Washington  Post. 

Diederich  criticized  what  he  felt  has 
been  “inadequate  wire  service  cover¬ 
age,”  saying  AP  had  a  stringer  working 
for  them  in  El  Salvador  who  had  been 
thrown  out  of  Guatemala  and  was  known 
for  his  right-wing  tendencies,  “and  his 
writing  reflected  that.”  While  on  the 
other  hand,  UPI,  he  said  had  a  reporter  in 
El  Salvador  who  is  now  a  guerilla  spokes¬ 
man  in  Washington,  Diederich  said. 


Uphill  climb 

“For  those  of  us  covering  Latin  Amer¬ 
ica,  it  has  always  been  an  uphill  climb. 
The  real  story  is  how  a  revolution  finds  it 
difficult  to  deal  with  a  minority,”  Dieder¬ 
ich  said. 

“The  left  and  the  right  are  interested  in 
propagating  information  for  their  own 
manipulation  of  the  media  and  leaking,” 
said  James  Angle,  of  National  Public 
Radio.  He  was  critical  of  publications  and 
networks  “sending  many  unprepared 
journalists”  with  no  previous  information 
and  without  any  knowledge  of  native  lan¬ 
guages. 

From  a  Congressional  perspective. 
Rep.  Samuel  Gejdenson  (D.-Conn.), 
House  Committee  on  Foreign  Affairs, 
said,  “The  news  media  need  to  sell  pap¬ 
ers  and  to  focus  on  explosive  stories. 
They’re  forced  to  deal  with  this  when 
there’s  an  explosion,  and  do  not  see  ev¬ 
erything  as  it  goes  on.  This  is  a  simplistic 
view  of  the  world.” 

Rep.  Gejdenson  commented  on  econo¬ 
mic  injustices  and  said  he  finds  it  “more 
objectionable  if  the  U.S.  is  making  mur¬ 
der  possible  by  allowing  free  flow  of 
arms.”  He  said  it  is  his  opinion  that  “no¬ 
body  cares  enough  about  foreign  policy 
except  students  and  liberals.” 

James  Nelson  Goodsell,  Latin  Amer¬ 
ican  correspondent  for  the  Christian  Sci¬ 
ence  Monitor,  chaired  a  panel  on 
‘“Reagan  Stole  the  Election!’:  Mis¬ 
perceptions  of  the  United  States  in  the 
Latin  American  Press.”  William  Montal- 
bano,  a  chief  of  correspondents  for  the 
Miami  Herald,  Stephen  Kinzer,  Latin 
American  correspondent  for  the  Boston 
Globe,  and  Ted  (Tordova  Claure,  corres¬ 
pondent  for  El  Nat  ional,  Caracas,  Vene¬ 
zuela,  comprised  this  panel. 

Claure  said  there  is  a  “lot  of  misunder¬ 
standing”  and  an  incomplete  flow  of  in¬ 
formation.  The  main  stream  of  informa¬ 
tion  that  goes  to  Latin  America  is  from 
U.S.  sources,  wire  services  and  U.S. 
journalists,  he  said.  Claure  said  there  are 
less  than  200  daily  newspapers  in  Latin 
America,  with  no  more  than  10  having 
professional  journalists  representing 
them  in  the  U.S. 

He  said  that  for  Latin  American  news¬ 
papers  to  know  what  is  going  on  in  the 
world,  they  must  subscribe  to  AP  and 
UPI,  and  to  a  lesser  extent  to  Reuters, 
Agence  France  Presse  and  a  Spanish 
news  agency. 

Claure  said  his  newspaper,  El  Nacion- 
al,  is  one  of  the  largest,  with  a  circulation 
of  200,000.  He  held  up  a  paper  and  de¬ 
tailed  an  entire  page  of  foreign  news.  He 
said  his  paper  is  the  only  Latin  American 
paper  to  have  a  correspondent  in  War¬ 
saw.  “And  we  depend  on  U.S.  sources 
for  news.  We  have  a  correspondent  in 
New  York  and  we  send  correspondents 
to  special  events.” 

Problem  of  sources 

A  problem  of  sources  and  links  be- 
(Continued  on  page  48) 
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Twice  weekly  in  the  Dallas  Times  Herald. 

For  ten  years,  Jody  Powell  spoke  for  Jim¬ 
my  Carter  as  gubernatorial  and  presidential 
press  secretary.  Now  he  speaks  on 
his  own. 

He’s  joined  the  Dallas  Times  Her¬ 
ald  as  our  political  columnist  in  Wash¬ 
ington.  Interpreting  and  analyzing 
events  through  the  eyes  of  a  former 
presidential  advisor. 


He’ll  report  every  Sunday  and  Thursday 
in  the  Times  Herald,  plus  his  column  will  be 
syndicated  to  newspapers  around  the  country. 

We’re  proud  to  have  Jody 
Powell  on  our  staff.  He’s  an 
important  part  of  the  formula 
that  makes  the  Dallas  Times 
Herald  a  great  newspaper. 

Dallas  Times  Herald 

TW  best  mwipipiriw  Hh  SiwHwwit 


Groups  acquire 
papers  in 
4  states 

Charles  H.  Morris,  president  of  Morris 
Newspaper  Corporation  of  Savannah, 
Georgia,  announced  that  an  affiliated 
company  has  purchased  two  Hinesville, 
Georgia  newspapers,  the  111-year  old, 
twice  weekly  Coastal  Courier  and  the  6- 
month  old  weekly  Hinesville  Star. 

Morris  Newspaper  officials  announced 
both  newspapers  would  be  printed  in 
their  Statesboro,  Georgia  plant. 

Morris  is  the  owner  of  the  Tri-County 
Penny-Saver,  which  serves  Hinesville 
and  surrounding  communities. 

The  Courier  has  a  circulation  of  7,200 
and  the  Star  has  a  free  distribution  of 
13,000. 

“We  are  delighted  to  extend  our  opera¬ 
tions  to  Hinesville,”  said  Morris,  “and  I 
am  excited  about  the  future  of  the  city  and 
surrounding  area.”  Morris  went  on  to 
say,  “Hinesville  is  one  of  the  fastest 
growing  areas  in  the  state.  It’s  the  home 
base  for  Fort  Stewart  and  the  24th  Infan¬ 
try  Division  Mechanized,  a  lead  element 
of  the  U.S.  Army’s  rapid  deployment 
force.” 

Approximately  20,000  soldiers  are  sta¬ 
tioned  at  Fort  Stewart,  making  it  the 
largest  military  reservation  east  of  the 
Mississippi  River. 

Morris  currently  publishes  a  daily,  a 
weekly  and  a  pennysaver  in  nearby 
Statesboro,  Georgia  in  addition  to  other 
publications  in  Florida,  South  Carolina, 
Tennessee,  New  York,  Kansas  and  Cali¬ 
fornia.  Morris  also  owns  the  NBC  televi¬ 
sion  affiliate  in  Macon,  Georgia  and  Sun 
Litho  National,  a  major  west  coast  com¬ 
mercial  printing  firm  in  Van  Nuys,  Cali¬ 
fornia,  which  specializes  in  advertising 
circulars. 

Community  Publishing,  Inc.,  of  Des 
Moines  has  purchased  the  Indianola  Re¬ 
cord  and  Tribune  Company  at  Indianola, 
la.,  from  the  estate  of  Lewis  S.  Kimer. 

The  Indianola  company  publishes  the 
Record-Herald  and  Indianola  Tribune 
twice  a  week,  the  Warren  County  Shop¬ 
per  weekly  and  has  a  commercial  printing 
business. 

Stephen  S.  Ingham,  president  of  Com¬ 
munity  Publishing,  said  that  Georgia 
Doppenberg,  who  had  been  assistant  to 
the  publisher  at  Indianola  for  the  past 
year,  will  become  publisher. 

Community  Publishing,  Inc.,  obtained 
an  option  to  purchase  the  Indianola  com¬ 
pany  in  1980.  At  that  time,  Doppenberg 
was  named  assistant  to  publisher  and 
owner  Lewis  S.  Kimer.  Kimer  died  in 
December,  1981. 

Doppenberg  had  been  publisher  of  the 
Lake  County  Tribune,  a  weekly  supple¬ 
ment  to  the  Des  Moines  Register  and  Des 
Moines  Tribune. 
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Community  Publishing,  Inc.,  is  a  sub¬ 
sidiary  of  the  Des  Moines  Register  and 
Tribune  Company,  a  privately  held  cor¬ 
poration  that  owns  several  newspapers 
and  radio  stations. 

Mecklenburg  (N.C.)  Gazette  has 
joined  the  Park  Newspaper  organization 
and  becomes  the  eighth  newspaper  in 
North  Carolina,  owned  by  Roy  H.  Park,  a 
native  of  North  Carolina  and  owner  of  51 
publications  throughout  the  United 
States  and  21  radio  and  television  sta¬ 
tions. 

It  will  continue  to  be  the  “hometown 
newspaper”  of  Davidson,  Cornelius, 
Huntersville,  North  Mecklenburg  and 
Lake  Norman,”  with  its  own  staff  sup¬ 
ported  by  the  facilities  of  other  Park 
newspapers  in  the  area. 

“The  three  towns  are  excellent  com¬ 
munities,  and  we  have  always  felt  a  close 
relationship  with  them,  having  operated 
newspapers  in  many  adjacent  cities,” 
stated  Park.  “We  know  and  cherish 
North  Carolina,  and  we  are  extremely 
pleased  to  now  be  in  North  Mecklenburg, 
where  we  shall  sincerely  strive  to  make  a 
very  good  weekly  newspaper  even  bet¬ 
ter,”  Park  commented.  The  Mecklenburg 
Gazette  is  now  in  its  thirty-fourth  year  of 
publication  and  was  purchased  by  Park 
from  Thomas  A.  Williams,  who  has  been 
editor  and  publisher  for  the  past  three 
years.  Williams  will  continue  his  associa¬ 
tion  with  the  paper  as  chief  operating 
officer  and  the  editor  for  an  extended 
period  of  time. 

“We  do  not  plan  any  personnel 
changes  at  the  Gazette,  only  additional 
support  for  their  efforts  that  have  already 
proven  successful,”  stated  Chester  P. 
Middlesworth,  of  Statesville,  Park  News¬ 
paper’s  regional  coordinator. 

The  Mecklenburg  Gazette  becomes  the 
fifty-first  publication  of  the  Park  orga¬ 
nization.  Others  in  North  Carolina  in¬ 
clude  the  Statesville  Record  &  Land¬ 
mark,  the  Concord  Tribune,  Daily  Inde¬ 
pendent  in  Kannapolis,  the  News  Herald 
in  Morgantown,  Maiden  Times,  the  New¬ 
ton  Observer-News-Enterprise  and  Val- 
dese  News.  The  Park  organization  also 
includes  two  shopper  publications  in 
North  Carolina,  one  serving  the  Concord/ 
Kannapolis  area  and  one  in  Catawba 
County. 

The  sale  of  the  Daily  Gate  City  Com¬ 
pany  and  the  Hancock  County  Journal, 
Ltd.,  was  announced  jointly  by  Richard 
N.  Hoerner,  Jr.,  of  Keokuk,  la.,and  W.J. 
Brehm,  president  of  the  W.J.  McGiffin 
Newspaper  Company,  owner  of  the  Fort 
Madison  (la.)  Daily  Democrat. 

Hoerner  commented,  “It’s  been  a  rare 
privilege  to  have  been  able  to  be  a  part  of 
and  a  service  to  my  hometown  commun¬ 
ity  through  the  ownership  of  the  Daily 
Gate  City,  and  in  conjunction  with  that, 
ownership  of  our  sister  publication  the 
Hancock  County  Journal-Pilot.  The  Pilot 
was  purchased  in  1973. 

The  W.J.  McGiffin  Company  has  been 


A  HANDSHAKE  between  Darien  News 
publisher,  B.V.  Brooks,  left,  and  Andrew 
Esser,  publisher  of  the  Darien  Review, 
binds  the  merger  of  the  two  Connecticut 
weeklies. 

Paid  and  free 
paper  merge 

Darien  (Conn.)  News  and  Darien 
(Conn.)  Review  have  merged,  it  was 
announced  by  B.V.  Brooks,  president 
and  publisher  of  the  Darien  News. 

The  merger  joins  the  86-year  old  paid 
circulation  Review  with  the  %Vi  year  old 
free  circulation  News.  The  staff  of  the 
News-Review  will  be  located  at  the  pre¬ 
sent  Darien  News  offices,  24  Old  Kings 
Highway  South,  Darien,  Conn. 

The  publisher  and  owner  of  the  Re¬ 
view,  Andrew  Esser,  will  continue  with 
the  combined  publication  as  a  consultant. 

The  News-Review  will  be  mailed  under 
the  existing  second  class  permit,  and  all 
recipients  will  be  asked  to  pay  an  intro¬ 
ductory  subscription  fee.  “In  return,  they 
will  be  getting  a  larger  newspaper  with 
expanded  coverage  of  the  community,” 
said  Brooks. 

B.V.  Brooks  is  also  president  and  pub¬ 
lisher  of  the  twice-weekly  paid  circula¬ 
tion  Westport  (Conn.)  News,  twice- 
weekly  paid  circulation  Fairfield  (Conn.) 
Citizen-News  and  the  free  weekly  Nor¬ 
walk  News. 

active  in  the  midwest  for  many  years.  It 
has  owned  and  published  the  Fort  Madi¬ 
son  Daily  Democrat  since  1919. 

Also  a  part  of  the  W.J.  McGiffin  News¬ 
paper  family  are  daily  newspapers  in 
Mount  Carmel,  III.,  Princeton,  Ind.,  and 
Auburn,  Calif 

The  sale  was  effective  March  I,  1982. 

DGC  publisher  Adam  G.  Llewellyn  to¬ 
day  announced  his  resignation  from  the 
newspaper.  His  plans  are  indefinite  at  this 
time. 
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The  Sequence  I  boosts 
telephone  efficiency. 

The  Sequence  I  can  tell 
you  how  many  incoming  and 
outgoing  calls  you  had  during 


Few  things  will  gripe  your 
customers  like  being  put  on  hold 


And  that’s  important.  Because  any  dven  period.  It  can  tell 

every  caller  wno  hangs  up  before  mm  you  how  many  callers  hung 

you  connect  is  a  blown  sales  opportunity.  up  while  on  hold.  And  the  amount  of  time 

Here’s  how  the  Sequence  I  r 

I  .  ^  I*  \Vith  that  kind  of  information, 

keep^our  customers  on  Ae  luie.  you  get  more  efficient  use  of  your  present 
The  Sequence  I  greets  called  yathin  system.  And  we  can  prove  it. 

8  seconds.  It  holds  their  calls,  and  tunnels  _  _  , 

them  through  in  the  order  received.  Your  present  phone  system 

Phone  attendants  never  have  to  wonder  may  be  costing  you  business  that  one 

which  call  should  be  handled  next.  phone  call  could  save. 

Customers’  calls  get  processed  quickly.  Right  now,  we’re  offering  the  use 

That  means  when  they  are  on  hold,  they  of  a  Sequence  I  Call  Control 

have  less  time-and  less  reason-to  hang  up  System  to  qualified  com- 
and  call  the  competition.  panies  for  a  month  free. 

Customers  can  listen  to  music  or  To  find  out  how,  call 
important  promotional  messages  while  1-800-547-4683. 

they  wait.  And  the  next  available  operator  Oregon,  Alaska  and  M 
will  take  their  calls.  Hawaii  call  ( 503) 


America  s  getting  the  message, 


Ccxie-A-Phone*  is  a  registered  trademark  of  Ford  Industries.  Inc..  16261  S.E.  130th.  Clackamas.  Oregon  97015.  ©1981  Ford  Industries.  Inc. 


.•toW’*"*'* 


“Willis  Reed  is  instant  recognition  to  basketball  fans  across 
the  country.  But  now  he’s  more  than  that  to  readers  of 
Magazine  of  the  Midlands.  Now  he  is  our  coach:  coach  of 
the  Creighton  University  Bluejays.  Our  readers  want  to 
know  about  Willis  Reed;  what  he  thinks,  and  how  he  feels 
about  coming  to  our  special  place. 

"And  this  is  a  special  place— with  its  special  weather, 
economics,  history,  ethnic  background,  work-ethic,  inhabi¬ 
tants.  The  Magazine  of  the  Midlands  is  the  best  way  to 
reach  this  special  place.’’ 

—HOLLIS  LIMPRECHT,  EDITOR 

MAGAZINE  OF  THE  MIDLANDS 
OMAHA  WORLD-HERALD 


Willis  Reed  Is 
Catching  Up 


‘‘Willis  Reed  is  catching  up.” 
appeared  November  22, 1981,  “]pv 
in  Magazine  of  the  Midlands. 

the  locally  edited  Sunday  rotogravure  magazine  of  the  Omaha  World-Herald 


SUNDAY  MAG /NET’S  local  connection  in 


Th«  is  the  kind  of  personalized  report¬ 
ing  the  Omaha  World- Herald  is  doing 
with  its^fpcally  edited  Magazine  of  the 
Midlands^  It's  got  the  kind  of  power, 
excitement  and  appeal  only  local  editing 
can  offer.  You,  too,  can  have  your  own 
magazine  if  your  paper  has  a  circulation 
of  150,000  or  more. 

Call  Jim  Davy,  President, 

Metropolitan  Sunday  Newspapers, 
for  details  on  how  you  can  beaxne 
a  member  of  SUNDAY  MAG/NET. 

(212)  689-8200. 


SUND/ff 

MAG/NET 


55  Leading  Newspaper  Magazines  In; 

Akron,  Atlanta.  Baltimore,  Boston.  Buffalo.  Chicago. 
Cincinnati.  Cleveland.  Columbus.  Dallas.  Dayton. 
Denver,  Des  Moines.  Detroit,  Hartford.  Houston, 
Indianapolis.  Kansas  City.  Los  Angeles.  Louisville. 
Memphis.  Miami.  Milwaukee.  Minneapolis. 

New  Orleans,  New  York.  Omaha,  Orlando, 
Philadelphia.  Phoenix.  Pittsburgh,  Providence. 
Rochester,  Sacramento.  St,  Louis.  St.  Petersburg, 
Salt  Lake  City.  San  Antonio.  San  Jose.  Seattle. 
Syracuse,  Tacoma,  Toledo.  Tulsa,  Washington, 
Westchester  Rockland.  Youngstown 


1 ;  ^  ^  i] 

H 1  ^ 

¥  A  1  * 

Louis  A.  Ureneck,  who  directs  news 
operations  for  the  Maine  Sunday  Tele¬ 
gram,  has  been  named  a  managing  editor 
for  the  Guy  Gannett  Publishing  Co.’s 
Portland  newspapers.  Ureneck  will  con¬ 
tinue  to  supervise  the  Telegram’s  news 
production.  He  has  been  with  the  Gannett 
papers  since  1974. 

James  E.  Baker  was  elected 
vicepresident  for  finance  at  the  pub¬ 
lishing  company’s  board  of  directors 
meeting.  He  will  continue  as  treasurer. 

♦  *  * 

Wayne  Wisehart  was  named  assis¬ 
tant  chief  financial  officer  of  the  Des 
Moines  Register  and  Tribune  Company. 
He  will  retain  duties  of  treasurer  and 
assume  many  duties  of  the  controller  in 
his  new  post.  Wisehart  succeeds  Jim 
Koolhof,  who  resigned  to  form  his  own 
company. 

*  ♦  * 

Bob  Lund  has  been  named  assistant 
news  editor  of  the  Denver  Past,  in  a  move 
from  the  San  Francisco  Examiner,  where 
he  held  a  similar  position. 

Also  at  the  Denver  newspaper,  Jan 
Tuckwood,  formerly  of  the  Palm  Beach 
Post,  assumed  duties  as  page  designer; 
John  Farrell,  who  was  with  the  Balti¬ 
more  News  American,  is  a  special  pro¬ 
jects  reporter;  Tom  Coakley,  also  from 
the  News  American,  is  a  general  assign¬ 
ment  reporter,  and  Mary  Ellen  Bot- 
TER,  who  has  held  positions  as  copy  edi¬ 
tor  and  news  editor,  has  taken  over  as 
features  desk  chief  and  wire  editor. 


d  Wisehart 

David  Zielenziger,  foreign  corres¬ 
pondent  for  the  Wall  Street  Journal,  was 
named  Toronto  correspondent  for  the 
Dallas  Times  Herald.  He  has  been  based 
in  Malaysia  as  a  correspondent  for  the 
Asian  Wall  Street  Journal. 

*  ♦  ♦ 

The  Houston  Chronicle  Publishing  Co. 
added  four  directors  to  its  board.  They 
are;  Tommye  J.  Musgrove,  administra¬ 
tion  assistant  to  Houston  Chronicle  presi¬ 
dent  Richard  J.  V.  Johnson;  Jo  Mur¬ 
phy,  an  executive  of  Houston  Endow¬ 
ment  Inc.;  G.  E.  Mc  David,  Chronicle 
vicepresident  of  operations  and  J.  A. 
Johnston,  Chronicle  vicepresident  of 
sales  and  marketing. 

% 

Thomas  W.  Riebock  was  named 
director  of  employee  and  labor  relations 
of  the  Dispatch  Printing  Co.,  publishers 
of  the  Columbus  (Ohio)  Dispatch  and 
agents  for  the  Columbus  Citizen-Journal. 
He  has  been  assistant  director  of  em¬ 
ployee  and  labor  relations  since  1979. 

*  ♦  ♦ 

Kenneth  H.  Brief,  Paul  W.  John¬ 
son  and  Robert  Termotto  have  been 
named  vicepresidents  of  Connecticut 
Newspapers  Inc.,  Stamford. 

Brief  is  vicepresident  and  executive 
editor;  Johnson,  vicepresident,  market¬ 
ing  and  sales;  and  Termotto,  vicepresi¬ 
dent,  finance  and  administration.  Brief  is 
responsible  for  the  news  and  editorial  op¬ 
erations  of  the  Stamford  Advocate  and 
Greenwich  Time. 


QUOTE 


UNQUOTE 


VINCENT  C.  BORDASH/Circulation  Director 


NEWSDAY  (Long  Island,  New  York) 


HI  .  .  .  during  our  Sunday  price  increase  .  .  . 
attracted  nearly  650,000  Name  Game  entries  .  .  . 
certainly  can  make  a  strong  recommendation — as 
part  of  a  price  adjustment  campaign  .  .  .  33 

Four  presentations,  to  date 


The  newspaper  industry’s  01  in-paper  circulation  promotion  -  worldwide 


THE 


382  Central  Park  West/New  York,  NY  10025/Tel.  (212)  222-9039 


NEWSPEOPLE 


Stanley  W.  Cloud,  former  managing 
editor  of  the  Washington  Star,  was 
named  executive  editor  of  the  Los 
Angeles  Herald  E.xaminer.  He  will  have 
primary  responsibilities  for  overseeing 
editorial  pages  and  sharing  supervision  of 
the  news  department  with  managing  edi¬ 
tor  John  Lindsay.  Cloud  also  is  a  former 
Time  magazine  correspondent  on  both 
domestic  and  foreign  duty. 

sk  ♦  * 

Promoted  at  the  Tucson  Citizen  are: 
Dale  Walton,  to  managing  editor/ 
administration  and  planning,  and  David 
Mitchell,  to  managing  editor/news. 
Mitchell,  with  the  paper  since  1970,  most 
recently  served  as  assistant  managing 
editor.  Walton,  with  the  paper  since  1%8, 
became  managing  editor  in  1971. 

*  ♦  * 

Changes  at  the  Syracuse  (N.Y.)  Post- 
Standard  are:  Thomas  Boll,  promoted 
from  Neighbors  News  editor  to  sports 
editor;  FRANCIS  Brieaddy,  sports  edi¬ 
tor.  named  to  a  new  position  of  features 
editor;  Michale  Connor,  former  repor¬ 
ter  and  copy  editor,  named  to  another 
new  position,  that  of  news  editor,  re¬ 
sponsible  for  supervision  of  Page  I  and 
daily  wire  news  reports. 

♦  *  * 

Jim  Lefko  has  joined  Texas  Orange 
Power  Magazine,  a  bi-monthly  sports 
publication,  as  editor.  He  was  sports  edi¬ 
tor  of  the  Austin  Citizen. 

♦  *  ♦ 

Changes  at  Ottaway  Newspapers,  Inc . , 
effective  March  1  were:  Robert  S.  Wid- 
MER,  publisher  of  the  Port  Jervis  (N.Y.) 
Union-Gazette,  became  general  manager 
of  The  Pocono  Record,  Stroudsburg,  Pa. 

Robert  W.  Parks,  general  manager  of 
The  Allied  News,  a  weekly  in  Grove  City, 
Pa.,  became  general  manager  of  the 
Union-Gazette. 

Donald  J.  Leyshon,  assistant  classi¬ 
fied  manager  of  the  Sharon  (Pa.)  Herald, 
moved  to  general  manager  of  The  Allied 
News. 

♦  ♦  * 

New  vicepresidents  of  the  Gannett 
Eaot  Newspaper  Group  are  George  S. 
Dastyck,  publisher  of  the  Gannett 
Rochester  Newspapers,  and  Fred  G. 
Eaton,  publisher  of  the  Gannett  news¬ 
papers  in  Binghamton,  N.Y.  Each  retains 
his  role  as  publisher. 

*  *  * 

Dan  Henderson  has  been  named 
assistant  editor  of  the  Memphis  Commer¬ 
cial  Appeal  Living  Section,  a  new  post. 
Henderson,  with  the  paper  since  1975, 
has  written  for  the  Sunday  Mid-South 
Magazine  the  past  five  years  and  been  in 
the  Living  Department  since  last  August. 
Outside  the  office,  he  writes  science- 
fiction  and  detective  stories. 
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IN  THE  NEWS 


Edited  by  LENORA  WILLIAMSON 


Appointments  in  the  advertising  de¬ 
partment  of  the  New  York  Times  and  the 
magazine  group  of  the  New  York  Times 
Company  include:  David  G.  Ff.rm. 
marketing  director  of  the  Times  since 
1980,  moves  from  the  newspaper  to  the 
magazines  as  group  vicepresident;  Carl 
Stitzer,  formerly  a  group  vicepresident, 
was  named  senior  vicepresident,  finance 
and  administration,  for  Golf  Digest/Ten¬ 
nis.  Inc.  James  A.  Ci  tie.  manager  of 
marketing  services  in  the  Times  advertis¬ 
ing  department.  replaces  Ferm  as  market¬ 
ing  director. 


Gene  Smedley,  managing  editor  of 
the  Bloomington  (111.)  Daily  Pantoftraph, 
will  retire  April  I ,  and  Bii.i.  Wills,  assis¬ 
tant  managing  editor,  has  been  named  to 
succeed  him. 

Smedley  began  at  The  Pantagraph  in 
1947  after  receiving  a  master's  degree 
from  Columbia  University  Graduate 
School  of  Journalism  and  serving  a  stint 
in  the  Navy. 


HALL  OF  FAME — Installed  as  the  1 1  th  member  of  Texas  Tech  University 
Mass  Communications  Hall  of  Fame  is  Gordon  Hanna,  general  editorial 
manager  for  Scripps-Howard  Newspapers  and  a  vicepresident  for  E.  W. 
Scripps  Co.  Hanna  was  inducted  by  former  classmate  Wayne  Sellers,  a 
former  publisher  of  the  Palestine  (Texas)  Herald-Press  and  a  Hall  of  Fame 
member  himself.  Shown  with  Hanna's  portrait  that  will  be  hung  in  the  AAass 
Communications  Building  are:  From  left.  Sellers,  Mrs.  Annie  Lou  Hanna  and 
Hanna. 


Carl  Mii.i.er.  news  editor  and  a 
veteran  of  28  years  with  the  HIkhart  (\nd.) 
Truth  has  retired.  Bli.L  Wilson  was 
promoted  from  city  editor  to  succeed 
Miller;  and  Steve  Bibi  er  was  promoted 
from  business  editor  to  succeed  Wilson. 


Reassignments  in  the  Dominion-Post, 
Morgantown,  West  Va.,  advertising  de¬ 
partment  include:  Dei  bert  Royce. 
promoted  to  retail  advertising  manager 
from  advertising  account  executive; 
Mickey  Cari.ock.  account  executive, 
to  classified  advertising  manager;  I.arry 
Tennant,  named  senior  account  execu¬ 
tive,  and  Conley  Fisher,  office  mana¬ 
ger  of  the  department. 


Pace  H.  Stevens,  chief  of  bureau  for 
the  Associated  Press  in  .Albuquerque 
since  1979.  moves  to  Indianapolis,  suc¬ 
ceeding  David  L.  Swearingen,  who  is 
resigning  to  become  managing  editor  of 
the  New  Bedford  (Mass.)  Standard- 
Times. 

Replacing  Stevens  at  .Albuquerque  is 
Kent  Wai  z.  correspondent  at  Omaha 
since  1930. 

Ron  Barker  of  the  AP  foreign  desk 
has  been  named  correspondent  in  charge 
of  the  Salem  (Ore.)  bureau.  He  replaces 
Linda  Kramer,  who  resigned  to  become 
city  hall  reporter  for  Portland.  Ore.,  tv 
station  KOIN. 


George  A.  McDaniel  was  named 
Sentinel  Star  Company's  display  adver¬ 
tising  manager.  He  joined  the  Orlando 
Sentinel  Star  in  1980  from  the  Detroit 
News. 


The  Colamhns  (Ohio)  Dispatch  has 
named  two  staff  members  as  assistants  to 
new  city  editor  Bernie  Karsko.  They 
are  Gary  Kieeer,  who  succeeds  Karsko 
as  assistant  city  editor  in  charge  of  night 
operations;  and  Gerald  Tebben.  who 
becomes  an  assistant  city  editor  for  sub¬ 
urban  news. 


At  the  Washington  (Pa.)  Observer- 
Reporter.  David  Ii  genfritz.  assistant 
circulation  manager,  will  take  additional 
duty  of  distribution  manager  and 
Chari.fs  Baii  ey  of  the  circulation  de¬ 
partment  will  also  serve  as  assistant  dis¬ 
tribution  manager. 

(Continued  on  page  33) 


Lola  F.  Spritzer  was  named  general 
manager  of  the  Sentinel  Newspapers  of 
Fast  Brunswick.  N.J.,  and  Richard  M. 
Poi.iTY,  general  manager  of  the  Freehold 
(N.J.)  Transcript.  Mrs.  Spritzer  con¬ 
tinues  as  editor  of  the  twice-weekly  group 
of  newspapers  while  assuming  day-to- 
day  responsibility  for  the  operation.  Pol¬ 
ity.  formerly  marketing  and  advertising 
manager  of  the  papers,  will  also  serve  as 
advertising  manager  of  the  News  Trans¬ 
cript.  and  Joseph  P.  LF.Lt.A  moves  from 
ad  manager  of  the  News  Transcript  to  the 
same  post  at  the  Sentinel. 


MOVES  TO  BALTIMORE— James  S. 
Toedtman  is  the  new  editor  of  the  Balti¬ 
more  News  American,  in  a  move  from 
executive  editor  of  the  Boston  Herald 
American,  a  post  he  held  for  three  years. 
Toedtman  was  with  Newsday,  Long  Is¬ 
land,  for  12  years  before  joining  the 
Herald  American,  including  three  years 
as  news  editor  of  Newsday's  Washington 
bureau.  While  in  Boston,  Toedtman 
worked  with  Editor  Donald  H.  Forst  in 
converting  the  broadsheet  format  to  a 
compact  tabloid. 
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Notes  on  people 


Donald  Woods 

Donald  Woods,  the  South  African  jour¬ 
nalist  who  was  put  under  a  ban  by  his 
government  for  opposition  to  govern¬ 
ment  racial  policies,  received  the  Christ¬ 
opher  Award  from  Father  John  Catoir, 
director  of  the  Christophers.  The  occa¬ 
sion  was  the  annual  awards  presentation 
in  New  York  City  February  25. 

Woods,  who  now  lives  in  England  after 
an  escape  from  his  native  land,  is  author 
of  “Asking  for  Trouble:  The  Autobiogra¬ 
phy  of  a  Banned  Journalist.”  The  book  is 
one  of  seven  1981  publications  honored 
by  the  Christophers. 

The  award  is  given  to  works  which 
“affirm  the  highest  values  of  the  human 
spirit,  demonstrate  artistic  and  technical 
excellence,  and  achieve  a  significant  de¬ 
gree  of  public  acceptance.” 

Memorial  scholarship 

The  first  recipient  of  a  scholarship 
established  to  honor  Reid  Blackburn,  the 
Vancouver  (Wash.)  Columbian  photo¬ 
grapher  killed  at  the  Mount  St.  Helens 
eruption,  is  Craig  Fujii,  a  photojournal¬ 
ism  student  at  the  University  of  Texas, 
Arlington. 


Because  publishing  has 
its  own  (dynamic  language... 


At  your  fingertips... 
clear  definitions  of  key 
words  and  phrases  used 
in  all  aspects  of 
publishing,  distribution, 
and  allied  fields 


Covers  ■  all  new  technologies  ■  computer 
science  ■  administration  ■  business  and 
finance  ■  graphics  ■  publishing  law 
■  marketing  ■  printing  ■  and  much  more 


Inchides  a  complete  guide  loprootreailingmaria.  SIS. 

VAN  NOSTRAND  REINHOLD 
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Donald  Woods  and  Father  Catoir 


The  Columbian  established  the  scho¬ 
larship  which  is  being  administered  by  the 
National  Press  Photographers  Founda¬ 
tion  and  awarded  yearly.  Fujii  will  re¬ 
ceive  $1,900. 

After  a  preliminary  NPP  A  judging,  the 
winner  was  selected  by  Fay  Blackburn, 
the  photographer’s  widow,  and  Photo 
Editor  Steve  Small  of  the  Columbian. 
NPPA  chairman  for  the  scholarship  is 
Robert  Brush,  chief  photographer  of  The 
Record,  Hackensack,  N.J. 


Casper  W.  Weinberger 


The  Overseas  Press  Club  Bulletin,  in 
announcing  that  Secretary  of  Defense 
Caspar  W.  Weinberger  will  address  the 
annual  awards  dinner  April  28  in  New 
York  City,  adds  a  footnote. 

It  observes  that  although  Weinberger 
has  spent  half  of  his  life  in  public  office 
“he  qualifies  as  a  professional  member  of 
the  OPC  because  of  the  decade  or  more 
he  spent  as  a  staff  book  reviewer  for  the 
San  Francisco  Chronicle,  for  the  column 
he  wrote  on  California  government,  and 
for  moderating  a  weekly  tv  program  on 
public  affairs.” 

The  OPC  awards  will  be  distributed 
during  a  dinner  at  the  Waldorf-Astoria  by 
Osborn  Eliott,  dean  of  the  Graduate 
School  of  Journalism  at  Columbia  Uni¬ 
versity. 


Jack  Haring 


Jack  Haring,  veteran  of  32  years  in 
journalism  and  magazine  editing,  is  the 
new  managing  editor  of  Guide  posts,  the 
inspirational  monthly  which  has  a  global 
circulation  of  3.5  million.  Dr.  Norman 
Vincent  Peale  and  his  wife  Ruth  Stafford 
Peale,  are  co-publishers  and  co-editors- 
in-chief  of  Guideposts. 

Haring,  on  the  staff  since  1975  and 
most  recently  administrative  editor,  be¬ 
gan  a  career  in  journalism  at  the  Provi¬ 
dence  Journal-Bulletin  and  then  was  edi¬ 
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tor  of  the  weekly  Times  in  his  hometown 
of  Boyertown,  Pa.  Haring  moved  to  the 
Allentown  Call  and  then  to  the  Washing¬ 
ton  Star,  where  he  edited  the  television 
magazine  and  taught  an  editing  course  at 
the  American  University.  His  magazine 
career  included  editing  at  the  Saturday 
Evening  Post,  Ladies  Home  Journal  and 
Boy  Scout  magazines.  Boys’  Life  and  Ex¬ 
ploring. 


American  Indian  journalism 

A  husband  and  wife  team  of  journalism 
professors  at  Southern  Illinois  University 
School  of  Journalism  in  Carbondale  has 
chronicled  a  history  of  America  Indians 
through  development  of  their  print  and 
broadcast  media. 

James  and  Sharon  Murphy’s  book, 
published  by  the  University  of  Iowa 
Press,  Norman,  is  titled  “Let  My  People 
Know:  American  Indian  Journalism, 
1828-1978.”  They  say  that  American  In¬ 
dian  journalism  began  with  Sequoyah’s 
development  of  the  Cherokee  alphabet 
and  with  Elias  Boudinot’s  publication  of 
the  first  Indian  newspaper,  Cherokee 
Phoenix,  in  1828. 


James  and  Sharon  Murphy 


Research  became  a  family  project  for 
the  Murphys.  Five  summers  they  and 
their  daughters.  Shannon  and  Erin, 
traveled  in  vans  to  Indian  reservations 
and  urban  centers.  Often  to  find  existing 
newspapers  or  learn  of  earlier  publica¬ 
tions,  they  would  drive  into  a  town  and 
“just  ask  directions  to  the  newspaper 
office  or  the  editor’s  home.” 

The  Murphys  hold  doctorates  from  the 
University  of  Iowa  and  share  years  of 
teaching  and  newspaper  experience. 
James  Murphy  is  currently  doing  re¬ 
search  on  Alaskan  native  publications. 
The  couple’s  interest  in  adding  Indian 
contributions  to  press  history  grew  out  of 
Sharon  Murphy’s  book,  “Other  Voices”, 
an  overview  of  the  black,  Chicano  and 
American  Indian  press  written  for  sum¬ 
mer  recruitment  programs  for  high  school 
minority  journalists. 
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Newspeople 
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Stephen  Braun  joined  the  Detroit 
Free  Press  as  a  reporter  for  The  Way  We 
Live  Section,  from  the  Philadelphia  Dai¬ 
ly  News.  Earlier  he  was  with  the  Balti¬ 
more  News  American  covering  courts 
and  state  criminal  justice  system. 

Greg  Huskisson,  a  student  in  the 
Northwestern  University  Medill  News 
Service  in  Washington,  and  an  intern  last 
summer  at  the  Free  Press,  joined  the  pap¬ 
er  as  a  editor  on  the  main  news  copy  desk. 


the  bottom- 
line  difference 
in  the  South. 


Alex  Zidock,  Jr.,  immediate  past 
president  of  the  eastern  region  of  Interna¬ 
tional  Newspaper  Promotion  Associa¬ 
tion,  has  left  the  Levitttown  (Pa.)  Bucks 
County  Courier  Times  to  open  his  own 
public  relations  firm,  Alex  Zidock 
Associates,  in  Bucks  County. 


Landon’s  national  sales  team 
delivers  up  to  2  times  more  linage 
and  revenue  gains  for  Landon  clients 
than  the  industry  gains  as  a  whole. 

It  is  this  kind  of  expertise  that  pro¬ 
duced  an  11.7®7o  linage  increase  in 
1981  for  the  Jackson  (MS)  Clarion- 
Ledger  &  Daily  News... an  increase 
well  ahead  of  their  goal  of  7.5%. 

Landon’s  unique  structure  and 
staff  help  Southern  newspapers  get 
their  fair  share  of  National  Advertis¬ 
ing  budgets. 

It  works  for  the  Kingsport  (TN) 
Times-News.  They  gained  a  full  2% 
share-of-market  increase  in  the  first 
year  of  Landon  representation. 
Since  November,  1981,  the  Times- 
News  claims  the  major  share-of- 
linage  with  35%. 


Landon’s  Southern  Region  is 
backed  up  with  23  offices  coast-to- 
coast  in  important  national  decision 
centers... 76  professionally  trained 
sale  people  effectively  selling  the 
advertiser/agency/ field  factors. . . 
over  8  million  daily  circulation 
packaged  into  65  network  buys  that 
work  for  advertisers... billing  and 
collecting  more  than  200  million 
lines  of  national  advertising. 

It’s  the  kind  of  salesmanship  that 
brings  results! 

That’s  the  bottom-line. 

Put  Landon  to  work  for  you... 
call  John  Spaulding  (Atlanta)  404- 
261-5875;  Roger  Power  (NYC)  212- 
867-1112;  Dick  Goller  (Chicago)  312- 
644-8270. 


For  five  years  women’s  editor/reporter 
of  the  Holdenville  (Okla.)  News,  JoY 
Cummings  has  become  the  news  editor. 
Her  father,  the  late  Tom  R.  Phillips,  was 
the  News’  founder  57  years  ago. 


Richard  McGrath  has  been 
appointed  vicepresident  and  general 
manager  of  Lansing  Suburban  Newspap¬ 
er  Network,  Inc.  Livonia,  Michigan.  The 
new  general  manager  has  been  with  the 
Detroit  News  for  two  years,  most  recent¬ 
ly  as  circulation  sales  manager.  He  also 
served  the  News  as  interim  circulation 
director  and  marketing  project  director 
for  the  Lansing  satellite  plant.  Earlier 
McGrath  was  promotion  and  research 
director  at  the  (Me.)  Daily  News. 


LANDON  ASSOCIATES,  INC.  ■ 

A  newspaper  sales  &  marketirrg  company  |H 


Wayne  E.  Harshaw  was  named 
promotion  manager  of  the  Dispatch  Print¬ 
ing  Co.,  publishers  of  the  Columbus 
(Ohio)  Dispatch  and  agents  for  the  Col¬ 
umbus  Citizen-Journal.  He  was  promo¬ 
tion  manager  for  the  State  Journal  Regis¬ 
ter,  Springfield,  III. 

^ 

Paula  Carter  was  named  general 
manager  of  Hi-Riser,  a  weekly  in  Ft. 
Lauderdale  and  Broward  County,  Flor¬ 
ida.  Earlier  in  her  career  she  was  with  the 
Charlottesville  (Va.)  Daily  Progress. 


Correction 


In  the  February  27th  Newspeople  col¬ 
umn  item  about  Leonard  E.  Gilbert’s  re¬ 
tirement  February  1  from  the  Post  Pub¬ 
lishing  Company  newspapers  in  Bridge¬ 
port,  Conn.,  and  Charles  A.  Betts  having 
been  named  to  succeed  him  as  managing 
editor  last  October,  one  sentence  should 
have  stated  that  since  then  Gilbert  had 
been  organizing  a  promotion  department 
for  the  company.  Betts  has  been  manag¬ 
ing  editor  since  October. 
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About  awards 


Non-Medical  Science  ...  A  panel  uf 
judges  from  the  fields  of  journalism,  sci¬ 
ence  and  public  affairs  chose  the  winneis 
of  the  1980  AAAS-Westinghouse  Science 
Writing  Awards.  (AAAS  is  the  American 
Association  for  the  Advancement  of  Sci¬ 
ences.)  In  the  newspaper  category  the 
$1,000  prizes  went  to  Fay  S.  Joyce  and 
Charles  Stafford,  St.  Fetershurg  (Fla.) 
Times,  for  their  report  on  the  costs,  goals 
and  technology  of  the  Space  Shuttle:  and 
to  Barbara  Burke.  Ithaca  {N.\ .)  Journal. 
for  her  account  of  "Acid  Rain." 

4c 

Golden  Hammers  .  .  .  For  "outstand¬ 
ing  journalism  in  the  field  of  housing." 
the  National  Association  of  Home  Buil¬ 
ders  awarded  first  prizes  of  Sl.OdO  to 
Keenan  Gingles.  Marilyn  Cox  and  Judy 
Pace  of  the  Shreveport  (La.)  Times',  and 
Gary  Takeo  Kubota  of  the  Mm//  (Hawaii) 
News.  Runnersup  in  newspaper  competi¬ 
tion  were:  Seth  Effron,  Wichita  (Kans.) 
Eagle-Beacon. 'diid  Rick  Velotta,  Arizona 
Daily  Sun,  Flagstaff.  A  citation  for  spe¬ 
cial  achievement  was  given  to  Mark  Nel¬ 
son.  Palo  Alto  (Calif.)  Peninsula  Times 
Tribune.  Each  received  $500. 

*  *  * 

Pictures  and  Text  .  ,  .  fhc  combina¬ 
tion  by  Anne  Fadiman  and  Patt  Blue  in 
the  July  1981  issue  of  Life  won  the  $1,000 
print  prize  in  the  Public  Education 
Awards  competition  of  the  National  Mul¬ 
tiple  Sclerosis  Society.  Mary  Bouton 
Davis,  freelance,  won  honorable  mention 
for  an  article  in  the  Los  Angeles  limes. 

«  4c  « 

Crisis  Reporting  ,  .  ,  The  Miami 
Herald  won  two  top  awards  in  the  Florida 
Bar’s  media  competition,  one  for  a  series 
by  Stephen  Doig  on  "The  Prison  Crisis" 
and  another  for  a  staff  coverage  of 
"Courts  in  Crisis.”  1  he  Post-Newsweek 
station  WPLG-tv  Miami  captured  the 
grand  prize  for  its  six  weeks  of  "live" 
coverage  of  the  proceedings  in  the  Metro 
Justice  Building. 

♦  *  4c 

Scolding  .  .  .  Jurors  of  the  Alfred  1. 
duPont-Columbia  Univeisity  Awards  in 
Broadcast  Journalism  mixed  accolades 
with  a  spanking.  The  panel  chairman. 
Dean  Osborn  Elliott  of  the  Graduate 
School  of  Journalism,  said  the  jurors 
were  concerned  “about  the  groundswell 
of  sensationalism  and  superficial  report¬ 
ing”  on  tv  and  radio.  For  the  second  year 
in  a  row,  KfEH-tv  San  Jose.  Calif  re¬ 
ceived  the  special  prize  of  $20,000  for  a 
documentary  produced  by  Jon  Else,  fhis 
year’s  production  was  about  the  atomic 
bomb. 

4c  4c  4c 

Higher  Education  .  ,  .  The  CASE  III 
(Council  for  the  Advancement  and  Sup¬ 
port  of  Education)  Media  Awaids  com 
petition  attracted  53  entries,  mainly  from 
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newspapers  and  magazines  in  the  South¬ 
eastern  District.  Prizes  of  $100  for  their 
reports  on  higher  education  went  to  a 
Birmingham  News  team  (Jean  Bouler, 
Kate  Harris.  Peter  Kovacs  and  David 
Kepple):  to  Neil  Chetnik.  Tallahassee 
Democrat,  and  to  Susan  Harb  and  Mike 
D’Orso  of  Commonwealth,  the  Magazine 
of  Virginia.  Richard  Wilson.  Louisville 
Courier-Journal,  and  George  Stein, 
Miami  Herald,  received  honorable  men¬ 
tion. 

4c  4c  4c 

Top  Award  for  Weekly  .  .  .  Mark 
Hare  wrote  about  "  I'he  Politics  of  Food” 
in  the  City  Newspaper,  a  Rochester, 
N.Y.  weekly,  and  won  the  $150  prize  in 
the  journalism  contest  of  the  New  York 
State  Agriculture  Society.  He  is  a  former 
school  teacher.  Winners  of  citations  and 
$50  prizes  were:  Bob  Buyer.  Buffalo 
Evening  News;  Mark  Wert.  Rochester 
Democrat  and  Chronkie'.  Geoffrey  E. 
Taylor.  Schnectady  Gazette;  Anna 
Elwyn,  Oneonta  Daily  Star;  and  Mary 
Eggerl  and  Fred  Parrow-Schuhle.  Linger 
Lakes  Times. 

4c  4c  4c 

Grand  Awards  .  .  .  The  National 
School  Boards  Association  received  519 
entries  from  1%  dailies  and  325  entries 
from  weeklies  in  42  states  in  its  competi¬ 
tion  for  reporting  on  public  education.  It 
will  pi esent  $500  checks  April  1 7  in  Atlan¬ 
ta  to:  Houston  Post  (teacher  shortage), 
Keene  (N.H.)  Sentinel  (shortage  of  math 
and  science  teachers),  San  Jose  (Calif) 
Mercury-News  (why  schools  fail),  Shelby 
(N.C.)  Star  (consolidation  plan),  Seattle 
Post-Intelligencer  (busing),  Idaho  Palls 
(Ida.)  Post-Register,  (editorial),  Col¬ 
umbia  (Md  )  Llier  (school  budget).  ABC 
Newspapeis.  Anoka,  Minn,  (gifted  siu- 


FOR  EACH  a  $5,000  check  and  a  sterl¬ 
ing  silver  medallion  set  in  walnut  are  the 
awards  won  by  Carolyn  Clay  and  Syl- 
viane  Gold,  both  of  whom  write  about  the 
theatre  for  the  Boston  Phoenix.  They  won 
the  George  Jean  Nathan  Award  for 
Dramatic  Criticism  which  is  administered 
by  Manufacturers  Hanover  Trust  Com¬ 
pany.  In  1973  Ms.  Clay  wrote  for  the 
Boston  Globe.  Ms.  Gold,  a  Parisian,  be¬ 
gan  her  career  in  the  drama  department 
of  the  New  York  Post  in  1970. 


dents),  and  Westbury  (N.Y.)  Times 
(black  school  board  candidate). 

*  * 

The  Best  in  1981  ...  In  the  first  Uni¬ 
versity  of  Nevada-Reno-Harrah’s  Award 
competition  for  “the  best  piece  of  Amer¬ 
ican  journalism”  in  the  year  the  $1,000 
prize  was  presented  to  Walter  Isaacson 
for  himself  and  staff  at  Time  magazine 
who  produced  "Arming  the  World.” 
Isaacson  was  a  New  Orleans  Times 
Picayune  reporter  before  he  went  to  work 
for  Time  in  1978.  He  is  a  Harvard  gradu¬ 
ate  and  Rhodes  scholar. 

4;  4c  4c 

Reaping  the  Rewards  .  .  .  T  he  Agri¬ 
cultural  Council  of  South  Carolina  salutes 
exceptional  reporting  about  farming  with 
cash  prizes  and  certificates.  Winners  of 
$100  were  Marsha  Hewitt,  Sumter  Daily 
Item,  and  Coyte  White,  Conway  Field 
and  Herald.  The  $50  prizes  went  to  Kay 
Gordon,  Columbia  Record,  and  Nancy 
Truesdale,  Hartsville  Messenger. 

4c  4c  « 

For  Brotherhood  ,  .  .  The  National 
Mass  Media  Gold  Medallion  of  the 
National  Conference  of  Christians  and 
Jews  has  been  presented  to  the  Boston 
Globe  for  a  series,  “A  Program  for  Racial 
Peace;”  Michael  C.  Billington,  Buffalo 
Courier-Express,  "Oasis  of  Hate:”  and 
Ft.  Smith  (Ark.)  Southwest  Times  Re¬ 
cord,  for  contributions  to  better  human 
relations. 

4c  4:  4c 

Washington  veteran  .  .  .  Honoring 
her  long  service  as  a  reporter  in  the  na¬ 
tion’s  capital,  the  American  Legion  will 
bestow  its  Commander’s  Public  Service 
Award  on  Sarah  McLendon  of  Inter¬ 
Continental  News  Syndicate. 

(Continued  on  page  J3) 


VERSATILE  REPORTER  Broderick  Per¬ 
kins,  Wilmington  (Del.)  News-Journal 
won  the  Technical  Reporting  Award  of  the 
Delaware  Society  of  Professional  En¬ 
gineers.  He  has  covered  police,  general 
assignments  and  consumer  affairs  since 
1979  for  the  Gannett  newspapers. 
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(Continued  from  page  34) 
Teenage  Alcoholism  ...  A  series  of 
articles  on  this  subject  won  a  $  1 ,000  prize 
for  Elaine  Stamper,  Odessa  (Tex.)  Amer¬ 
ican,  from  the  National  Association  of 
Alcoholism  Treatment  Programs.  The 
Jay  S.  Lewis  Journalism  Award  is  being 
repeated  for  reporting  between  Oct.  1, 
1981  and  September  30,  1982.  Entries 
should  be  addressed  to  NAATP,  17861 
Cartwright  Road,  Irvine,  Calif.  92714. 


FIRST  WINNER  of  the  $500  Frank 
Johnson  Memorial  Travel  Writer  Award 
of  the  Las  Vegas  News  Bureau  is  Jerry 
Flemmons,  travel  editor  of  the  Fort  Worth 
Star-Telegram. 


Racing  honors  .  .  .  Winners  of  the 
print  division  of  the  Thoroughbred  Rac¬ 
ing  Associations'  Eclipse  Awards  are 
Dave  Kindred,  Washington  Post,  fbr  a 
story  about  injured  jockey  Sam  Boulme- 
tis,  Jr.,  and  Joseph  P.  (Josh)  Pons,  Jr., 
Blood-Horse  Magazine,  for  his  picture  of 
a  horse  and  jockey  sliding  across  the  fin¬ 
ish  line  at  muddy  River  Downs.  Honors 
went  to  David  Larsen,  Los  Angeles 
Times,  and  Kimber  Matzinger-Vought, 
Bel  Air  (Md.)  Aegis. 


The  attention  the  media  gives  to  the 
demise  of  the  Washington  Star,  Phi¬ 
ladelphia  Bulletin,  and  the  problems  of 
the  New  York  News,  tends  to  obscure  the 
strength  and  vitality  of  newspapers  else¬ 
where  in  the  business,  according  to  Allen 
Neuharth,  chairman  and  president  of 
Gannett  Co. 

To  support  his  thesis,  Neuharth  made 
the  following  points  in  an  address  recent¬ 
ly  to  the  Deadline  Club  in  New  York: 

There  are  only  four  fewer  daily  news¬ 
papers  in  the  country  today  than  there 
were  in  1945,  and  their  circulation  is  hold¬ 
ing  steady  at  a  near-record  62  million. 

Newspapers  sold  $18  billion  in  advertis¬ 
ing  in  1981,  more  than  tv,  radio,  and 


Minn,  tax  upheld 

Minnesota  Supreme  Court  has  upheld  a 
tax  on  newsprint  and  ink  that  exempts  a 
newspaper's  first  $100,000  of  paper  and 
ink  products  consumed  in  a  year.  The 
Minneapolis  Star  and  Tribune  Co.  had 
challenged  that  the  tax  is  an  unconstitu¬ 
tional  burden  on  freedom  of  the  press, 
and  that  the  exemption  results  in  unequal 
treatment  among  the  state's  newspapers. 
Only  1 3  of  the  state's  394  newspapers  pay 
the  sales  tax. 


magazines  combined. 

Neuharth  also  noted  that  the  Wall 
Street  Journal,  “once  judged  by  ‘with-it' 
journalists  to  be  dull,  stuffy  and  unin¬ 
spired,  now  has  the  largest  circulation  in 
America  .  .  .  and  has  advertisers  wait¬ 
ing  in  line  to  get  in.” 

When  asked  if  USA  Today  will  cover 
business  news  when  it  comes  out  this  fall, 
Neuharth  said  it  will  and  it  will  be  of  the 
personal  pocketbook  nature  found  in 
Money  and  Forbes  magazines. 

“I  wouldn't  want  anyone  to  think  this 
little  company  from  Rochester  intends  to 
go  into  competition  with  the  Wall  Street 
Journal,”  he  said. 


Neuharth  sees  healthy  newspaper  business 


Faced  with  tough 
insurance  questions 
&  don’t  know  where 
to  find  the  answers? 

state  Farm’s  Reference  Notebook  of  Insurance 
Sources  may  point  you  in  the  right  direction. 

It's  a  topical  insurance  guide  with  addresses  and 
phone  numbers  of  more  than  200  organizations, 
research  groups  and  people  who  know  the  facts 
about  insurance  and  related  subjects.  It  also  lists 
the  country’s  top  insurance  companies,  insurance 
trade  and  arson  associations,  and  more — over 
90  pages  of  organizations  that  can  help  you  with 
your  insurance  story. 

For  your  free  copy  just  write  or  call; 

Public  Relations  Dept.  RK-3 
State  Farm  Insurance  Companies 
One  State  Farm  Plaza 
Bloomington,  Illinois  61701 
(309)662-6402 
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EQUIPMENT  NEWS  SECTION 

Edited  by  EARL  WILKEN 

SNPA  production  conference  opens 
witti  informal  idea  exchange  session 


The  Southern  Newspaper  Publishers 
Association  (SNPA)  1982  Production 
Conference  opened  Sunday  afternoon 
(February  28)  with  a  “warm  up”  session 
that  covered  a  wide  spectrum  of  problems 
and  technological  developments. 

From  the  “Plantation  Room”  of  the 
Marriott  Hotel  in  Atlanta,  Ga.,  James 
Keeley,  director  of  construction  and 
mechanical  systems,  Knight-Ridder 
Newspapers,  orchestrated  Sunday's  free 
exchange  of  information  on  marriage  mail 
(shared  mail),  web  width  reductions, 
press  conversion  systems,  pagination, 
and  web  offset  press  training  programs. 
Most  of  these  subjects  were  addressed  in 
greater  depth  during  the  five  Monday 
afternoon  concurrent  workshops  and/or 
the  formal  morning  sessions  on  Monday 
(March  1)  and  Tuesday  (March  2). 

It  was  apparent  from  the  opening  day 
idea  exchange  session  that  the  subject  of 
marriage  mail  held  top  priority. 

James  H.  Hollis,  vicepresident/mass 
merchandising  sales.  Newspaper  Adver¬ 
tising  Bureau,  during  his  Monday  morn¬ 
ing  presentation  on  “Direct  Mail,”  re¬ 
viewed  some  of  the  strategies  that  news¬ 
papers  should  consider  in  the  crucial  pre¬ 
print  battle  with  direct  mail  houses. 

He  also  counseled  the  production  ex¬ 
ecutives  to  study  the  U.S.  postal  opera¬ 
tion  and  especially  postal  rates. 

Hollis  drew  a  “Southern  Gent'e- 
men’s”  silence  when  he  asked  for  a  show 
of  hands  on  how  many  thought  the  postal 
operation  was  well  run.  Not  a  hand  broke 
the  air.  Hollis,  a  former  K-mart  execu¬ 
tive,  went  on  to  say  he  considered  this  the 
best  run  postal  service. 

Hollis  then  advised  newspapers  to 
study  their  own  rates  on  preprints  and 
know  who  uses  preprints  in  their  mar¬ 
kets.  He  also  said  newspapers  should  ex¬ 
periment  with  shared  mail. 

In  his  comments,  Hollis  reinforced  the 
value  to  newspapers  of  subscriber  and 
non-subscriber  files  in  computerized 
databases.  He  declared  newspapers  must 
protect  their  franchises. 

Leonard  Cosby,  mailroom  manager, 
Atlanta  Journal  and  Atlanta  Constitu¬ 
tion,  described  the  five  county  area 
shared  mail  program  to  non-subscribers, 
developed  by  the  Atlanta  newspapers. 

Cosby  said  the  papers  started  18 
months  ago  to  plan  for  and  later  began 
construction  of  a  10,000  square-foot 
satellite  shared  mail  facility. 

He  said  he  learned  three  things  about  a 
program  for  marriage  mail  and  these 
were:  the  zoning  approach;  the  import- 
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ance  of  a  newspapers  penetration  of  a 
market;  and  the  need  for  cost  efficient 
methods  to  carry  out  the  first  two. 

Atlanta’s  shared  mail  program  for  only 
non-subscribers  within  ZIP  codes  is  cal¬ 
led  REACH.  The  special  jacket,  printed 
outside,  for  carrying  the  shared  mail 
pieces  (preprints)  is  a  special  feature 
material  newspaper  called  “reach  for 
GOOD  NEWS”  that  is  sealed  completely 
with  75  gage  poly  wrap  film.  The  average 
cost  for  wrapping  is  2.7  cents  each  and  is 
only  done  when  postal  requirements  de¬ 
mand  such  action.  The  wrap  fosters  faster 
readership  and  Cosby  believes  this 
approach  is  a  “New  Frontier”  for  the 
newspaper  industry. 

The  Reach  program  covers  about 
400,000  non-subscribers  in  the  five  coun¬ 
ty  area  and  for  the  moment  is  done  on  a 
one  time  a  week  basis.  The  Atlanta  pap¬ 
ers  also  have  a  program  for  home  delivery 
copies  only  that  reaches  250,000  house¬ 
holds  at  a  cost  of  $30  per  thousand. 

Cosby  said  the  equipment  in  the  new 
satellite  plant  included  a  Harris-Sheridan 
inserter,  a  Xerox/Cheshire  500  labeling 
system,  two  Weldotron  plastic  wrap  sys¬ 
tems  and  two  poly  strap  tyers. 

Jim  Davis,  mailroom  manager,  Hous¬ 
ton  Chronicle,  released  the  findings  of  a 
study  on  performance  in  the  paper’s  mail- 
room.  The  study  covered  total  stacker 
jams,  total  conveyor  jams,  inserter  prob¬ 
lems,  and  total  down  time. 

Davis  said  the  study  showed  m  a  four 
week  period  with  no  mechanical  changes 
to  equipment,  a  net  increase  in  pages  per 
hour  for  inserter  operations.  Operator 
adjustments  tell  the  tale,  said  Davis  and 
indicated  hopper  misses  were  cut  in  half 
in  a  four  week  period. 

The  SNPA  production  executives  par¬ 
ticipated  in  a  session  on  “Newsprint” 
with  Kenneth  S.  Fleming,  chief  operating 
officer.  Newspaper  Printing  Corp.,  Tul¬ 
sa,  Okla.,  as  moderator. 

Newsprint  representatives  included 
William  Price,  vicepresident  newsprint 
division,  St.  Regis  Paper;  Edward  Glass, 
production  manager,  Lufkin  mill  (St. 
Regis);  and  S.  B.  Pinkerton,  of  Kimberly- 
Clark. 

Both  newsprint  representatives  re¬ 
ported  that  mills  today  have  compute¬ 
rized  their  operations  and  the  computer 
profile  of  paper  being  made  has  resulted 
in  more  uniform  basis  weight  rolls. 

Pinkerton  and  Price  both  said  they 
could  not  see  Kenaf  as  a  furnish  in  the 
future.  Kenaf,  Pinkerton  said  had  been 
tested  25  years  ago  by  Kimberly-Clark. 


4  users’  rrteetings 
to  kick  off 
America  East  ’82 

Four  users’  group  meetings  on 
Wednesday,  March  24,  will  launch  the 
1982  America  East  Newspaper  Produc¬ 
tion  Conference.  The  Thursday,  March 
25,  program  will  have  two  workshops  and 
the  last  day  of  the  conference,  Friday, 
March  26,  will  end  with  four  workshop 
sessions.  Conference  registration  will 
open  on  Tuesday,  March  23,  from  5-9 
p.m.,  at  the  Hershey  Lodge  &  Conven¬ 
tion  Center,  Hershey,  Pa. 

The  four  users’  group  meetings  are: 
Goss  Urbanite,  8:00  a. m. -4:00  p.m.,  Tri¬ 
nidad  Room;  Harris  2200,  9:00-11:00 
a.m..  Cocoa  Suite  2;  IBM,  9:00  a.m.- 
12:00  noon.  Cocoa  Suite  6;  and  NAPP, 
8:30  a.m. -2:00  p.m..  Cocoa  Suite  3.  All 
users’  meetings  will  be  held  in  the  Her¬ 
shey  Convention  Center. 

More  than  60  companies  will  exhibit 
systems,  services  and  supplies  with  ex¬ 
hibit  hours  scheduled  for  2:00  p.m.  to  5:30 
p.m.,  on  Wednesday  and  12:30  p.m.  to 
5:00  p.m.  on  Thursday.  Friday’s  exhibit 
hours  will  be  from  12:30  p.m.  to  4:00  p.m. 
with  the  popular  “Casino  Night”  sche¬ 
duled  for  8:00  p.m.,  Thursday  evening. 

The  first  general  session  will  start  at 
9:30  a.m.,  on  Thursday  morning  with  pre¬ 
sentations  on  different  telecommunica¬ 
tions/cable  experiments.  Speakers  will 
include:  John  Werner,  director  of  re¬ 
search/development,  New  York  Times', 
Forrest  Palmer,  publisher,  Danbury 
(Conn.)  News-Times',  Kebby  Kebscull, 
operations  director.  Viewdata  Corp.,  of 
Miami,  Fla.;  James  Bauer,  director  of 
business  development.  Videotext  Inc.,  of 
New  York  City;  and  Kathleen  Criner, 
ANPA  Telecommunications  Affairs 
director.  Moderator  will  be  Joe  Tarrer, 
director  of  manufacturing.  New  York 
Times. 

The  opening  session  will  also  cover 
first-hand  experiences  of  the  Ottaway 
Newspapers’  automated  news  (scroll-by) 
cable-tv  system;  the  two-way  interactive 
telephone  network  of  Knight-Ridder;  and 
plans  for  the  CBS/AT&T  Ridgewood, 
New  Jersey,  cable  project. 

Two  workshops  will  be  held  Thursday, 
following  the  general  session.  One, 
featuring  discussions  about  personnel  re¬ 
lations,  labor  negotiations  and  benefits, 
will  be  led  by  David  J.  Winkworth,  Pub¬ 
lishers  Bureau  of  New  Jersey.  Panelists 
will  include  Raymond  Gover,  Harrishurfi 
(Pa.)  Patriot-News',  and  Harry  Mullen, 
Scranton  (Pa.)  Times. 

The  second  workshop  on  Thursday  will 
provide  an  overview  of  how  newspapers 
can  accommodate  regulations  governing 
the  composing,  press  and  mail  rooms. 

(Continued  on  page  39) 
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Our  first  Publishers  Equii 
Offset  Press  equals  or  oil 
the  other  presses  iu 
The  New  York  Times 
production  facilities*'... 


J.  A.  Riggs,  Jr. 
Senior  Vice  President 
The  New  York  Times 


Press  No.  36,  a  seven  unit  press  in  our  Manhattan  production 
facility,  was  converted  to  offset  by  Publishers  Equipment 
Corporation  and  has  been  running  on  production  since 
June,  1981 .  It  has  been  accepted  by  The  Times  after 
meeting  or  exceeding  our  expectations  for  quality, 
dependability  and  production. 

As  a  result  of  this  performance,  eight  more  New  York 
Times  presses  will  be  converted  to  offset  by  Publishers 
Equipment  Corporation  by  early  1983. 


'We  Serve  The  Newspaper  Industry 


PUBLISHERS  EQUIPMENT  CORPORATION 

Post  Office  Box  402326  Phone  (214)  931-2312 

Dallas,  Texas  75240  Telex:  732561  (TELESERV  DAL) 


IN  LONDON  CALL  T.R.H.  GRAPHICS  LTD.  PHONE  571-2116  TELEX:  8954566  TRHLTD  G 


TENS  text  software  gets  upgrade  fix 
for  total  investment  of  $1.5  million 


A  year-old  New  Jersey  firm  is  staking 
its  claim  to  a  share  of  the  text  manage¬ 
ment  software  market  and  its  offspring, 
the  multi-million  dollar  word  processing 
field. 

Syntex  Computer  Systems,  Inc.,  now 
settled  into  offices  in  Bordentown,  N.J., 
has  already  proven  it  can  deliver  compli¬ 
cated  software  on  time,  and  within 
budget.  In  eight  months,  Howard  J.  Ken¬ 
nedy  and  Stanley  J.  Pickens,  Syntex 
founders,  redesigned  and  rewrote  the  ap¬ 
plications  software  on  the  slow,  failure- 
prone  system  which  the  Toronto  Star  had 
bought  from  the  now-defunct  Tal-Star 
Computer  Systems.  Today,  the  Toronto 
Electronic  News  System  (TENS)  is  be¬ 
lieved  to  have  the  quickest  response  time 
of  any  newspaper  system  using  a  central 
data  base. 

Syntex  is  now  engaged  in  a  four-way 
plan  for  the  future.  The  firm  is  continuing 
with  contract  programming  and  custom 
software.  Custom  hardware,  including  in¬ 
terfaces  and  special  applications  for  mic¬ 
rocomputers,  is  being  offered.  Income 
from  these  two  areas  is  funding  the  de¬ 
velopment  of  two  hardware  products  and 
some  software  packages. 

The  first  product  is  a  hyphenation  and 
formatting  board  which  can  be  mounted 
in  a  computer,  integrated  into  word  pro¬ 
cessors  or  encased  in  a  box.  Pickens 
points  out  that  many  word  processing 
systems  offer  proportional  spacing  and 
line  justification,  but  not  quality 
hyphenation.  And  with  its  formatting 
capability,  the  machine  allows  the  expan¬ 
sion  of  a  business  data  processing  system 
to  include  word  processing.  To  be  intro¬ 
duced  in  April,  the  device  will  be  mar¬ 
keted  to  OEMs,  terminal,  printer  and 
photocomposer  manufacturers,  as  well  as 
vendors  of  word  processing  systems.  One 
terminal  manufacturer  is  already  in¬ 
terested. 

Syntex’s  second  manufacturing  entry 
is  a  spelling,  or  proofreading  product, 
which  also  is  available  as  a  board,  or  in  a 
box  for  use  as  a  subsystem.  Like  the 
hyphenation  product,  it  has  a  skeleton 
dictionary  supported  by  complex  algor¬ 
ithms.  Both  will  be  faster  than  their  soft- 
ware-controlled  counterparts,  and  will 
save  significant  amounts  of  disk  storage 
space. 

Louis  A.  Lippincott,  vicepresident  of 
engineering,  is  developing  the  hardware 
for  these  two  products.  He  recently  left 
the  research  and  development  division  of 
Exxon  Office  Systems  to  join  Syntex. 

The  initial  software  product  is  a  text 
management  package  to  run  on  the  UNIX 
operating  system.  UNIX,  the  registered 
trade  name  for  the  system  developed  by 
Bell  Laboratories  for  Western  Electric,  is 
a  straightforward  system,  relatively  easy 
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to  use  and  lending  itself  to  future  up¬ 
grading. 

The  package  is  designed  for  use  in 
newspaper  bureaus  and  by  magazines 
and  other  in-house  publishing  situations. 

It  will  be  followed  by  programming  aimed 
at  data  base  management,  leading  even¬ 
tually  to  a  complete  applications  system. 

“UNIX  is  considered  by  many  as  the 
best  operating  system  today  for  small 
computers,”  says  Kennedy.  “We  think 
we  can  give  small  newspapers  and  maga¬ 
zines  the  speed  and  efficiency — as  well  as 
the  bells  and  whistles — now  enjoyed  by 
big  newspapers  such  as  the  Star.” 

The  Toronto  Star  had  ordered  a  custo¬ 
mized  front  end  editorial  system  from 
Tal-Star  in  1977.  Based  on  the  Tal-Star 
T-4000  system  architecture,  it  was  de¬ 
signed  to  meet  the  Canadian  paper’s 
needs  for  years  to  come.  Phase  one  had 
been  installed  and  phase  two  was  under¬ 
way  when  General  Automation  decided 
to  close  Tal-Star.  The  project  was  behind 
schedule,  and  the  system  was  functioning 
poorly. 

With  the  exception  of  reporters  and 
editors  dealing  with  hard  news,  the  TEN S 
had  been  used  for  a  year  by  most  of  the 
Star’s  editorial  departments.  They  had 
suffered  through  frequent  crashes  and 
agonizingly  slow  response  times.  For  ex¬ 
ample,  it  took  from  two  to  five  minutes — 
and  sometimes  as  long  as  eight  minutes — 
to  route  ten  stories  from  one  desk  to 
another.  This  presented  an  impossible 
situation  for  those  dealing  with  hard  news 
and  especially  for  the  foreign  news  desk 
which  handles  2,000-3,000  wire  stories  a 
day. 

“We  came  to  realize  that  the  host  fai¬ 
lures  were  due  to  software,”  says  Frank 
Kennedy,  editorial  system  coordinator 
for  the  Star.  “And  it  took  three  hours  to 
bring  the  system  up  after  a  crash.” 

“And  yet,”  adds  Michael  Clarke,  pub¬ 
lishing  systems  director,  “according  to 
the  original  specs,  this  was  the  system  for 
us.  It  had  what  we  needed.  What  should 
we  do?  That  was  the  heart-rendering 
question.” 

A  study  committee  mulled  the  options. 
One  plan  called  for  discarding  the  Gener¬ 
al  Automation  hardware,  bringing  in  IBM 
equipment  and  using  the  Star  data  proces¬ 
sing  staff  to  design  an  editorial  system. 
This  approach  had  proved  successful 
with  the  classified  advertising  system 
now  in  use.  However,  the  cost  of  a  new 
editorial  system  was  estimated  at  $3  to  $4 
million. 

Another  choice  was  to  fix  the  TENS,  to 
make  it  fulfill  its  original  promise.  Was  it 
possible? 

Star  executives  studied  the  problem 
with  the  aid  of  William  G.  Hutchison,  a 
Toronto-based  consultant  and  board 


chairman  of  Infomart,  the  joint  venture  of 
Southam,  Inc.,  and  Torstar,  parent  firm 
of  the  Star.  Meanwhile,  a  programmer 
worked  to  stabilize  the  host  computers, 
and  Kennedy  and  Pickens  were  brought 
in  to  stabilize  the  subsystems  and  make 
proposals  for  design  changes. 

The  focus  of  the  Syntex  plan,  chosen  in 
Feburary  1981,  was  to  solve  most  of  the 
problems  by  minimizing  disk  access.  It 
proposed  upgrading  the  G.  A.  440  hosts  to 
480s,  thus  providing  two  additional  mega¬ 
bytes  of  memory  to  handle  frequently 
used  commands  which  normally  require 
heavy  activity  of  the  magnetic  arm  over 
the  rotating  disk.  These  commands  in¬ 
clude  sign-ins,  queue  display,  story  re¬ 
naming  and  routing. 

A  hashing  algorithm  was  used  for  stor¬ 
ing  up  to  24,000  stories  on  disk,  but  the 
indexes  were  kept  in  core.  Star  studies 
had  shown  that  average  story  length  is 
3,500  characters  which  can  be  stored  or 
retrieved  with  one  movement  of  the  arm. 
In  another  improvement,  queues  are 
assembled  by  the  system  a  section — 
actually  a  screenful — at  a  time.  This  is 
done  so  rapidly,  however,  that  the  user  is 
not  aware  of  it. 

“There  was  a  great  deal  of  risk  in¬ 
volved  in  the  decision,”  admits  Hutch¬ 
ison  who  recommended  adoption  of  the 
Syntex  plan.  “Here  was  a  new  software 
firm,  and  we  wondered  if  G.A.  itself 
would  go  out  of  business.” 

Kennedy,  who  holds  a  business  degree 
in  electrical  engineering  from  Princeton 
University,  and  Pickens,  who  studied 
computer  science  at  Rutgers  University, 
were  familiar  with  the  T-4000  system. 
Both  men  had  worked  for  Tal-Star,  but 
not  on  the  Toronto  project. 

Installation  of  the  new  software  was 
completed  in  November,  and  Hutchison 
and  Star  executives  are  pleased. 

“These  gentlemen  (from  Syntex)  are 
the  main  reason  we  were  able  to  complete 
the  project,”  according  to  Bruce  W. 
Taylor,  vicepresident  of  operations.  “I’m 
very  proud  of  what  we’ve  accom¬ 
plished.” 

“They  finished  on  time  and  the  soft¬ 
ware  embodies  some  good  new  con¬ 
cepts,”  adds  Hutchison  whose  firm  spe¬ 
cializes  in  advising  newspapers,  maga¬ 
zines  and  the  graphic  arts  industry  on 
systems.  “This  system  is  now  ten  times 
faster  than  it  had  been.” 

Some  55  to  60  TENS  terminals  have 
been  in  use  at  any  time  since  November, 
and  this  number  will  swell  to  100  by  the 
end  of  March  when  reporters  and  editors 
of  hard  news  go  on-line.  The  Star  had  set 
its  maximum  requirements  at  1 20  termin¬ 
als  four  years  ago,  but  Clarke,  the  pub¬ 
lishing  systems  director,  sees  the  system 
eventually  supporting  170-180  VDTs. 
The  newshole  has  increased  by  50  per¬ 
cent,  he  points  out,  due  to  growth  of  the 
Sunday  paper  and  the  addition  of  morning 
(Continued  on  page  39) 
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Philadelphia  Inquirer 
buys  Atex  system 

A  Si2  million  ATEX  text  editing  system 
with  96-terminals  will  be  installed  in  the 
newsrooms  of  the  Philadelphia  Inquirer 
this  summer  to  augment  existing  VDT 
systems. 

William  Stroud,  assistant  to  the  execu¬ 
tive  editor  at  the  Inquirer,  said  the  new 
Atex  terminals  will  be  used  primarily  by 
copy  editors,  news  editors  and  newsroom 
executives. 

Adcomp  Systems  of  Los  Angeles, 
Calif.,  will  build  a  two-way  interface  to 
allow  stories  to  pass  between  the  new 
Atex  system  and  the  newspaper's  Text  11 
systems  (built  by  System  Development 
Corp.  of  Santa  Monica,  Calif.).  The  inter¬ 
face  will  translate  typesetting  mark-up  to 
preserve  composition  intent  and  will  also 
check  security  and  access  privileges  be¬ 
tween  the  systems. 

The  editors  defined  functionality,  good 
response  time,  proven  and  reliable  per¬ 
formance,  and  the  ability  for  the  system 
to  grow  as  their  most  important  selection 
criteria,  Stroud  said. 


4  users’ 
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VDT  controls,  lighting  and  press  noise 
problems  will  also  be  covered.  Panelists 
will  be:  James  Quinn,  Home  News  Pub¬ 
lishing  Co.,  New  Brunswick,  N.J.; 
Michael  Stern,  Syracuse  (N.Y.)  Herald-. 
George  Cashau,  ANPA/Rl;  and  Jesse 
Strong,  Bridgeport  (Conn.)  Post- 
Telegram,  will  be  moderator. 

The  four  workshops  scheduled  for  Fri¬ 
day  include:  Packaging  and  Mailroom 
Distribution  with  Arlyn  Renkes  of  the 
Washington  Post',  John  Irvin  of  the  St. 
Petersburg  (Fla.)  Times',  and  a  moderator 
from  the  Ottaway  Newspapers;  Pagina¬ 
tion  Systems  and  Computer-to-Plate 
Technology  will  have  as  moderator,  Fred 
Stickel  Jr.,  Harrisburg  (Pa.)  Patriot- 
News  with  panel  members  Tom  Bartley 
of  Westchester  Rockland  Newspapers 
and  Keith  Waterhouse  of  the  Newport 
News  (Va.)  Daily  Press-.  Latest  Develop¬ 
ments  in  Pressroom  Conversions  will 
have  as  moderator,  John  Rodney,  The 
Express,  Easton,  Pa.,  and  panelists 
George  E.  Wood,  Providence {R.l.)  Jour¬ 
nal-Bulletin,  John  Perfette,  Warren 
(Ohio)  Tribune  Chronicle  and  Michael 
Williams,  Pittsburgh  Press:  with  the 
fourth  workshop  covering  computer  sys¬ 
tems  for  weekly  newspapers  with  Carlton 
L.  Miller  of  New  Holland,  Pa.,  demon¬ 
strating  various  computer  applications. 
Moderator  for  this  session  will  be  Ralph 
Hernley,  Laurel  Group  Newspapers, 
Scottdale,  Pa. 
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editions.  There  are  350  newspeople  on 
the  staff. 

Saving  the  Tal-Star  system  cost  about 
$500,000 — including  the  $210,000  to  up¬ 
grade  three  host  computers — plus  the 
salaries  of  Star  employees  who  worked 
with  Syntex.  This  brought  the  total  for  the 
system  to  $1.5  million. 

The  Star,  which  owns  the  new  TENS 
software,  is  offering  to  sell  it  to  users  of 
Tal-Star’s  T-4000  system.  A  letter  has 
gone  out  to  the  Atlanta  Constitution! 
Journal,  Houston  Post,  Vancouver  Sun! 
Province,  Honolulu  Advertiser! Star  Bul¬ 
letin,  New  Haven  Register! Journal 
Courier  and  the  Cleveland  Plain  Dealer. 
Syntex  is  cooperating  in  this  venture. 

Kennedy  and  Pickens  spent  half  of  the 
eight  months  contract  period  working  in 
New  Jersey,  a  move  chosen  as  more  cost 
effective  than  working  in  Toronto.  They 
used  an  Onyx  computer  system  and  the 
UNIX  operating  system  as  they  rede¬ 
signed  the  TENS  and  then  wrote  25,000 
lines  of  code  in  C  language.  This  was 
followed  by  several  months  at  the  Star, 
converting  the  new  software  to  use  by  the 
G.A.  480  hosts  and  the  Spec  16/65s  which 
serve  as  Terminal  Control  Units  (TCUs) 


and  Communications  Control  Units 
(CCUs). 

With  the  Toronto  project  completed, 
Syntex  has  moved  into  a  suite  of  offices  in 
the  campus  setting  of  a  former  military 
prep  school,  Bordentown  Military  Insti¬ 
tute.  Kennedy,  Pickens  and  Lippincott 
are  concentrating  on  custom  software 
and  hardware,  as  well  as  making  plans  to 
show  their  hyphenation  and  spelling  sys¬ 
tems  at  the  ANPA/Rl  1982  show  in  Dal¬ 
las,  Texas,  in  June. 

Exclusive  agent  named 
for  Monotype  library 

Dunn  Technology  of  Vista,  Calif.,  has 
been  named  the  exclusive  agent  for 
Monotype’s  digital  typeface  library  for 
North  America  and  Japan. 

The  Monotype  Corporation  announced 
recently  internal  changes  to  strengthen  its 
operations  for  the  future.  The  primary 
change  is  the  formation  of  a  new  typogra¬ 
phy  division  to  meet  renewed  interest  and 
a  rapidly  growing  demand  for  quality 
typography,  as  well  as  to  maintain  its 
technological  leadership  in  the  changes 
currently  taking  place  in  visual  media. 

The  new  division,  headed  by  John 
Latham,  director  of  typography,  becom¬ 
es  Monotype’s  fourth  main  operating  di¬ 
vision. 
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Business  systems  to  improve 
your  financial  control 


Mycro-Tek,  your  newspaper  front-end  system  specialist,  is  now 
offering  Stauffer  Media  System’s  Newspaper  Business  information 
Systems. 

Specifically  designed  for  the  newspaper  industry,  SMS  Systems 
are  working  for  newspapers,  like  yours,  right  now. 

For  details  on  a  proven  system  for  your  newspaper,  call  Mycro- 
Tek  today. 


General  Ledger 
Payroll 

Accounts  Payable 
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THOUSANDS  will  pass  through  the  main  gates  of  DRUPA,  held  in  Dussel- 
dorf.  West  Germany,  to  see  the  latest  in  print  technology. 


DRUPA  ’82  to  offer  wide  variety 
of  newspaper  print  technoiogy 


DRUPA,  the  world’s  biggest  exhibition 
of  printing  machinery,  will  be  held  in  Dus- 
seldorf.  West  Germany,  June  4-17,  1982. 

The  DRUPA  show  is  primarily  the 
creation  of  German  printing  equipment 
manufacturers,  who  in  the  1950s  visual¬ 
ized  an  international  setting  in  which  the 
most  recent  developments  of  the  industry 
could  be  displayed  once  every  five  years. 

This  year  newspaper  visitors  will  have 
the  first  look  at  a  new  counter/stacker  for 
small  and  medium  newspapers,  which  fe¬ 
atures  laser  counting  and  microprocessor 
programming. 


There  will  be  some  new  developments 
for  the  composing  room.  An  American- 
made  raster-scan  (laser)  phototypesetting 
system  and  a  Japanese  page  composition 
system  are  scheduled  to  be  unveiled. 

Those  who  are  into  (or  considering)  the 
new  anilox  inking  systems  will  have  the 
opportunity  to  examine  the  latest  prog¬ 
ress  in  this  process.  Virtually  every  com¬ 
pany  involved  with  flexographic  presses 
will  be  on  hand,  a  total  of  79  at  the  last 
DRUPA.  A  new  lightweight  doublewidth 
offset  press  for  the  newspaper  industry 
will  be  shown  that  incorporates  a  number 


AP  and  UPl  release  progress  reports 
on  their  satellite  delivery  systems 


Both  the  Associated  Press  and  United 
Press  International  have  recently  re¬ 
leased  progress  reports  on  service  and 
installation  of  their  satellite  delivery  sys¬ 
tems. 

The  Associated  Press  said  it  has 
reached  the  halfway  point  in  building  its 
satellite  news  delivery  system.  Earth  sta¬ 
tions  are  receiving  print  and  audio  news 
at  450  newspaper  and  broadcast  locations 
in  48  states.  Many  more  AP  members  are 
fed  from  these  450  satellite  receivers. 

United  Press  International  said  it  has 
completed  its  first  year  of  satellite  service 
to  American  newspapers,  installing  315 
earth  stations  at  subscriber  locations 
around  the  country. 

“We  have  changed  the  face  of  news 
communications,”  said  Keith  Fuller, 
president  and  general  manager  of  the  AP 
cooperative.  “The  steady  successful 
growth  of  the  AP  satellite  delivery  system 
has  broken  new  ground  and  created  bet¬ 
ter  services  for  the  dissemination  of 
news.” 

Roderick  W.  Beaton,  president  of  UPI, 
said  the  historic  first  year  of  satellite  ser¬ 
vice  had  been  a  success. 

“UPI  is  fully  committed  to  delivering 
its  news  services  by  satellite,”  Beaton 
said.  “In  view  of  the  technical  advan¬ 
tages  and  potential  savings  over  land-line 
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delivery  for  UPI  and  the  newspaper  in¬ 
dustry,  we  are  moving  as  quickly  as 
possible  into  satellite  delivery  of  the 
news.” 

Fuller  said  that  all  of  the  900  earth  sta¬ 
tions  approved  by  the  board  of  directors 
have  been  spoken  for  and  should  be  in 
operation  by  this  time  next  year.  “We'll 
probably  have  to  enlarge  the  system 
beyond  900  by  the  time  the  network 
reaches  that  number.” 

More  than  half  of  the  news  generated 
by  the  AP  is  now  transmitted  and  re¬ 
ceived  by  satellite. 

About  600  of  UPI’s  subscribers  hive 
signed  up  to  receive  a  special  Harris 
Corp.  earth  station  package,  Beaton  said, 
which  UPI  is  offering  for  inexpensive 
lease  or  purchase  by  any  of  its  subscri¬ 
bers.  The  UPI  reimburses  its  clients  for 
most  of  the  purchase  costs,  in  the  form  of 
monthly  rate  credits. 

Installation  of  the  UPI-Harris  dishes 
has  become  quicker  and  more  efficient, 
Beaton  stated,  as  the  program  progres¬ 
sed.  Early  in  the  program  about  a  dozen 
earth  stations  were  going  into  the  ground 
or  atop  client  roofs  per  week.  The  pace  is 
now  approaching  50  per  week,  the  UPI 
president  indicated,  and  all  dish  orders 
now  on  the  books  should  be  filled  well 
before  the  end  of  the  year.  UPI's  plans 


of  the  ANPA/RI  suggestions. 

One  technoiogy  which  surely  will 
attract  wide  interest  is  robotics.  The  pre¬ 
sent  application  is  for  building  pallet 
loads  of  preprinted  material  at  the  deliv¬ 
ery  end  of  web  presses,  many  of  which 
end  up  in  newspaper  mailrooms.  Robots 
may  soon  be  seen  loading  feeder  hoppers 
of  inserting  machines. 

DRUPA  also  includes  a  lot  of  mailroom 
developments  to  satisfy  viewers.  One  not 
to  miss  is  the  flat  belt  conveyor  systems 
for  moving  newspaper  streams  long  dis¬ 
tances  in  the  plant.  No  wires  or  grippers 
are  employed  and  the  systems  are  vitually 
vibration-free.  After  several  successful 
horizontal  installations,  there  is  now  a 
ve  tical  flat  belt  conveyor,  which  is  a  little 
mind  boggling. 

Americans  desiring  reservations  dur¬ 
ing  the  DRUPA  can  avail  themselves  of 
the  service  now.  Reservation  cards  may 
be  obtained  by  writing:  Alliance  Interna¬ 
tional,  1301  W.  22nd  St.,  Oak  Brook,  III. 
60521. 

Inquiries  about  the  fair  and  travel 
should  be  directed  to:  Gunnar  Kuechler, 
Dusseldorf  Trade  Shows,  500  Fifth  Ave., 
New  York,  N.Y.  10110.  Tel:  (212)  840- 
7744. _ 

call  for  a  complete  shift  to  satellite  deliv¬ 
ery  of  all  news  services,  with  at  least  one 
downlink  in  each  community  served  by 
UPI. 

The  AP  non-profit  news  cooperative 
started  building  its  satellite  news  delivery 
system  two  years  ago  to  reduce  the  cost 
of  transmitting  news  signals  over  leased 
telephone  company  landlines. 

Once  all  900  stations  are  in  place  and 
receiving  copy,  AP  expects  that  its 
annual  domestic  communications  costs 
will  be  $3.6  million  less  than  they  would 
have  been  without  the  satellite  system. 
Fuller  said. 

He  noted  that  even  through  the  excep¬ 
tionally  harsh  winter  this  year,  AP  tech¬ 
nical  crews  had  been  installing  earth  sta¬ 
tions  at  a  rate  of  six  to  eight  a  week. 

The  AP  is  using  Western  Union's  Wes- 
tar  III  satellite  to  distribute  its  news  re¬ 
port  to  these  earth  stations.  Regional 
copy  mixes  with  national  copy  at  AP’s 
New  York  headquarters  and  then  is 
routed  by  microwave  to  Western  Union's 
facility  at  Glenwood,  N.J.,  where  it  is 
beamed  to  the  satellite  22,300  miles  above 
the  earth. 

Studies  by  AP  have  shown  that  news 
delivered  by  satellite  contains  far  fewer 
transmission  errors  than  that  transmitted 
over  conventional  phone  lines.  Tests 
turned  up  only  one  error  in  every  1 .6  mil¬ 
lion  words  sent  by  satellite,  compared  to 
one  error  for  every  16,600  words  sent  by 
landline. 

Beaton  said  the  UPI  will  be  removing 
many  land  lines  as  earth  stations  are  in¬ 
stalled  in  1982.  As  phone  lines  are  re¬ 
moved  UPI  will  receive  savings,  an  even¬ 
tual  projected  75%  reduction  on  its 
annual  domestic  leased  line  bill. 
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Newsday  women  settle  for  cash 
and  better  job  opportunities 


A  7-year-old  class  action  sex  discri¬ 
mination  suit  against  Newsday,  the  Long 
Island  newspaper  founded  by  Alicia  Pat¬ 
terson,  was  settled,  subject  to  the  approv¬ 
al  of  a  federal  judge. 

As  a  result  of  the  settlement,  about  750 
current  and  former  female  employees  of 
Newsday,  who  were  at  the  paper  on 
March  I,  1973,  and  those  hired  up  until 
October  15,  1981,  will  receive  from 
$38.90  to  a  maximum  of  $350,  depending 
upon  years  of  service,  or  a  total  of 
$100,000.  More  than  half  of  the  women 
will  receive  less  than  $100.  In  addition, 
$15,000  will  be  distributed  among  the  six 
women  named  individually  in  the  suit, 
and  $15,300  will  be  divided  among 
women  in  the  class  who  were  to  be  wit¬ 
nesses  for  the  plaintiffs  at  the  trial.  News- 
day  has  also  agreed  to  pay  up  to  $190,000 
to  the  attorneys  for  the  plaintiffs — 
$1 30,000  in  fees  and  $60,000  for  their  dis¬ 
bursements.  The  settlement  also  calls  for 
several  affirmative  action  goals  and  proc¬ 
edures. 

David  Laventhol,  Newsday’s  pub¬ 
lisher  and  chief  executive  officer,  said: 
“The  terms  of  the  settlement  reflect 
Newsday's  continuing  commitment  to 
affirmative  action  and  our  belief  that 
Newsday  has  consistently  complied  with 
all  laws  against  discrimination.” 

“While  the  settlement  is  a  victory  for 
women  at  Newsday,”  said  Sylvia  Carter, 
a  reporter  who  is  a  plaintiff  in  the  case, 
“the  most  important  accomplishments 
have  been  achieved  in  the  years  since  the 
suit  was  filed.  When  we  filed  the  suit, 
Newsday  had  virtually  no  women  edi¬ 
tors,  few  women  in  management  posi¬ 


tions  in  other  departments  and  no  women 
in  Washington,  D.C.,  and  Albany,  N.Y. 
Women  editors  are  no  longer  the  excep¬ 
tion.  Women  are  now  in  outside  sales  in 
highly-paid  jobs  that  almost  no  women 
were  employed  in  at  that  time.  There  is  a 
woman  foreman  in  the  composing  room 
where  the  newspaper  is  pasted  up.  One 
woman  is  White  House  correspondent, 
and  another  is  Albany  bureau  chief. 
These  gains  wouldn't  have  happened 
without  the  suit.” 

Both  sides  agreed  that  the  settlement 
did  not  constitute  an  admission  by  News- 
day  that  it  had  violated  any  laws.  In  addi¬ 
tion,  both  sides  said  the  settlement  was 
desirable  to  “avoid  the  burden,  disrup¬ 
tion  and  cost  of  a  protracted  trial.” 

In  October,  1981,  Federal  District 
Court  Judge  John  R.  Bartels  granted 
Newsday's  motion  for  partial  summary 
judgment  by  dismissing  claims  of  sex  dis¬ 
crimination  in  the  hiring  of  women  in  the 
newspaper's  editorial  department.  Judge 
Bartels'  opinion  contained  the  only  find¬ 
ings  made  on  the  merits  of  the  plaintiffs' 
claims.  On  the  basis  of  an  analysis  of  the 
hiring  in  the  period  from  1974  through 
1978,  Judge  Bartels  said:  ”...  a  com¬ 
parison  of  the  number  of  women  hired  at 
Newsday  in  the  editorial 
department  .  .  .  yields  no  evidentiary 
basis  for  an  inference  of  sex  discrimina¬ 
tion  during  that  period.”  The  judge  also 
dismissed  at  that  time  the  individual  com¬ 
plaint  of  one  of  the  named  plaintiffs,  an 
unsuccessful  editorial  applicant,  saying 
“without  any  doubt”  she  had  failed  to 
establish  her  claim  of  sex  discrimination. 
The  settlement  agreement  must  be  sub¬ 


Postal  Service  to  Implement 
free  circulation  rule 


American  Newspaper  Publishers 
Association  dropped  a  lawsuit  it  filed 
February  17  in  federal  district  court  in 
Washington,  D.C.,  after  the  United 
States  Postal  Service  set  a  firm  date  for 
requiring  free-circulation  papers  mailed 
second-class  to  develop  “requester” 
lists. 

ANPA  and  American  Business  Press,  a 
group  of  more  than  500  specialized  busi¬ 
ness  publications,  asked  the  federal  court 
to  order  the  Postal  Service  to  stick  to  a 
March  20  deadline.  The  two  groups  claim 
that  date  was  set  by  the  Postal  Service  in 
March  1981  when  it  merged  the  old  Con- 
trolled-Circulation  rate  category  into  the 
Second-Class  rate  structure  governing 
paid-circulation  newspapers. 

In  order  to  qualify  for  the  new  Alterna¬ 
tive  II,  Second-Class  rates,  the  Postal 
Service  said  the  former  Controlled- 
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Circulation  publications  would  have  to 
develop  evidence  that  509f  of  their  cir¬ 
culation  went  to  readers  who  requested 
the  paper. 

ANPA  and  ABP  claim  the  free  papers 
were  given  until  March  20  of  this  year  to 
comply  with  the  requester  rule.  The  Post¬ 
al  Service  took  the  position  that  it  had 
never  adopted  a  formal  deadline,  and  the 
two  publishers'  groups  sued. 

The  suit  was  dropped,  an  ANPA 
lawyer  said,  because  the  board  of  gov¬ 
ernors  of  the  Postal  Service  voted  at  their 
March  2  monthly  meeting  to  set  October 
1,  1982,  as  a  firm  deadline  for  imple¬ 
mentation  of  the  requester  rule. 

The  Postal  Service  has  received  many 
complaints  from  free-circulation  papers 
that  want  second-class  services,  such  as 
more  timely  delivery,  but  say  it  would 
cost  too  much  to  develop  a  requester  list. 


mitted  to  Judge  Bartels  for  his  approval. 

Since  the  suit  began  in  1975,  both  sides 
had  engaged  in  extensive  discovery. 
Plaintiffs  and  Newsday  had  taken  more 
than  100  days  of  depositions  and  re¬ 
sponded  to  1 1  sets  of  interrogatories  and 
nine  requests  for  production  of  docu¬ 
ments.  Newsday  had  produced 
thousands  of  documents  and  compute¬ 
rized  records.  Both  sides  had  retained 
expert  witnesses  to  analyze  statistical 
data. 

As  part  of  its  affirmative  action  efforts 
under  the  settlement,  Newsday  has 
agreed  to  the  hiring  of  women  in  the  fol¬ 
lowing  training  positions:  three  appren¬ 
tice  pressmen  for  two  years,  two  outside 
sales  representatives  for  one  year  and  one 
data  processing  programmer  or  program¬ 
mer-analyst  for  one  year. 

Newsday  also  agreed  to  these  hiring 
goals  for  women:  25%  for  outside  sales 
and  artist  positions  in  the  advertising  de¬ 
partment;  12^  for  district  manager  and 
single-copy  sales  positions  in  the  circula¬ 
tion  department;  25%  for  programmer 
analyst,  programmer  and  computer  posi¬ 
tions  in  the  data  processing  department; 
and  20%  for  press  helper,  25%  for  paper 
handler,  and  5%  for  truck  helper  posi¬ 
tions  in  the  production  department. 

One  promotion  goal  was  also  estab¬ 
lished.  Newsday  agreed  to  a  25%  goal  for 
the  promotion  of  women  from  the  news 
staff  to  editorial  management  positions. 

Under  the  agreement,  previously  re¬ 
jected  female  applicants  will  be  given  first 
consideration  for  many  jobs. 

The  settlement  decree  will  remain  in 
effect  until  October  19,  1985.  The  agree¬ 
ment  requires  Newsday  to  file  periodic 
reports  with  the  lawyers  for  the  women 
regarding  their  progress  toward  meeting 
3he  goals  in  the  consent  decree. 


Tax  tips 

(Continued  from  page  13) 

Rent  and  utilities  on  my  three  room 
apartment  totaled  $4,080  and  I  earned 
$1,360  in  tax  credits.  On  telephone  bills, 
an  average  for  deductions  would  be  $30- 
$50  monthly. 

By  the  way,  if  any  of  you  have  won  any 
cash  awards  in  professional  competi¬ 
tions,  don't  forget  to  include  this — it's 
completely  tax  deductible. 

Even  after  completing  this  match  of 
wits  with  the  IRS,  what  you'll  receive  in 
returns  vanes  greatly.  In  my  case,  on  tot¬ 
al  earnings  of  $17,885, 1  received  $1,199, 
in  addition  to  state  refunds — which  cer¬ 
tainly  beats  the  results  of  the  standard 
form. 

Arluck  has  compiled  tax  forms  for 
thousands  of  journalists  with  no  difficul¬ 
ties  with  the  IRS.  “The  only  time  we  end 
up  in  a  hearing  (with  the  IRS)  is  with  a 
client  who  came  to  us  after  they  were 
audited,”  he  says.  Arluck's  advice  is  suc¬ 
cinct.  “If  you're  employed  by  a  newspap¬ 
er,  you  don't  get  many  deductions.  Basi¬ 
cally,  make  as  much  of  your  life  deducti¬ 
ble  as  allowed  by  law.” 
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Newspaper  ‘‘Pictures  of  the  Year 


By  Lenora  Williamson 


Winners  in  the  newspaper  photo¬ 
graphy  and  editing  categories  of  the 
39th  annual  Pictures  of  the  Year  are 
headed  by  a  trio  of  photographers 
from  coast  to  coast  in  the  competi¬ 
tion  for  the  Newspaper  Photo¬ 
grapher  of  the  Year  title. 

The  top  title  was  won  by  Dan  Dry, 
staff  photographer  of  the  Courier- 
Journal  and  Louisville  Times  (see 
page  44)with  Brad  Graverson  of  the 
Torrance  (Calif.)  Daily  Breeze  as 
runner-up.  Gary  Parker  of  the  Flor¬ 
ida  Times-Union  &  Jacksonville 
Journal  was  third. 

The  39th  annual  competition 
sponsored  by  the  University  of  Mis¬ 
souri  School  of  Journalism  and  the 
National  Press  Photographers  Asso¬ 
ciation  under  an  educational  grant 
from  Nikon,  Inc.  attracted  15,000 
entries  by  photographers  and  edi¬ 
tors.  Prizes  totaling  $1 2,000  in  cash, 
cameras  and  trophies  will  be  pre¬ 
sented  April  14,  during  Missouri’s 
73rd  Journalism  Week. 

Gordon  Baer,  a  free-lance  photo¬ 
grapher,  won  the  World  Under¬ 
standing  Award  for  a  story  of  long- 
range  effects  of  the  Vietnam  war  on 
veterans,  judges  gave  special  recog¬ 
nition  to  Kent  Kobersteen,  Min¬ 
neapolis  Tribune,  for  his  study  of 
global  poverty. 

In  the  editing  awards,  Bert  Fox  of 
the  Medford  (Ore.)  Mail  Tribune 
won  the  title  of  Newspaper  Picture 
Editor,  with  David  M.  Yarnold,  San 


PHOTOGRAPHER  OF  THE  YEAR 

Dan  Dry,  Courier  Journal  and  Louisville  Times 
Portfolio  excerpt — “Steeple  Chase  Crash” 


Excerpts  from 

1st  place  winners  in  POY  Awards 


PORTRAIT/PERSONALITY 

John  Sheckler 

New  Bedford  Standard  Times 
“His  father’s  eyes” 


SPOT  NEWS— first 

Don  Rypko,  United  Press  International 
“Reagan-Target” 
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GENERAL  NEWS— first 
Barbara  Laing,  Athens  (Ohio)  Post 
“Hostage  homecoming” 


Jose  Mercury  News,  receiving  spe¬ 
cial  recognition  from  the  judges. 
Jim  Kenney  of  Newsweek  won  the 
inaga/ine  picture  editor,  and  Susan 
Waters,  Louisiana  Life,  judges’  spe¬ 
cial  recognition. 

The  Virginian-Pilot  of  Norfolk 
was  honored  for  best  use  of  photo¬ 
graphs  by  a  newspaper,  with  GEL) 
receiving  the  title  for  magazines. 
Picture  editor  award  for  newspaper 
magazines  went  to  James  Noel 
Smith  of  the  Dallas  Times-Herald 


for  his  work  in  Westward. 

Magazine  Photographer  of  the 
Year  is  Harry  Benson  of  Life,  with 
Kevin  Fleming  of  National  Geog¬ 
raphic,  runner-up,  and  Neil  Leifer 
of  Time,  third. 

Place  winners  in  the  newspaper 
division  of  Pictures  of  the  Year,  in 
addition  to  those  first  place  photo¬ 
graphs  shown  here  are: 

Spot  news — Anonymous  photo¬ 
grapher,  “Assassin  at  work”. 
Associated  Press,  second:  Tim  Riv¬ 
ers,  Fort  Lauderdale  News/Sun 
Sentinel,  third. 

General  news  or  documentary — 
Wayne  Scarberry,  Roanoke  Times  & 
World  News,  second;  John  H. 
Sheally,  II,  Virginian  Pilot/Ledger- 
Star,  third. 

Feature — Rachel  Ritchie,  Provi¬ 
dence  Journal,  second;  Mary 
Schroeder,  Detroit  Free  Press,  third. 

Sports  action  —  Dan  Peak,  Kansas 
Gity  Star,  second;  Michael  Rondou, 
Long  Beach  (Galif.J  Press  Telegram, 
third. 


FEATURE— first 

Owen  Stuyner,  Logan  (Utah)  Herald  /ournuJ 
“The  wedding  banquet” _ 


SPORTS  FEATURE— first 

Stephen  Crowley,  West  PuJm  Beach  Post  &  Times 
“Tired  Boxer” 


(Continued  on  page  47) 
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“Photographer  of  the  Year" 


Dan  Dry 


“Believe  it  or  not,  I  got  my  job  as  a  pregnancy  re¬ 
placement,”  chuckles  Dan  Dry,  28,  winner  of  the  news¬ 
paper  “Photographer  of  the  Year”  title  for  1982.  (Page 
42) 

Dry  explains  he  went  to  the  Courier-Journal  and  the 
Louisville  Times  photography  staff  in  1976  as  a  six- 
month  replacement.  Good  fortune  clicked  by  the  end  of 
that  time  and  another  vacancy  on  the  staff  came  along. 
“1  love  the  papers,  so  rather  than  go  back  to  college,  1 
stayed  on.” 

College  was  Ohio  University  at  Athens,  where  he  still 
has  a  couple  of  courses  to  work  out  under  credit  by 
examination.  While  on  campus.  Dry  was  chief  photo¬ 
grapher  for  the  Athens  Messenger. 

The  university  town  is  home  to  Dry.  He  and  his 
parents  decided  Professor  Chuck  Scott’s  photojournal¬ 
ism  program  was  right,  so  he  studied  in  Athens,  later 
interning  at  the  West  Palm  Beach  Post  the  summer  of 
1974  and  the  National  Geographic  the  summer  of  1975 
and  winter  of  1976.  And  then  the  Louisville  replace¬ 
ment  offer  came  along. 

Dry  observes,  “1  came  here  young — but  not  green — 
and  there  is  such  an  excellent  staff  with  really  healthy 
competition  it  makes  you  want  to  do  well.”  He  consid¬ 
ers  the  POY  award  reflects  on  the  director  of  photogra¬ 
phy,  C.  Thomas  Hardin,  and  the  whole  staff. 

In  Louisville,  Dry  has  worked  across  the  board 


Photographer  of  the  Year  twice  in  the  Atlanta  Seminar 
on  Photojournalism  (’79  and  ’80). 

Recently  the  photographer’s  schedule  has  been  two 
days  across  the  board  for  whatever  assignment  comes 
up  and  three  days  for  the  Sunday  magazine,  working  on 
indepth  stories,  food,  pictorial  and  more. 

As  for  enjoying  his  new  acclaim — he  is.  Asked  about 
going  on  the  lecture  circuit  as  professional  groups  and 
associations  invite  him  to  speak.  Dry  mentions  Profes¬ 
sor  Angus  McDougall  at  the  University  of  Missouri  has 
a  joke  about  why  no  POY  title  holder  ever  wins  two  in  a 
row;  the  winner  is  always  so  busy  lecturing  during  the 
year  he  has  no  time  to  take  pictures.  “I  hope  that 
doesn't  happen  to  me.” 

Dry’s  winning  portfolio  did  not  include  any  of  his 
Sunday  magazine  work  but  was  practically  all  daily 
photos.  Shown  here  are  the  pictures  of  an  Iran  hos¬ 
tage’s  homecoming,  the  Reagan  inauguration,  and 
Louisville’s  river  front  belvedere. 

Dry  also  works  with  a  free  lance  agency  based  in  New 
York,  Independent  Visions  International,  on 
weekends,  vacation  days  and  “comp”  time. 

Dry  asks  about  a  mug  shot  the  Louisville  papers  sent 
along.  He  admits  he  gets  teased  about  what  he  calls  his 
“basic  preppy  look” — tie,  striped  shirt  and  blue  blaz¬ 
er — and  adds  he  always  dresses  that  way. 

— Williamson 


assignments — won  award  after  award  in  competitions, 
including  being  the  only  photographer  ever  to  be  named 
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jOA  Son  of  N.Y.  News  founder  seeks 

(Continued  from  puffe  15)  to  block  sale  of  newspaper 


bined  annual  operating  profits  in  each 
year. 

The  following  payments  were  re¬ 
ported: 

Editorial  Operating 

Expenses  Profit 

1980  $3,685,000  $7,678,000 

1979  3,320,000  5,774,000 

1978  3,054,000  4,812,000 

The  list  of  cities  where  newspapers 
might  be  candidates  for  Joint  Operating 
Agreements  has  shrunk  to  30.  New  York, 
Boston,  Baltimore,  Los  Angeles,  Dallas, 
Houston,  Denver,  Chicago,  Detroit,  Buf¬ 
falo  and  Cleveland  are  the  last  of  the  big 
cities  that  have  competing  dailies  under 
separate  ownership  and  individual  busi¬ 
ness,  production  and  editorial  facilities. 

A  glance  at  the  accompanying  table 
shows  that  all  but  two  of  the  JOA  cities 
have  populations  of  100,000  and  more. 
Some  supporters  of  the  Preservation  Bill 
conceded  in  the  Congressional  hearings 
that  joint  operations  would  close  the  door 
to  new,  wholly  independent  newspapers 
in  the  market  and  the  likelihood  of  entry 
of  newcomers  would  be  “greatly  dimi¬ 
nished.” 

Law  suits  have  been  filed  in  a  few  JOA 
cities,  alleging  the  joint  operations  throt¬ 
tled  the  growth  of  any  competition  and 
interfered  in  some  way  with  freedom  to 
publish.  One  federal  district  court  judge 
found  no  conflict  by  the  Preservation  Act 
with  the  First  Amendment,  but  out-of- 
court  settlement  of  that  case  and  others 
has  prevented  the  constitutionality  ques¬ 
tion  from  reaching  the  Supreme  Court. 
Two  cases  involving  the  agreements  in  El 
Paso  and  Honolulu  are  in  preliminary 
stages  before  trial. 

Passage  of  the  Preservation  Act  was 
strongly  urged  by  scores  of  newspaper 
editorials  that  were  entered  into  the  re¬ 
cord  in  Washington.  Committee  mem¬ 
bers  said  they  thought  the  New  York 
Times'  position  was  ambiguous.  The- 
Washington  Post  didn't  think  there 
should  be  such  a  law,  while  the  Washing¬ 
ton  Star  hoped  it  would  be  enacted. 

Critics  of  the  legislation  have  pointed 
to  the  number  of  situations  where  news¬ 
paper  group  owners  are  partners  in  the 
JOA.  At  the  time  of  the  hearings  E.W. 
Scripps  Company  and  subsidiaries  had 
interests  in  seven  agencies.  They  have 
added  an  eighth.  Gannett  Company  has 
five  JOA  pacts,  two  of  them  with  Scripps. 
Of  the  46  papers  linked  in  JOAs  26  have 
group  affiliations.  Seattle  would  make  it 
28  out  of  48  in  this  category. 

Dolata  named 

Albert  Dolata  was  named  president  and 
publisher,  Elmira  (N.Y.)  Star-Gazette, 
succeeding  Robert  L.  Collson,  who  is  re¬ 
tiring  because  of  illness. 
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James  J.  Patterson,  son  of  Col.  Joseph 
Medill  Patterson,  has  begun  a  campaign 
to  block  the  sale  of  the  New  York  News  by 
the  Tribune  Company. 

Col.  Patterson  started  the  News  in 
1919.  His  son  said  his  father  was  influ¬ 
enced  by  the  success  of  England's  tab¬ 
loids  when  he  began  publishing  his  New 
York  paper. 

"I've  been  opposing  the  sale,”  Patter¬ 
son  told  E&P  in  an  interview  at  his  New 
York  City  residence.  “I'm  trying  to  block 
a  two-thirds  vote.” 

Patterson  explained  that  the  articles  of 
incorporation  for  the  Tribune  Co.  stipu¬ 
late  the  News  cannot  be  sold  without 
approval  of  two-thirds  of  the  sharehold¬ 
ers. 

Patterson,  who  owns  126  of  the  Tri¬ 
bune  Co.'s  7,716.5  shares,  has  been  writ¬ 
ing  to  other  prominent  stockholders  to 
learn  their  views  on  the  sale. 

Shares  in  the  Tribune  Co.  are  currently 
worth  about  $90,(X)0  each,  Patterson  said. 

Among  those  he  has  written  to  are  Eli¬ 
zabeth  Tankersley,  former  publisher  of 
the  Washington  Times-Herald  and  Dr. 
John  Lloyd,  a  Tribune  Co.  board  member 
who  is  a  member  of  one  of  the  families 
which  held  a  minority  position  in  the  Tri¬ 
bune  Co.  when  Joseph  Medill  Patterson 
bought  the  Chicago  Tribune. 

Patterson  said  Tankersley  owns  about 
400  shares  in  the  Tribune  Co.  He  said  the 
Lloyd  family,  and  another  Chicago  family 
named  Cowles,  own  “in  the  hundreds”  of 
shares. 

He  said  Tankersley  has  yet  to  contact 
him  but  remarked  Lloyd  is  “upset”  about 
the  proposed  sale  of  the  News. 

The  largest  stockholder  in  the  Tribune 
Co.,  with  about  a  third  of  the  shares,  is 
the  Robert  McCormick  Charitable 
Foundation. 

Patterson  said  Stanton  R.  Cook,  presi¬ 
dent  of  the  Tribune  Co.,  who  owns  about 
20  shares,  basically  has  control  over  how 
the  McCormick  Foundation's  shares  are 
voted. 

Patterson  is  using  a  1975  list  ot  stock¬ 
holders.  On  several  occasions  he  asked 
Cook  for  an  updated  list  but  was  rebuffed . 

Patterson  has  filed  suit  in  Wilmington, 
Delaware,  where  the  Tribune  Co.  was 
incorporated  in  1968,  to  have  the  stock¬ 
holder  list  released  to  him. 

Patterson  said  in  1976  there  were  about 
136  shareholders  in  the  Tribune  Co.  with 
the  trusts  each  counting  as  one  stock¬ 
holder. 

Patterson  worked  for  the  News  from 
1949  to  1976,  with  a  two  year  hiatus  dur¬ 
ing  the  Korean  War  when  he  was  reacti¬ 
vated  by  the  army.  He  graduated  from 
West  Point  in  1944  and  achieved  rank  of 
captain. 

Patterson  eventually  became  an  assis¬ 


tant  managing  editor  at  the  News, 
with  responsibility  for  the  Sunday  paper. 

He  left  the  News  in  1976  after  losing  a 
proxy  fight  to  Cook  for  control  of  the 
Tribune  Co. 

“1  don't  think  Cook  was  authorized  to 
do  what  he  did,”  Patterson  said.  “He's 
acting  as  if  he's  the  sole  proprietor.” 

He  said  if  he  were  running  the  News, 
“I'd  take  it  off  the  market  and  run  it  prop¬ 
erly.” 

Patterson  said  he  is  asking  sharehold¬ 
ers  “not  to  approve  a  sale  to  an  outside 
party  until  all  other  avenues  have  been 
explored.” 

He  said  the  “one  possibility”  is  for  him 
to  put  together  a  syndicate  for  purchasing 
the  paper.  “1  don't  have  enough  to  do  it 
on  my  own.” 

Patterson  remarked  that  soon  after  the 
sale  of  the  News  was  announced,  he 
spoke  with  James  Crumley  of  Salomon 
Brothers,  the  investment  banking  firm 
which  is  representing  the  Tribune  Co. 

“He  (Crumley)  told  me  if  the  News  was 
not  sold  by  the  first  week  of  February, 
they'd  take  it  off  the  market,”  Patterson 
commented.  “Now  he  denies  he  said  it.” 

Patterson  said  Crumley  never  men¬ 
tioned  a  timetable  for  shutting  down  the 
News  if  no  buyer  were  found. 

*  *  * 

Three  of  the  News'  II  unions  have 
approved  a  plan  to  put  their  members' 
general  wage  increases  into  special 
escrow  accounts. 

The  wage  increases,  which  average 
10%,  are  due  March  31. 

The  money  in  escrow  will  be  used  to 
purchase  shares  in  the  News  in  the  event 
an  employee  stock  ownership  trust  is  cre¬ 
ated  to  acquire  the  newspaper. 

The  1 1  unions  created  the  News  Em¬ 
ployee  Stock  Ownership  trust  in  Febru¬ 
ary.  The  unions  formed  NESOT  to  be  a 
buyer  of  last  resort. 

The  unions  approving  the  escrow  plan 
are  the  mailers,  electricians,  and  photo¬ 
engravers. 

The  Allied  Printing  Trades  Council 
asked  George  McDonald,  president  of  the 
mailers  and  president  of  the  Council  to 
meet  with  News  publisher,  Robert  Hunt, 
to  make  arrangements  for  starting  his  un¬ 
ion's  escrow  account. 

*  *  * 

Warner  Communications,  once  consi¬ 
dered  a  leading  contender  for  acquiring 
the  News,  has  apparently  dropped  out  of 
the  bidding. 

Warner  hired  Mark  Meagher,  former 
president  of  the  Washington  Post  Co., 
and  Ed  Padilla,  former  publisher  of  the 
Trenton  Times,  to  evaluate  the  News. 

They  recommended  against  purchasing 
the  paper. 
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Syndicates 

By  Lenora  Williamson 


Comic  set  in  stone  age,  now,  and  in-between 

An  early  scene 
in  Sajem's  new  strip 
"The  Evermores" 


“The  Evermores”,  a  new  strip  created 
by  veteran  cartoonist  Mort  Walker  and 
written  and  drawn  by  a  new  talent  in  the 
comics  world,  Johnny  Sajem  of  Atlanta, 
is  being  launched  by  King  Features 
March  29. 

Walker,  whose  “Beetle  Bailey”,  “Hi 
and  Lois”  and  “Boner's  Ark”  are  among 
the  most  popular  strips,  conceived  the 
idea  of  Bert  and  Bee  Evermore  as  charac¬ 
ters  who  live  in  the  stone  age,  modern 
age,  or  any  age  between,  but  he  wanted  a 
fresh  talent  to  bring  it  to  newspaper 
pages.  Walker  began  developing  the  idea 
with  Sajem.  The  daily  and  Sunday  strip 
carries  Sajem’s  byline  and  Walker  con¬ 
tinues  as  adviser. 

The  humor  is  in  domestic  situations 
with  the  characters  seen  in  different  eras 
each  day.  “The  point  is  some  things  nev¬ 
er  change,  especially  human  nature,” 
King's  comics  editor  Bill  Yates,  says. 
The  editor  adds  that  “The  Evermores”  is 
a  comic  with  which  most  newspaper  read¬ 
ers  can  identify. 

Dr.  Jack  E.  Wilder,  professor  of 
psychiatry  and  dean  of  the  Albert  Ein¬ 
stein  College  of  Medicine,  New  York 
City,  commented  on  Walker's  concept: 
“What  couples  often  overlook  is  how 
much  they  are  like  other  couples.  This 
new  comic  strip  recognizes  the  truth. 
Couples  throughout  the  ages  and  across 
all  cultures  have  much  in  common.” 

Georgia-born  Sajem  is  a  self-taught 
cartoonist  with  a  successful  career  as  a 
commercial  cartoon  illustrator.  He  owns 
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Resources  for  Education  and  Manage¬ 
ment,  Inc.,  which  produces  and  distri¬ 
butes  slides,  filmstrips,  and  video  man¬ 
agement  training  programs.  His  produc¬ 
tions  often  feature  cartoon  characters. 

Walker  and  Sajem  have  given  the  Ever¬ 
mores  a  collection  of  kids — a  teen-age 
Chinese  boy,  a  teen-age  American-lndian 
girl,  an  Arab  boy  who  strikes  oil  while 
playing  in  his  Sahara  sandbox.  The  prob¬ 
lem  with  kids  today,  the  cartoonists  con¬ 
tend,  is  still  the  problem  it  was  all  the 
yesterdays  before. 

Early  subscribers  to  “The  Evermores” 
include:  Houston  Post,  Dallas  Morning 
News,  Philadelphia  Inquirer,  Tucson 
Star,  Seattle  Post-Intelligencer,  and 
Arkansas  Democrat,  Little  Rock. 

♦  *  ♦ 

Dale  Archibald  of  Minneapolis,  who 
has  been  self-syndicating  a  weekly  col¬ 
umn  on  small  computers,  signed  with 
Field  Newspaper  Syndicate  to  write  a 
column  on  personal  computer  software 
and  hardware. 

A  freelance  newspaper  and  magazine 
writer  fulltime  since  1977,  Archibald 
got  interested  in  microcomputers  more 
than  two  years  ago,  initially  because  he 
thought  a  word  processing  system  would 
make  any  writer's  life  easier. 

He  bartered  with  a  local  electronics 
firm  and  wrote  its  company  history  in 
return  for  an  Apple  11  Plus;  then  he  gra¬ 
dually  added  to  the  system.  One  day  he 
bought  a  $25  computer  game  and  decided 
to  write  a  review  of  it — that  review  led  to 
others.  He  was  asked  to  become  a  contri¬ 
buting  editor  to  Creative  Computing, 
Computer  Retailing,  and  Game  Mer¬ 
chandising.  Steve  Poulter,  editor  of  Tris¬ 
tar  Videonews,  hired  him  to  do  one  soft¬ 
ware  or  hardware  review  a  week  to  be 
sent  over  telephone  lines,  with  part  of  the 
arrangement  that  one  article  a  month 
would  run  in  the  Minneapolis  Star.  The 
Star  printed  the  Videonews  pieces  for  a 
time  and  then  Zeke  Wigglesworth,  editor 
of  the  Star’s  Tomorrow  section  asked 
Archibald  to  do  reviews  for  him.  Archi¬ 
bald’s  column  was  bought  by  the  late  Phi¬ 
ladelphia  Bulletin  and  had  appeared  three 
times  when  the  paper  ceased  publication. 

Archibald,  whose  grandfather  and 
father  were  printers,  has  been  a  printer’s 
devil  himself.  Now  involved  in  the  world 


of  personal  computers,  he  says  he  is  not 
interested  in  describing  technical  things 
in  futuristic  terms,  but  is  fascinated  by  the 
programs  and  computers  that  are  already 
available  and  others  coming  into  the 
market. 

Archibald  has  submitted  title  sugges¬ 
tions  to  Field  for  the  new  column  and  a 
starting  date  will  be  announced. 

4:  ;((  :|c 

The  comic  mouse  duo  of  “Eek  & 
Meek”,  cartoonist  Howie  Schneider’s 
strip  characters,  have  taken  an  unusual 
evolutionary  step:  they  have  become 
men. 

The  new  Eek  &  Meek  began  daily  in 
February  and  the  Sunday  version  from 
Newspaper  Enterprise  Association  com¬ 
pleted  the  change  March  7. 

r - - 


1982 


Eek  &  Meek,  March  1982 

While  the  characters  have  undergone 
several  changes  since  they  appeared  in 
1965,  Schneider  demanded  more  and 
more  of  the  mice  as  the  years  went  by.  He 
says  that  Eek  &  Meek  began  as  two  indis¬ 
tinguishable  mice,  but  as  the  strip  de¬ 
veloped  he  needed  more  expression — 
first  in  the  faces  and  then  by  using  the 
arms  and  legs.  The  two  mice  have  always 
had  distinct  personalities,  however, 
allowing  Schneider  to  give  them  various 
viewpoints  of  the  world  around  them. 
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Schneider,  who  moved  from  New  York 
City  to  Provincetown,  Mass.,  in  1972, 
occasionally  draws  editorial  cartoons  for 
the  Provincetown  Advocate. 

*  * 

Stephen  L.  Elsky  has  been  appointed 
to  the  new  post  of  marketing  and  financial 
administration  manager  for  King  Fea¬ 
tures  Entertainment.  He  will  supervise 
financial  analyses,  marketing  plans  and 
budgets. 

Prior  to  joining  KFE,  Elsky  was  mana¬ 
ger  of  operations  at  Time-Life  Films, 
Inc.,  and  previously  held  a  similar  post  at 
United  Arfists  Television. 


Milton  Rockmore,  who  syndicates 
“How  to  Make  Extra  Money”  via  his 
Rockmore  Company  of  Greenwich 
Conn.,  is  beginning  a  four-part  series  on 
“How  to  Get  a  Job.”  He  says  that  in  view 
of  the  unemployment  increase,  his  series 
deals  with  job  problems  of  blue  collar, 
clerical,  and  junior  executive  personnel. 

With  the  series  beginning  March  14 
and  running  four  weeks,  Rockmore  is 
offering  copies  of  the  most  current  listing 
of  job  openings  compiled  by  the  U.S.  De¬ 
partment  of  Labor. 


POY  winners 

(Continued  from  page  43) 


Sports  feature — Dick  Van  Halsema, 
Jr.,  Sedalia  (Mo.)  Democrat,  second; 
Betty  Tichich,  Houston  Post,  third. 

Portrait/personality — Randy  Eli 
Grothe,  Dallas  Morning  News,  second; 
Jack  W.  Sheaffer,  Arizona  Daily  Star, 
Tucson,  third. 

Pictorial — Gary  Parker,  Florida  Times- 
Union,  first;  Doug  Milner,  Dallas  Times 
Herald,  second;  Nuri  Vallbona,  Colorado 
Springs  Sun,  third. 

Food  illustration — Gary  Parker,  Flor¬ 
ida  Times-Union,  first;  Barry  Wong, 
Seattle  Times,  second  and  third. 


Fashion  illustration — Bob  Fila,  Chica¬ 
go  Tribune,  first;  Steve  Dozier,  Miami 
Herald,  second;  John  C.  Best,  Abilene 
(Tex.)  Reporter-News,  third. 

News  picture  story — Tommy  Price, 
Richmond  (Va.)  Newspapers,  first;  Ron 
Edmonds,  Associated  Press,  second; 
Richard  Derk,  Chicago  Sun-Times,  third. 

Feature  picture  story — Theresa  Aubin, 
Bremerton  (Wash.)  Sun,  first;  Joseph  W. 
Rimkus,  Jr.,  Miami  Herald,  second; 
James  Baird,  Escondido  (Calif.)  Times- 
Advocate,  third. 

Sports  picture  story — April  Saul,  Phi¬ 
ladelphia  Inquirer,  first;  Fred  Barnes, 
Grand  Rapids  Press,  second;  Richard 
Murphy,  Jackson  Hole  (Wy.)  News, 
third. 

Published  picture  story-self  pro¬ 
duced — ^Tom  Reese,  Columbia  Missou¬ 
rian,  first;  John  Metzger,  Ithaca  Journal, 
second;  Lori  Bordman,  Eugene  Register- 
Guard,  third. 

Editorial  illustration — Sarah  Leen, 
Columbia  (Mo.)  Daily  Tribune,  first; 
Kevin  Higley,  Gannett  Rochester  News¬ 
papers,  second,  and  Michael  Coers, 
Courier-Journal  and  Louisville  Times, 
third. 

The  contest  judges  completed  their 
work  on  the  Columbia  campus  of  the  uni¬ 
versity  February  1  through  3. 
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Latin  America 

(Continued  from  page  24) 

tween  U.S.  and  Latin  American  media 
exists.  This  is  caused  because,  he  said, 
editors  and  publishers  of  Latin  American 
publications  are  satisfied  with  AP  and 
UPi  and  don't  send  their  own  correspon¬ 
dents.  “1  sometimes  have  trouble  getting 
to  second  and  third  string  spokesmen  in 
the  U.S.  State  Department,  even  though 
I'm  from  a  leading  paper.  If  I  were  from 
Pravdu,  1  may  get  heard  much  quicker,” 
Claure  said. 

At  this  moment,  there  is  a  campaign  to 
close  the  services  of  newspaper-related 
syndicates  at  Latin  American  newspap¬ 
ers,  he  said.  His  paper  uses  Hendrick 
Smith  and  New  York  Times  and 
Washington  Post  services.  “Now  there  is 
a  campaign  that  papers  like  New  York 
Times  and  Washington  Post  and  Miami 
Herald  are  infiltrated  by  Marxists  and 
there  is  the  idea  that  it  is  a  sham  to  use 
these  papers'  services  in  Latin  America 
rather  than  AP  and  UPI,”  he  said. 

“We  have  to  deal  with  a  lack  of  facili¬ 
ties  and  lack  of  interest  on  part  of  our 
editors  and  owners  of  the  papers  and  this 
is  why  there  is  a  big  gap  between  Latin 
American  and  U.S.  communications,” 
said  Claure,  who  was  once  wounded  in 
covering  the  revolution  in  Bolivia  and 
who  has  had  an  active  and  varied  career. 

Four  commandments 

Montalbano,  once  a  Peking  correspon¬ 
dent  who  has  been  with  UPI  and  the 
Buenos  Aires  Herald,  said  he  recentl> 
dispatched  a  Yale  correspondent  to  El 
Salvador  for  the  Miami  Herald  with  four 
basic  commandments: 

1.  “  This  is  simple.  ‘Think  .  .  .  chal¬ 
lenge  the  obvious,  travel  your  own  road 
and  form  your  own  opinions.  Ask  ques¬ 
tions.'  These  traits  are  not  universally 
fact  among  U.S.  press,”  he  said. 

2.  “Never  put  your  life  in  jeopardy  to 
cover  a  story.” 

3.  “Under  no  circumstances  are  you  to 
develop  an  ideological  commitment  to 
either  side.”  Montalbano  said  this  rule  is 
violated  daily  by  U.S.  correspondents.  “I 
can’t  emphasize  this  rule  strongly 
enough.” 

4.  “There  is  no  substitute  for  good  in¬ 
formation.” 

Montalbano  said  the  set  of  instructions 
would  be  different  for  Latin  American 
newspapers,  usually  run  by  an  advocacy 
order,  institution  or  individual  with  eco¬ 
nomic  interests,  “  fhen  you  don't  always 
approach  the  news  as  to  ‘what  do  people 
need  to  know’.” 

He  discussed  why  misconceptions 
occur  and  why  the  U.S.  is  misinformed 
about  Latin  America.  He  cited  that  news¬ 
papers  don’t  have  the  resources  or  com¬ 
mitment  to  inform  the  public  in  Latin 
America.  “It’s  simple,  however  idealis¬ 
tic,”  Montalbano  said  in  probing  the  be- 
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havior  of  journalists.  “You  have  to  ex¬ 
pect  a  reporter  to  do  homework  and  exer¬ 
cise  common  sense  .  .  .  and  without 
good  information,  there  is  not  good  jour¬ 
nalism.” 

Read  between  lines 

The  Boston  Globe's  Stephen  Kinzer, 
fresh  from  El  Salvador  just  for  this  con¬ 
ference  and  co-author  of  a  book.  Bitter 
Fruit,  about  the  coup  in  Guatemala  said 
his  impression  is  that  the  U.S.  is  a  domi¬ 
nant,  overwhelming  presence  in  Latin 
America.  “The  U.S.,  for  them  is  a  con¬ 
stant  source  of  fascination,  and  the  press 
is  not  the  same  kind  of  institution  for 
them.  The  free  search  for  truth  is  not  the 
chief  purpose  for  newspapers  in  Latin 
America.”  In  most  cases,  he  said,  the 
newspaper  is  responsible  to  a  family,  so¬ 
cial  interest,  or  government.  It  is  incum¬ 
bent  upon  those  editors  to  decide  how 
vigorously  subjects  can  be  investigated, 
because  there  are  changes  from  regime  to 
regime  and  editors  must  be  sensitive  to 
what  these  governments  receive. 

“You  must  be  able  to  read  between  the 
lines  in  newspapers  in  Latin  America,” 
said  Kinzer,  who  said  two  people  could 
read  the  same  newspaper  and  come  away 
with  different  information.  He  said  some 
confusion  now  exists  over  left  and  right 
policies.  President  Reagan,  he  said  is  not 
seen  as  being  on  the  right  any  longer. 
And,  he  said,  “you  can  not  say  that  the 
armed  guerrilla  is  your  only  enemy.” 

Print  what  we  find 

“Many  of  us  reporters  have  found 
ourselves  painted  as  unwitting  accom¬ 
plices  of  revolutions. 

“From  our  perspective  we’re  printing 
what  we  find,  and  when  it  comes  out 
negative  for  the  country,  we  are  seen  as 
people  who  must  have  an  ulterior  mo¬ 
tive.” 

Kinzer  said  that  reporting  simple  truths 
in  these  Latin  American  countries  can  be 
difficult.  The  leadersof  many  of  the  coun¬ 
tries  claim  to  be  pro-West  to  solidify  ties. 
“But  in  many  cases,  they  are  actually 
people  who  hate  what  the  U.S.  stands 
for.” 

Montalbano  said  American  reporters 
are  taught  truth  to  be  an  absolute  defense, 
“but  it  (truth)  is  never  a  defense  in  Latin 
and  South  America.”  When  the  story 
comes  back  to  the  Latin  reporter,  it  is  not 
a  question  of  whether  the  material  is  true, 
but  whether  it  should  have  been  printed, 
he  said. 

James  Goodsell,  Christian  Science 
Monitor  correspondent,  said  in  danger¬ 
ous  or  difficult  situations  “there  is  coop¬ 
eration  among  us,  to  be  sure”  in  Latin 
America.  “Some  of  us  have  gone  in  one 
direction  and  others  in  another  and 
pooled  our  respective  information.” 

“More  scary — and  more  dangerous — 
is  the  fear  journalists  have  in  countries 
where  death  squads  are  functioning 
rather  than  the  bullet  in  battle,”  said 
Kinzer. 


Group  to  study  press 
in  Central  America 

The  Committee  to  Protect  Journalists 
intends  to  visit  three  Central  American 
countries  this  spring  to  investigate  the 
political  pressures  confronting  local  re¬ 
porters  and  editors. 

The  Committee  was  formed  by  the  Col¬ 
umbia  Journalism  Review  last  year.  Wal¬ 
ter  Cronkite,  former  CBS  managing  edi¬ 
tor,  is  chairman  of  the  committee. 

Michael  Massing,  executive  editor  of 
CJR  and  co-director  of  the  Committee, 
and  four  other  American  journalists  will 
go  to  El  Salvador,  Nicaragua,  and  Guate¬ 
mala. 

The  group  plans  to  leave  on  March  20 
and  will  be  away  about  10  days. 

“We  will  be  examining  conditions  in 
which  journalists  work,”  Massing  said. 
The  group's  emphasis  will  be  on  local 
journalists.  Massing  said  conditions 
affecting  foreign  journalists  will  also  be 
studied  “where  relevant.” 

Accompanying  Massing  will  be  H.D.S. 
Greenway,  national-foreign  editor  of  the 
Boston  CJIohe,  Gloria  Emerson,  former 
New  York  Times  correspondent, 
Jonathan  Larsen,  senior  editor  of  Life, 
and  Allen  Weinstein,  executive  editor  of 
the  Washington  Quarterly. 

I'he  group  has  received  $9,250  for  the 
trip  from  the  Stern  Fund,  the  Mac  Artuhur 
Foundation,  the  Overseas  Press  Club, 
and  the  Americas  Watch  Committee. 

Kinzer  said  a  journalist  always  won¬ 
ders  in  those  countries  if  “they're  coming 
to  get  you.”  He  said  this  scary  feeling  is 
“ten  times  more  true  for  the  local  journal¬ 
ists  than  for  the  foreign  correspondents, 
fhe  death  squad  is  a  much  bigger  worry 
than  going  into  battle.”  Montalbano 
added  that  he  would  rate  Guatemala  as 
"one  of  the  worst  places  right  now”  for 
journalists. 

Asked  whether  he  thought  the  guerrillas 
were  getting  too  much  attention,  Kinzer 
said,  “I  think  we  all  have  to  make  our 
own  judgments.  We  don’t  try  to  give  time 
to  factions  or  groups  by  thinking  how 
much  time  we've  given  to  their  opposi¬ 
tion.  Many  people  have  said  we’re  giving 
more  time  to  the  guerrillas  and  that  they 
get  more  serious  attention.  Some  (of 
these  complaints)  merit  this  considera¬ 
tion.  We've  given  thought  to  it.”  Kinzer 
said  correspondents  constantly  wrestle 
with  how  their  product  affects  the  de¬ 
velopment  of  a  story. 

Montalbano  acknowledged  that  he 
thinks  it  is  a  fact  that  correspondents  late¬ 
ly  have  been  “more  sympathetic  to  the 
left.”  And  he  added,  “I  don't  think 
Washington  Post  or  New  York  Times  re¬ 
porting  has  been  down  the  middle.”  But 
he  said,  “You  win  a  few  and  you  lose  a 
few.” 
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BENEFIT  FROM  OUR  VAST 
NEWSPAPER  AUDIENCE 


Classified  Advertising 


1  FEATURES  AVAILABLE  | 

ANNOUNCEMENTS 

ANNOUNCEMENTS 

NEWSPAPER  BROKERS 

NEWSPAPERS  FOR  SALE 

BUSINESS 

GENERAL 

BROKERS  and  CONSULTANTS 
for  the  purchase  and  sale  of 

WEEKLY  AND  DAILY  NEWSPAPERS 

W  B  GRIMES  4  CO.  INC 

1511  K  St,  NW 

Washington  DC  20005 
(202)  NAtional  8-1133 

MISSOURI  COUNTY  SEAT  exclusive,  81  gross 
$118,730.  price  $140,000  includes 
$30,000  building,  4508  paid  circulation. 
Terms. 

IOWA  EXCLUSIVE  weekies.  shopper,  grossed 
over  $900,000.  high  net.  $1.4  million  in¬ 
cludes  real  estate.  25%  down,  terms. 

KANSAS  E)(CLUSIVE  county  seat  weeklies, 
central  plant,  good  cash  flow  on  $750,000 
volume.  $1.1  million.  $300, (XX)  down. 
MISSOURI  DAILY,  shoppers,  gross 
$1,690,000.  assets  about  $1.8  million. 
$2.25  million  includes  real  estate,  cash  flow 
$3(X).CXX).  %b00,000  down,  terms. 

For  information,  please  contact 

ROBERT  N  BOLITHO 

PO  Box  7133.  Shawnee  Mission  KS  66207 

BUSINESS  BOOK  REVIEWS 

Increase  circulation  by  appealing  to  the  busi¬ 
ness-oriented  reader.  Reprint  BUSINESS 
BOOK  REVIEWS  of  only  the  best  current  books 
on  business.  Write:  BBR,  119  Mt  Auburn  St. 
Cambridge  MA  02138. 

OVER  100  FEATURES:  Cartoons,  puzzles, 
humof.  info,  kids:  some  daily.  Big  catalog  $3 
refundable  with  order.  DBI,  17700  Western 
69e.  Gardena  CA  90248. 

MONEY 

JIMMY  CROWE 

CONFIDENTIAL  NEGOTIATIONS 
Specializing  in  the  best  Southern  markets.  114 
Wickersham  Dr.  Savannah  GA  31411;  (912) 
598-0931,  day  or  night. 

EDITORIALS 

"MORE  FOR  YOUR  MONEY  " -A  proven  weekly 
column  to  meet  your  need  for  money  saving 
consumer  news.  Samples.  Mike  LeFan,  1802  S 
13th.  Temple  TX  76501. 

CONSERVATIVE  EDITORIALS.  Concise,  lively, 
versatile.  Like  having  an  extra  staff  member  for 
only  $10  per  week.  Written  by  experienced  edi¬ 
tor.  Free  samples.  Massey  Editorial  Service, 
111  Ashworth  Dr.  Beckley  WV  25801. 

MOVIE  REVIEWS 

KREHBIEL-BOLITHO.  INC 

Over  500  sales  in  our  31  years. 

(We  handle  different  properties  — 
offices  350  miles  apart.) 

MARION  R  KREHBIEL.  "Norton  Office" 

PO  Box  88.  Norton  KS  67654. 

Office  (913)  877-3407 

ROBERT  N  BOLITHO,  "Kansas  City  Office. " 
PO  Box  7133.  Shawnee  Mission  KS 
66207.  Office  (913)  381-8280 

GARDENING 

MIDWEST  NON-DAILY  GROUP 

High  gross,  high  net.  price  is  $1.750.(XK)  for 
lCiO%  of  stock.  $1500.  for  assets  only.  30% 
cash  down,  reasonable  terms  nd  interest  rate. 
Opportunity  for  absentee  ownership. 
KREHBIEL-BOLITHO 

PO  Box  7133,  Shawnee  Mission  KS  66207 

MINI  REVIEWS  (Cartoon  illustrated).  Great  for 
weekend  section  or  entertainment  pages. 
Camera  ready.  Star  photos.  Our  8th  year.  Cine- 
man  Syndicate.  7  Charles  Court.  Middletown 

NY  10940;  (914)  692-4572. 

BOOST  READERSHIP,  advertising!  Award¬ 
winning.  illustrated,  weekly  gardening  tips. 
MASSON,  Box  66.  Needham  MA  02192. 

HOME  VEGETABLE  GARDENS  are  booming. 
Readers  want  facts  from  to  seeds  to  serving. 
The  weekly  HAPPY  HARVESTER  column  pub¬ 
lished  in  3  states  is  the  answer.  Free  clips  and 
information:  Granny  Green.  Box  405,  Summit 
AR  72677. 

MOVIE  REVIEWS,  interviews  with  photos  of 
celebratiesand  national  political  figures.  Inter¬ 
national  Photo  News,  Box  2405,  West  Palm 
Beach  FL  33402;  (305)  793-3424. 

POTENTIAL  TREMENDOUS  for  quality  weekly. 

saturation  circulation  of  17.300.  idyllic  south¬ 

ern  California  coastal  area,  still  growing  in  spite 
of  recession.  Adjudicated,  commercial  typeset¬ 

ting  and  only  locally-based  paper.  Grossed  at 
rate  of  $274,000  annually  last  6  months, 

1981.  Make  offer.  The  Beacon.  Dana  Point, 

(714)  661-3262. 

PRACTICALLY  RECESSION-PROOF 
National  Blue  Ribbon  Weekly  Newspaper  in 
Mid-Atlantic  boom  area.  Doing  more  than 
$3IX)  thousand  gross.  Usual  asking  price  and 
terms. 

COUNTY  SEAT  WEEKLY  in  historic  Maryland 
Eastern  Shore.  One  of  the  few  remaining  150- 
year-old  newspapers  priced  right  for  develop¬ 
ment. 

Confidential  information  to  reliable  inquirers. 
Edwin  0  Meyer.  Licensed  Broker.  Suite  101-E, 
300  W  Franklin,  Richmond  VA  23220;  (804) 
643-7816. 

NOW  RUN  REVIEWS  OF  FILMS  actually  run¬ 
ning  in  your  city.  Send  me  titles  of  current  and 
upcoming  movies  and  get  reviews  of  length  you 
specify  by  return  mail.  Samples  on  request. 
Also  Cfecar  predictions.  Howard  G  Cook.  5555 
East  14th  St,  #528,  Tucson  AZ  85711. 

GENERAL 

SYD  S  GOULD  ASSOCIATES.  INC. 

Brings  together  anxious  sellers 
and  eager  buyers! 

SALES,  SERVICE.  MANAGEMENT 

Rte  1.  Box  146.  Theodore  AL  36582 
(205)  973-1653 

CHILDREN  learn  about  nature  through  "Uncle 
Walt’s  Animal  Farm"  column  (illustrated).  Free 
samples.  Cinderella  Adventures,  PO  Box  2216, 
Clearbrook  BC  Canada  V2T  3X8. 

REAL  ESTATE 

THE  MIDWEST 

BROKERS  AND  APPRAISERS 
of  weekly  newspapers 
and  small  dailies 

ROY  HOLDING  AND  ASSOCIATES 

Box  212.  Galva  IL  61434 

Phone  (309)  932-2270  or  879-2412 

FOR  THE  ONE  publisher  in  10  really  serious 
alwut  promotion— The  Bottom  Line  tells  your 
local  merchant  why  he  should  use  more  news¬ 
paper  advertising.  Weekly  questions  and 
answers  by  publisher-professor  use  fact,  logic 
and  humor.  S  Gale  Denley,  The  Journal.  Box 
278.  Bruce  MS  38915. 

HOUSE  CALLS— MIAMI  HERALD.  DALLAS 
NEWS.  Buffalo,  Rochester.  San  Antonio,  Yaki¬ 
ma.  Pontiac  etc.  7th  year.  National  award  says, 
"concise,  entertaining,  solid  writing  skills, 
wealth  of  real  estate  knowledge.  "  240  Heming¬ 
way.  Rochester  NY  14620;  (716)  271-6230. 

■ 

Midwest  newspapers-Our  only  business 

ANNOUNCEMENTS 

ANNOUNCEMENTS  j  NEWSPAPER  CONSULTANTS 

RARE  OPPORTUNITY  to  own  highly  profitable 
Zone  9  unopposed  weekly  Ideal  "mom  and 
pop"  set  up  in  beautiful  area.  $77,000  with 
terms  possible.  Call  (707)  983-6752. 

SACRIFICE — $12,000  will  get  you  into  weekly 
newspaper  in  Oregon’s  beautiful  Willamette 
Valley.  Ideal  for  nusband-wife  team.  Real 
potential  in  growing  small  town.  Write,  showing 
ability  to  pay.  to  Ray  Linker.  POBox  428.  Cres- 
well  OR  97426. 

SMALL  southern  California  area  weekly.  Estab¬ 
lished  58  years.  Available  for  immediate  sale. 
Great  opportunity  and  potential  for  individual 
or  chain.  Box  3983.  Editor  4  Publisher. 

TEXAS  COUNTY  SEAT  weekly.  $25,000  down. 
City  20.(X)0.  county  67.(X)0.  retail  $151  mil¬ 
lion.  Absentee  owned  chain  daily  competition. 
Production  plant  close  by.  Bill  tow.  Associ¬ 
ated  Texas  Newspapers.  Inc.  1801  Exposition, 
Austin  TX  78703;  (512)  476-3950. 

BACK  ISSUES 

NEWSPAPER  APPRAISERS 

IMPROVE  YOUR  management  skills,  revenues, 
employee  productivity  and  control  expenses. 
33  years  experience  with  Park,  Thomson.  Co¬ 
pley.  Horvitz. 

Contact:  ROBERT  J  ROSSI 
Management  Consultant  for  Newspapers 
227B.  RRl,  Brookneal  VA;  (804)  376-3021 

LOOKING  for  all  volumnsof  ANPA  Labor  Bulle¬ 
tins  published  by  the  American  Newspaper 
Publishers  Association.  Ken  Halicki.  (312) 
346-8000. 

VALUATIONS  PERFORMED  for  estate,  tax. 
merger,  sale  and  other  purposes.  Hempstead  4 
Co,  21  E  Euclid  Av.  Haddonfield  NJ  08033; 
(609)  795-6026. 

BUSINESS  OPPORTUNITIES 

NEWSPAPER  BROKERS 

JAMES  M  ADKINS.  Sr,  44  years  in  newspaper- 
all  consultant  services  and  special  advertising 
and  advertising  promotions.  (303)  841-4087, 
8102  Windwood  Way.  Parker  CO  80134. 

FORMER  WALL  STREET  JOURNAL  EXECU¬ 
TIVE  offers  amazing  opportunity.  Own  a  TV 
News  Magazine.  Earn  $50-75,000-f-  yearly, 
$12,000  total  investment.  (212)  243-6800. 

Appraisals.  Mergers.  Sales. 

No  Charge  for  Consultation. 

WHITE  NEWSPAPER  SERVICE 

Box  109,  McMinnville  TN  37110 
(615)  473-2104  or  473-3715. 

NEWSPAPERS  FOR  SALE 

AWARD-WINNING  weekly  in  national  resort 
area;  Zone  9;  moneymaker  for  your  newspaper 
group;  $300, (X)0;  Box  3978,  Editor  &  Pub¬ 
lisher. 

MAJORITY  interest  in  a  Midwest  county's 
largest  newspaper  for  sale  to  person  with  strong 
sales:'writing  background  for  small  down  pay¬ 
ment.  Newspaper  is  experiencing  circulation 
and  advertising  growth  despite  competition. 
Reply  with  complete  resume  and  details  of 
financial  capabilities  to  Box  3872,  Editor  & 
Publisher. 

BILL  MATTHEW  COMPANY  conducts  profes¬ 
sional.  confidential  negotiations  for  sale  and 
purchase  of  highest  quality  daily  and  weekly 

sale  or  purchase  of  a  property,  you  should  call 
(813)  733-8053  da^ime;  (813)  446-0871 
nights:  or  write  Box  3364.  Clearwater  Beach  FL 
33515.  No  obligation,  of  course. 

COUNTY  SEAT  Iowa  weekly,  shopper,  job  shop, 
building.  $195K  gross.  $220K.  $85  down. 
Box  3915.  Editor  4  Publisher. 

THREE  WEEKLIES  in  Zone  3;  "grass  roots" 
communities.  Over  150  years  of  publication; 
grossing  over  $8(X).(X)0.  Box  3957.  Editor  4 
Publisher. 

5500  CIRCULATION  COUNTY-SEAT  weekly  in 
southwest  lllinoisand companion  shopper.  Full 
plant,  including  4-unit  web  offset.  No  local 
competition.  Gross  $460.(X)0  in  1981.  Can  be 
bought  at  less  than  gross.  $130,000  down. 
Serious  buyers  only! 

GREAT  POTENTIAL  in  these  twin  Indiana 
weeklies.  One  on  beautiful  lake  city.  Absentee 
owners  wish  out.  $60,000  gross  in  1981. 
$55,(X)0  with  liberal  terms. 

IF  YOU  DON'T  FEAR  COMPETITION  you  can 
buy  this  Illinois  county-seat  weekly  far  less  than 
gross  of  over  $200,000.  Property  includes 
additional  small  weekly.  College  town. 

ROY  HOLDING  AND  ASSOCIATES 

Box  212.  Galva  IL  61434 

Phone  (309)  932-2270  or  879-2412 

EDUCATIONAL 

OPPORTUNITIES 

Brokers  You  Can  Trust 

Nationwide  Service 

WAYNE  CHANCEY 
CONSULTANTS/INVESTORS 

PO  Box  86,  Headland  AL  36345 

Wayne  Chancey  (205)  693-2619 

Jim  Hall  (205)  566-7198 

NEWSPAPERS  WANTED 

EXPERIENCED  journalist  with  drive,  ambition 
and  capital,  wants  partnership  in  weekly  news¬ 
paper.  Box  3940,  Editor  4  F*ublisher. 

IF  YOU  ARE  without  competition  in  your  home 
base,  do  not  have  a  central  printing  plant,  and 
have  at  least  4500  paid  circulation,  our  widely- 
respected  group  of  community  newspapers 
would  like  to  discuss  purchasing  your  non-daily 
publication.  Flexible  arrangements  to  meet 
your  needs,  including  your  remaining  with  the 
newspaper.  No  paper  too  large  for  us  to  consid¬ 
er.  Please  send  information  to  Box  31 752.  Edi¬ 
tor  4  Publisher.  All  replies  kept  strictly  con¬ 
fidential. 

I'LL  TRADE  MY  4.5  ACRES  in  a  Wyoming  resort 
town  for  your  $250M  weekly  or  as  down  pay¬ 
ment  for  up  to  $8(X)M  property.  City  limits, 
commercial  or  residential  zoned.  Great  tax 
advantages  in  trading.  (307)  864-9481  even¬ 
ings. 

YOUR  BEAT  A  DEAD-END  street?  Take  a  year 
out  to  move  up.  The  Illinois  Statehouse  press 
corps  recommends  Sangamon  State  Universi¬ 
ty's  public  affairs  reporting  program.  $2640 
stipend  and  tuition  waiver  during  6-month  in¬ 
ternship  working  side-by-side  with  top  corres¬ 
pondents  covering  Illinois'  Capitol.  Write:  Bill 
Miller,  PAR  Program  Director,  Sangamon  State 
University,  Springfield  IL  62708  by  April  1  or 
call  (217)  782-1402. 

CIRCULATE  YOUR  SERVICES 
to  the 

Newspaper  Industry! 

E  &  P  CLASSIFIEDS 
communicate  with  the 
World's  Largest 
Newspaper  Audience! 

NEWSPAPER  APPRAISERS 

EXCLUSIVE  CAROLINA  county  seat  weekly  and 
building.  Over  $90M  gross,  modern,  t^fit 
able.  $110,000.  $45.(XXJ  down,  good  terms 
Box  3913,  Editor  4  Publisher. 

APPRAISALS  FOR  ESTATE  TAX.  partnership, 
loan,  depreciation  and  insurance  purposes. 
Sensible  fees.  Brochure.  Marion  R  Krehbiel. 
Box  88.  Norton  KS  67654  or  Robert  N  Bolitho, 
Box  7133,  Shawnee  Mission  KS  66207. 

GROWING  NEW  YORK  WEEKLY.  $170,(XX: 
gross  in  1981.  Terms.  Financial  informatior 
requested.  Box  3934.  Editor  4  Publisher. 
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ANNOUNCEMENTS 

ANNOUNCEMENTS 

PUBUCATIONS  FOR  SALE 

SHOPPING  GUIDES 

TV  PUBLICATIONS  FOR  SALE  in  Tampa  Bay 
area  of  Florida.  Some  are  franchises  and  others 
are  not.  $10.000-$50,000.  Good  terms.  Cen¬ 
tury  21 -Priority  Properties,  5455  4th  St.  N.  St 
Petersburg  FL  33703.  Contact  Pam  Anthony. 

HERE'S  HOW  TO  HELP  INSURE 

MORE  PROFITS  IN  SCARY  1982! 

Are  you  so  busy  minding  the  store,  you  haven't 
time  to  keep  up  with  new  sales  op^rtunities? 

My  full-time  job  isdigging  for  ideas  to  make  you 
richer.  Big  changes  are  happening  so  fast  it's 

PUBUCATIONS  WANTED 

retail  managernent  can  help  or  hurt  you.  Mail 
me  your  shopper,  rate  card  and  promo  material . 

WIDELY-RESPECTED  publisher  is  interested 
in  acquiring  profitable  non-newspaper  publica¬ 
tions  (newspaper  format)  with  gross  or  potential 

My  'forest'  perspective  will  help  you  with  the 
trees.  No  obligation.  Estil  Cradick,  950  Park- 
wood  Dr.  Dunedin  FL  33528. 

in  excess  of  $500.0(X).  Flexible  arrangements 
to  meet  your  needs  including  you  remaining 
with  the  publication.  Please  send  information 
to  Box  3671.  Editor  &  Publisher.  All  replies 
kept  strictly  confidential. 

W*  mov*  nMchbMry! 

ESP  CLASSIFIEDS 
(212)  7S2-7053 

INDUSTRY  SERVICES 

CIRCULATION  PROMOTION 

EDITORIAL  SERVICES 

SERVICES 

CAUSTIC,  ACERBIC,  Satiric.  Curmudgeonly. 

MID-SIZED  DAILIES 

Circulation  Down??? 

Call  James  M  Scutellaro,  (617)  438-7922. 

Editor's  Revenge  is  a  monthly  memorandum  on 
the  use.  misuse  and  abuse  of  the  English  lan¬ 
guage  in  America.  $6  yearly.  Box  262.  Morris 
Plains  NJ  07950. 

CIRCULATION  SERVICES 

INK  RECOVERY 

THE  NUMBERS  GAME 

(Weeklies  and  Dailies) 

If  you  want  quanity  call  the  rest. ..But  if  you 
want  QUANITY  and  QUALITY  call  the  best!!! 
Specializing  in  weeklies  and  mid-sized  dailies. 
Call  CIRCULA'TION  CLIMBERS,  James  M 

WE  WILL  ACCEPT  your  waste  offset  ink.  Our 
federal  EPA  ID  number  is  CTD000790949. 
Call  for  details.  Ink  Recovery  Service  (203) 
443-5890. 

MARKETING  & 
READERSHIP  RESEARCH 

Zones). 

INCREASE  LINAGE  REVENUE! 

DICK  LEVIS  provides  the  finest  telephone  sales 
and  paid  in  advance  crew  orders  in  the  industry! 
Call  me  at  (201)  772-7002  for  action! 

Newspaper  Research  at  Cost  Effective  Prices. 
PLUS  the  marketing  tools  needed  to  stimulate 
yoursalesforce.  References  and  brochure  upon 
request. 

DONNELLY  ENTERPRISES— Telephone  and 
crew  sales.  Reasonable  rates,  assured  results. 
References  upon  request.  When  only  the  best 

Beach  FL  33401.  Call  collect,  (305)  655- 
0926. 

will  do.  Call  (215)  586-3954. 

MARKETING  SERVICES 

ED  SALZMAN  builds  circulation.  Specializing 
in  telephone  and  crew  sales;  analysis,  develop¬ 
ment  and  establishing  in-house  programs.  Call 
(703)  955-2638. 

INCREASE  YOUR  SUBSCRIBER  share  of  mar¬ 
ket  with  Mediamax.  Cost  effective  telephone 
and  crew  sales  programs.  National  references 

TELEPHONE  SALES  SPECIALISTS— Tel-Sel, 

Inc.  is  currently  producing  thousands  of  veri¬ 
fied  sales  for  our  client  newspapers  and  have 

MEDIA  CONSULTANT 

E*P  CLASSIFIEDS 
COMMUNICATE  WITH 

THE  COMMUNICATORS! 

capacity.  Revealing  evaluations,  imperative  re¬ 
commendations  from  19-year  curator  of  the 
original  George  Polk  Memorial  Awards.  JH  Jaffe 
Associates.  Box  3967,  Editor  &  Publisher. 

CLASSIFIED  ADVERTISING  RATES 


LINE  ADS 

1  week  — $4  50  per  line 

2  weeks — M  00  per  line,  per  issue 

3  weeks— $3  40  per  line,  per  issue 

4  weeks — $2.80  per  line,  per  issue 


Effective  January  2,  1982 

POSITIONS  WANTED 
1  week  — $3.00  per  line 

.  per  issue  2  weeks— $^50  per  line,  per  issue. 

,  per  issue  3  weeks— $2  25  per  line,  per  issue 

,  per  issue  4  weeks— $2  00  per  line,  per  issue. 


Add  $4.50  per  insertion  (or  box  service.  Add  $3.00  per  insertion  for  box  service, 
count  as  an  additional  line  in  copy  count  as  an  additional  line  in  copy 

Count  approximately  39  characters  and/or  spaces  per  line. 

3  lines  minimum  (no  abbreviations). 

Payment  must  accompany  all  Positions  Wanted, 

Features  Available  and  Announcement  ads. 

DISPLAY  CLASSIFIED 

The  use  of  borders,  boldface  type,  cuts  or  other  decorations,  changes 
your  classified  ad  to  display.  The  rates  for  display-classified  are:  1 
time-S85  per  column  inch;  2  times-$75  per  column  inch;  3  times-$70 
per  column  inch;  4  times-$65  per  column  inch. 

Contract  rates  available  on  request. 

DEADLINE:Every  Tuesday,  2  pm  New  York  Time, 
for  Saturday's  issue. 

Box  number  responses  are  mailed  each  day  as  they  are  received. 


EQUIPMENT 
&  SUPPLIES 


CAMERA  &  DARKROOM 


CHEMCO  NEW-PAGER  II  CAMERA  excellent 
condition,  fully  automatic,  but  with  convenient 
override  system-inquiries  Mr  A  Greco  (415) 
326-1200  ext  303. 


CHEMCO  Newspager  11  camera.  Image  revers¬ 
ing  mirror.  Housing.  Maximum  line  negative- 
24'  x24".  Maximum  reduction-90%.  Max¬ 
imum  enlargement-1 10%.  William  Colbert, 
Chicago  Sun  Times,  401  N  Wabash,  Chicago  IL 
60611;  (312)  321-2047. 


KAMERAK  SQUEEZE  LENSES 
Variable  lenses  0  to  8%.  Fixed  lenses  up  to 
12%.  Compare  our  quality  and  service. 
KAMERAK  (213)  437-2779 

Box  2798  Long  Beach  CA  90801 


SQUeeze  Lenses,  new  and  trade  ins.  .  . 
Manufacturer/Specialists  since  1968 
New,  super  designs  surpass  all 
VARIABLE  OR  FIXED,  2  to  25% 

CK  Optical  (213)  372-0372 

Box  1067,  Redondo  Beach  CA  90278 


CIRCULATION  SUPPLIES 


200  COIN  TUBES,  1 W"  in  diameter,  8"  long 
with  locks  and  keys.  Can  be  secured  to  any  wire 
newspaper  rack.  $1.50  each.  Interested  par¬ 
ties  contact  John  Szaynowski.  MCP  Inc,  100  N 
7th  St,  Ste  300,  Minneapolis  MN  55403. 


COMPUTER  SOFTWARE 


ACCOUNTS  RECEIVABLE  SOFTWARE 
Designed  by  a  publisher  for  the  Radio  Shack 
computer.  Prints  journals,  bills,  agingand  tear- 
sheet  reports.  Handles  interest  charges,  calcu¬ 
lates  rates  and  allows  month-end  volume  dis¬ 
counts.  Retains  6-month  detail  for  1000  cus¬ 
tomers.  Both  software  and  hardware  for  under 
$13,000.  Call  or  write  for  sample  reports.  Pub¬ 
lisher,  Control  Systems,  Steve  Kuckuk,  (715) 
526-6188,  POBox476,  Shawano Wl,  54166. 


CUSTOMIZED  BUSINESS  SYSTEMS 
Looking  for  sophisticated  business  and  circula¬ 
tion  systems  tailored  for  your  newspaper?  CDS, 
Inc  offers  proven  systems  in  circulation, 
accounts  receivable,  payable,  payroll,  and 
general  ledger.  We  have  installed  and  modified 
systems  for  newspapers  with  circulations 
varying  from  10,000  to  300,000.  Call  collect 
for  more  information  (913)  381-1 109,  or  write 
CDS,  Inc,  c/o  Sun  Publications,  Interstate  435 
at  Metcalf  Av,  Overland  Park  KS  66212. 


YOU  CAN  BET  ON 
E  &  P  CLASSIFIEDS... 

To  take  your  used  press,  hardware 
(or  software)  that's  been  sitting  idly 
by.  and  put  it  back  into  production! 

Perhaps  you  can't  use  that  particu¬ 
lar  equipment. ..but  we  ll  bet  you 
could  sure  use  the  space  it  occu¬ 
pies. 

Consider  the  dozens,  perhaps  hun-i 
dreds  of  square  feet  being  lost  in 
storage  of  unused  equipment.  Now 
look  at  the  space  occupied  by  each 
single  piece  of  equipment  on  this 
page!  Space  is  money — hundreds 
of  dollars  worth  of  your  space  can 
be  opened  up  for  as  little  as  $2.55  a 
line  of  our  space!  We  ll  put  that 
equipment  back  into  production 
for  you  in  someone  else's  plant— 
and  produce  a  profit  for  you  to 
boot! 

E&P  CLASSIFIEDS 
(212)  752-7050 

IVe  move  machinery! 


EQUIPMENT  &  SUPPLIES 


COMPUTER  SOFTWARE 


IF  YOU’VE  WANTED  to  get  into  computerized 
bookkeeping,  here’s  the  way  to  do  it  easily  and 
inexpensively.  We  have  an  accounts  receivable 
program  designed  for  small  to  medium  news¬ 
paper  or  shopper  operations  which  runs  on 
Radio  Shack  Model  II  microcomputer.  It  has 
nine  posting  categories,  including:  display, 
classified  display,  regular  classified,  legal,  job 
printing,  web  printing,  other  and  receipts.  The 
program  is  very  "user  friendly."  You  don't  need 
a  degree  in  computer  science  to  operate  it.  It 
calculates  senrice  charges  and  prepares  ite¬ 
mized  statements  for  end  of  month  billing,  in¬ 
cluding  individual  statements  needed  for  coop 
reimbursement.  The  program  generates  over 
35  information-packed  reports,  and  overall,  is 
an  extremely  valuable  business  tool.  For  a 
brochure  describing  the  program  in  detail, 
write:  The  Chiefland  Citizen,  Drawer  980, 
Chiefland  FL  32626,  or  call  Walter  H  Wilson  at 
(904)  493-4796. 


NEWSPAPER  COMMERCIAL 
PRINTING  OFFICE  SUPPLY 
ACCOUNTS  RECEIVABLE  system  developed 
by  a  multi-faceted  publisher  to  handle  all  types 
of  receivables  from  invoicing  to  statement  gen¬ 
eration.  Fully  capable  with  our  general  ledger, 
payroll  and  accounts  payable  programs.  Sales 
analysis,  aging  and  service.  Charge  calcula¬ 
tions  are  all  supported.  Requires  Radio  Shack 
Model  II.  Programs  can  be  modified  to  meet 
your  needs  and  size  requirements.  For  further 
information  contact  Richard  Tidwell.  Critten¬ 
den  Publishing  Co.  PO  Box  459,  W  Memphis 
AR  72301;  (501)  735-1010. 


MAILROOM 


BALDWIN  105  Counto-O-Veyor,  like  new,  used 
very  little,  $8000.  Available  immediately.  Call 
Richard  (904)  567-5639. 


CUTLER-HAMMER  conveyors  and  spare  parts. 
Also  new  Crabtree  conveyors  and  spare  parts. 
Rollertop  conveyors,  all  sizes 
Bottom  wrappers 
Sta-Hi  251  stackers 
Cutler  Hammer,  stackers 
Baldwin  Count-O-Veyors  104A’s 
NORTHEAST  STORAGE  &  INDUSTRIES 
(213)  257-7557 


DIDDE  GLASER,  3-station  inserter.  $14,500. 
Didde  Glaser,  5-station  inserter,  $19,500. 
Both  machines  in  excellent  condition.  Call 
Dick,  (414)  784-0110. 


GOOD  RECONDITIONED  Cheshire  and  Mag- 
nacraft  labeling  machines  with  single  and  mul¬ 
tiwide  label  heads  and  quarter  folders.  Call 
Scott  or  Ed  Heisley;  (800)  527-1668. 


IDAB  440  Counter  Stacker  with  programming 
unit,  in  excellent  condition.  Available  im¬ 
mediately.  Reply  to  Graphic  Management 
Associates,  (617)  481-8562. 


MULLER  MARTINI  231  Counter  Stacker  in  ex¬ 
cellent  condition.  Available  immediately.  Rep¬ 
ly  to  Graphic  Management  Associates,  (617) 
481-8562. 


STEPPER.  1-5  Hopper,  800  series  fold  and 
tyer,  1-3  Hopper,  800  series  fold  and  tyer,  1-2 
Hopper,  800  series  fold  and  tyer,  1  quarter  fold 
inserter,  2  bagging  attachments,  1  shoot  deliv- 
eiy  conveyor.  Will  deliver  to  any  area  within  a 
500  mile  radius  of  Memphis,  Tennessee  and 
train  your  people  to  operate.  Wiley  M  Arnold, 
(901)  345-8000  or  (601)  368-9774. 


STA-HI  257  Counter  Stacker  in  excellent  con¬ 
dition.  Available  immediately.  Can  be  in¬ 
spected  in  daily  newspaper  operation.  Graphic 
Management  Associates,  (617)  481-8562. 


MISCELLANEOUS 


TELEPHONE  CALL  SEQUENCER  manufac¬ 
tured  by  Automation  Electronics  Corp,  includes 
lapse  time  counter.  Only  6  months  old.  Ideal  for 
controlling  and  monitoring  telephone  traffic  in 
circulation  and/or  classified.  Will  sell  at  bar¬ 
gain  price.  Call  Oilman,  (408)  646-4319. 


NEWSPRINT 


30  LB  NEWSPRINT  ROLLS  all  sizes 
BEHRENS  Pulp  &  Paper  Corp 
3305  W  Warner,  Santa  Ana  CA  92704 
(714)  556-7130 


NEWSPRINT  ROLLS— We  Buy/Sell.  Kramer  & 
Cramer  Inc,  540  Frontage  Rd,  Northfield  IL 
60093;  (312)  446-7017. 


'  NEWSPRINT  FOR  SALE 

Excess  inventory  tonage  in  various  web  sizes 
can  be  shipped  by  rail  or  truck.  Call  (201) 
773-1067  for  further  information. 

EDITOR  &  PUBLISHER  for  March  13,  1982 
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EQUIPMENT  &  SUPPLIES 
_ PRESSES 


COMPUSCAN  Alpha  (ASFD404C)  with  shatf- 
stail.  BBS  puncher.  CG  Autotape  (1022-8), 
$7000.  (405)  737-3050. 

COMPUSCAN  Alpha  scanner  Perry  and  Courier 
12  retrotit  dual  font.  Also  includes  interiace. 
Recently  installed  PC  Ram  retrofit.  Parts  alone 
worth  the  price.  $5000,  as  is.  If  interested 
please  call  Philip  Yucha  or  William  Webber, 
(717)  648-4641. 

COMPUGRAPHIC  4961TL,  2961HS.  spare 
parts,  reader,  12  fonts,  2  keyboards.  $3400. 
Wayne  Gay,  (501)  425-3133. 

COMPSTAN 

The  Original  Phototype  Specialist 
Under  $10,000 

APS  4,  $9800;  2414  CG,  $7900;  7500  CG, 
$9000;  Unisetters,  $5500-$6500;  AM  510 
w/504.  $6500. 

Under  $5000 

PS  Micro  MK  III.  $3500;  Comp  II.  $2500; 
Computape,  $2500;  4961  TL.  $1800;  Ex- 
ecuWriter,  $2500;  CG  7200,  $1800;  Star 
191,  new.  $1500;  2961  HS.  $1500. 

Under  $1000 

Star  191,  $950;  2961  TL,  $800;  P6  MK  II, 
$900;  P16  MK  I,  $600;  VIP  1-Drum,  $950. 
Input 

Greenies  64-code,  $200;  Autotapes.  $400; 
VS,  $800;  AKI  9100,  $800;  Star  Autoperfs, 
$500;  VS  3208,  $1500;  MlOO,  $950;  CIT 
70.  $700;  AM  430,  $500;  AM  435,  $800; 
Harris  2200,  $2000,  in  lot. 

Parts  Ciepartment 

PS  Disks,  $50  and  up;  motors,  $100;  lenses, 
$75;  BRPE  punches,  $100;  Shatstall  readers, 
$50;  new  Royton  punches,  $199;  Muffin  fan, 
$35;  P16  memory.  $300;  Remex  readers. 
$300;  Ektamatic  processor.  $100;  Mohr 
pumps.  $25;  CG  readers,  $200.  Rebuilding 
service,  call  for  quotes. 

Walter,  Jeff,  Jay  Stanton 
24  hours.  7  days  a  week 
Box  1620 

Seabrook  NH  03874 
(603)  778-0106 

FOR  SALE;  EditWriter  7700,  4  fonts  with  16 
typefaces,  and  training  film.  Four  years  old. 
$17,500.  (616)  695-1480,  Bennett  W  Jen¬ 
son,  PO  Box  169,  Buchanan  Ml  49107. 

72001  WITH  S/S,  half  font  switch,  spare  parts 
kit  and  fonts.  Latest  model.  First  $2500  takes 
It.  (609)  235-7614. 

LASER  typesetting  in  your  future,  CompStan 
consulting  division.  Save  thousands.  (603) 
778-0106. 

MICROSTOR  SYSTEM,  including  1251  Mic- 
rostors,  1420  and  CompuEdit  terminals  to  a 
3300  Typesetter,  $49,500.  Callober  graphics 
for  details,  (617)682-1139. 

TYPESETTING.  PRINTING  EQUIPMENT.  Buy 
and  sell.  10%  commission.  Financing  avail¬ 
able.  Bob  Weber,  (216)  729-2858 

TWO  ECRM  7100  Wire  Handlers,  PDP11,05 
Dec  computer  with  32K  core  memory,  16  a 
sync  1/0  channels,  one  RK 1 1/D  disc  controller, 
three  RK/05J  disc  drive  2.5  mb,  one  TTY  ASR 
33.  1  BRPE  punch,  one  BRPE  punch  driver. 
Interface  to  Hendrix  6100  system  available. 
Priced  $15,000  each. 

TWO  HENDRIX  6100  Text  Editing  Systems 
with  one  PDPl  1/35  DEC  computer,  8K  core 
memory,  two  4070  Facit  punches  6/L,  one  De- 
citek  reader  8-level  model  #181,  two  VDT's 
(monitor  and  keyboard),  two  8K  refresh  mem¬ 
ory.  Price  $5500  each. 

ONE  HENDRIX  5700  Text  Editing  System  with 
PDPl  1/15  Dec  computer,  8K  core  memory, 
three  4070  Facit  punches,  two  Decitek  readers 
(8  level),  four  VtlT’s  (monitor  and  keyboard), 
two  8K  refresh  memory.  Price  $2500. 

FOUR  PACESEHER  MARK  II  Phototypeset¬ 
ters  with  reverse  leading.  Microdata  compu¬ 
ter— 4K  memory,  8  face— 14  typesizes.  Price 
$2000  each. 

TWO  PACESETTER  MARK  V  Phototypesetters 
with  reverse  leading.  TMI  controller— 8K  mos 
memory,  16  face-16  typesizes.  Price$19,000 
each. 

THREE  ECRM  5300  OCR  scanners  model 
5904,  PDP/8e  DEC  computer,  32K  core  mem¬ 
ory,  oneVDT  each,  one  BRPE  punch  6/L.  Price 
$19,000  each.  Call  WL  Payne,  (919)  727- 
7262  or  Gene  Carter,  (919)  727-7258. 


_ PRESSES _ 

COLOR  KING  2  unit  viieb  offset  press,  with  roll 
stands,  folder,  rollers  and  miscellaneous  parts. 
$35,000;  Goss  Community  oil  bath  4  unit  web 
press  with  folder  and  accessories,  $130,000; 
Western  Gear  sheeter,  dateliner.  serial  number 
67-986,  22V4'  x36",  $20,000,  (415)  626- 
7020. 


GOSS  URBANITE  PRESSES 
AND  COMPONENTS 

6  units  2  folders.  1972 

Roll  stands,  motor  drives  and  miscellaneous 
accessories.  We  will  sell  complete  presses  or 
components. 

IPEC,  INC. 


97  Marquardt  Drive 
Wheeling  IL  60090 

(312)  459-9700  Telex  20-6766 

GOSS  COMMUNITY.  7  units,  2  SC  folders, 
1977-1979  vintage.  Two  units  never  used, 
^iced  under  $300M.  for  quick  sale.  Available 
now. 

Bell-Camp,  Inc 

(201)  7%-8442  Telex  130326 

GOSS  URBANITE  PRESSES 
4  unit  Goss  Urbanite  press,  SN  U-892,  Mfg 
1971. 

7  unit  Goss  Urbanite  press  with  two  folders, 

SN  U-725,  reconditioned,  available  for 
immediate  delivery. 

Several  Urbanite  units  available  which  can  be 
offered  stacked  or  floor  position,  complete  with 
roll  arms.  Also  Urbanite  folders  complete  with 
upper  former  and  drive. 

Offered  exclusively  by 
INLAND  NEWSPAPER  MACHINERY  CORP 
105th  &  Sante  Fe  Or.  PO  Box  15999 
Lenexa.  Kansas  66215 
(913)  492-9050  Telex  4-2362 

GOSS  SC,  7  units,  circumferential,  1978. 

SC,  4  units,  1971. 

Suburban  1500,  4  units.  1973. 

Urbanite,  6  units.  2  3-colors,  1968-72. 
Community  6-web  folders. 

Community  and  Suburban  units. 

HARRIS  V15A,  6  units,  balloon,  1977. 

V22,  5  units,  remanufactured. 

V25.  8  units.  3  folders  1977-78. 

845,  4  units,  1975. 

845,  6  units,  1970. 

1650.  4  units,  1980. 

JFl,  JF4.  JFIO,  JF25,  RBC2  folders. 
BUTLER  4042-15  and  MEG  D200  auto¬ 
splicers. 

ONE  Corp/Atlanta 

(404)  321-3992  Telex  700563 

HARRIS-COTTRELLV-22.  5  units  with  RBI  10 
web  folder,  100  HP  drive,  30,000  cph.  Press  is 
clean  and  in  good  order.  Located  in  Michigan. 
Bell-Camp,  Inc  (201)  796-8442 

HARRIS— N845. 4  WP  units,  RBC2  (older  with 
fold,  new  1974,  used  for  50,000  daily  cir¬ 
culation,  4  Martin  Splicers.  Mechanically  and 
price  better  that  other  845's  in  the  market  at 
present. 

Bell-Camp,  Inc 

(201)  796-8442  Telex  130326 

HARRIS  V-15A,  4  units.  1971. 

Harris  V-15A,  6  units.  1973. 

Harris  V-15A,  add-on  units,  1977. 

Harris  845,  6  units.  23  9/16". 

Harris  V-15A,  8  units.  Upper  former,  1974. 
Cottrell  V-25,  Vx  and  Vi  folder. 

Goss  Community  add-on  units.  1969-76. 

Goss  Suburban  add-on  units. 

Goss  Urbanite  Vk  folders. 

Goss  4,  6.  8-position  roll  stand. 

Gregg  flying  imprinter  22  Vk",  45  Vi". 

Fincor  motor  and  controls. 

Harris  V-22  5  units. 

Harris  845,  22^4,  8  units.  1973. 

Harris  845,  6  units,  22Vk". 

Harris  V-25  8  units. 

Color  King  8  units  KJ-6,  1977. 

WANTED:  Newspaper  equipment  and  com¬ 
plete  plants. 

IPEC,  INC 

97  Marquardt  Dr 
Wheeling  IL  60090 

(312)  459-9700  Telex  20-6766 


PRESS  EQUIPMENT  FOR  SALE 
Two  6  unit  Goss  Urbanite  including  pasters, 
silicone  applicators,  ribbon  decks.  Muller  259 
stacker.  Count-O-Veyors,  water  systems  etc. 
Also  all  related  plateroom  equipment  and  spare 
parts.  Call  (201)  773-1067  for  further  in¬ 
formation. 

ROYAL  ZENITH  Polygraph  4  unit  Web  Offset 
Press.  17H"x24Vi"  wide,  with  2  Roll  Stands. 
Folder,  Sheeter.  $34,500.  (415)  873-2640. 


5  UNIT  Harris  V22,  RBI  folder 
Vanguard  V-15.  4  and  5  units 
2  units  Community 

4  unit  Harris  V-25,  JF25 

Harris  845,  4  units,  22V4".4  splicers 
If  you  plan  to  sell  equipment  contact: 

BELL-CAMP  INC 

Box  97 

Elmwood  Park  NJ  07407 
(201)  796-8442  Telex  130326 

6-UNIT  Daily  King  I,  1971,  KJ6  half-quarter 
folder  with  balloon  former.  40  hp  drive.  All  unit 
and  roll  stands  are  stacked.  Well  maintained  in 
A1  condition.  Available  immediately.  Can  be 
seen  in  operation.  (206)  653-2519. 

5  UNIT  HARRIS  V15C.  like  new.  installed 
October,  1979,  must  sell  immediately-save 
$100,000. 

2,  3  and  4  unit  Goss  Community,  recondition¬ 
ed.  grease  lub. 

Community  add-on  units,  reconditioned, 
grease  lub. 

4  unit  News  King,  KJ6.  reconditioned. 

9  unit  News  King,  KJ8.  Mfg  1976:69.  availa¬ 
ble  May.  1984. 

News  King  add-on  units. 

TURNKEY  SERVICES 
Offered  exclusively  by 
INLAND  NEWSPAPER  MACHINERY  CORP 
105th  and  Santa  Fe  Dr,  PO  Box  1 5999 
Lenexa.  Kansas  66215 
(913)  492-9050  Telex  4-2362 

WE  HAVE  IN  STORAGE.  Spare  parts  for  Hoe. 
Scott.  Goss  and  Wood  presses,  offset  or  letter 
press. 

Portable  ink  fountains 
Cline  reels  and  pasters 
Goss  single  width  balloons 
104 A  counter  stackers 
5  units  Econ-O-Web  press 
Forklifts  with  rotating  clamps 
Hoe  color  convertible  balloons 
Hoe  color  convertible  folders 
Goss  Imperial  folder  Mark  II 
Napp  manual  platemaking  systems 
Beach  platemaking  systems 
Capitol  roll-handling  equipment,  new  &  used 
We  have  or  can  get  what  you  need 
for  your  pressroom  or  mailroom. 

We  do  machinery  moving  and  erecting 
We  buy  printing  equipment. 
NORTHEAST  STORAGE 
AND  INDUSTRIES,  INC. 

(213)  257-7557 


MERGANTHALER  PACER  36"  web  offset 
press,  serial  #225.  with  2  units.  Mogul  folder, 
and  Stobb  stacker.  (415)  873-2640. 

WANTED  TO  BUY 

CHESHIRE  and  Phillipsburg  any  condition. 
Call  collect  Herb  (201)289-7900.  AMS.  1290 
Central  Av,  Hillside  NJ  07205. 

CUTLER  HAMMER,  Mark  IV  Counter  Stacker  in 
good  condition.  Reply  to  Box  3665.  Editor  & 
Publisher. 

CUSTOM-BILT  in  line  three-knife  rotary  trim¬ 
mer  tor  Goss  Community  press  with  Suburban 
folder.  Call  Howard  Johnson,  (310)  822-5657. 

GOSS  COMMUNITY  OIL  BATH, 
with  SC  folder  unit  separate. 

Box  1983,  Editor  &  Publish^. 

UTE  STYLE 

COTTRELL  V22/25  AND  845 
BOX  273,  EDITOR  &  PUBLISHER. 

NEED  1500  SERIES  GOSS  SUBURBAN 
4  to  6  units 

BOX  200,  EDITOR  &  PUBLISHER. 

NEWS/EDITORIAL  text-editing  andw  CI-ASSI- 
FIED  software  programs  for  use  on  a  digital 
Equipment  Corp  DEC  POP-1 123  (RT-1 1)  com¬ 
puter  system.  Call  (814)  445-%21  collect. 
Bob  Spochart,  Controller.  Daily  American. 
Somerset  PA. 

SHERIDAN  48P  inserter  for  daily  newspaper 
operation.  Must  be  seen  in  operation.  Reply  to 
Box  3241,  Editor  &  Publisher. 

USED  METAL  VENDING  BOXES 
WITH  ARMORED  HOODS.  WILL  REPAIR. 
MARY  HUSS  (314)  421-6200 

WILL  PAY  TOP  CASH  PRICES  tor  paper  cut- 
ters,  Phillipsburg  and  Pitney-Bowes  inserting 
machines;  Cheshire  automatic  labelers,  die 
cutters,  sheeters,  Bunn  string  tyers,  envelope 
converting  equipment,  vacuum  forming,  shrink 
pack,  skin  packaging  and  blister  forming  also 
printing  presses  etc.  plus  Virkotype  and  gold 
stamping  equipment.  We  will  assume  all  pick 
up  and  transportation  charges  and  pay  in  cash 
or  certified  check  in  advance.  Phone  toll  tree 
(800)  521-7301  or  in  Michigan  (313)  547- 
6200. 

M  SELLARS  &  ASSOCIATES 
PO  Box  20190 
Ferndale  Ml  48220 

WE  WILL  CONSIDER  all  newspaper  presses. 
Several  presses  for  different  production  needs 
are  required.  Box  3564,  Editor  &  Publisher. 


HELP  WANTED.  .  . 


ACADEMIC 


ADVERTISING  FACULTY  position  open  Au¬ 
gust,  1982.  Tenure  track.  Teach  mainly  in 
advertising,  public  relations.  Other  courses  as 
needed.  Several  years  recent,  relevant  advertis¬ 
ing  experience;  some  teaching  background  pre¬ 
ferred.  Master's  required,  PhD  preferred.  Sal¬ 
ary  competitive  and  commensurate  with  educa¬ 
tion,  experience.  Equal  Opportunity  Employer. 
Contact  Chairperson,  Journalism  Dept.  Uni¬ 
versity  of  North  Dakota.  Grand  Forks  ND 
58202.  Deadline  April  1.  1982. 


IS  THERE  A  DOCTOR 
IN  THE  HOUSE? 

Yes.  yes.  yes!  When  the  experienced 
professor  is  looking  for  a  change  of 
scene  or  challenge,  he/she  knows 
the  place  to  find  that  job  is  E&P 
CLASSIFIEDS!  E&P  is  found  in  most 
Journalism  libraries  around  the 
country,  so  what  more  logical  place 
to  list  your  Academic  opienings? 
E&P  CLASSIFIEDS— 

WE  RE  EDUCATED! 

EAP  CLASSIFIEDS 
(212)  752-7050 


ACADEMIC 


INSTRUCTOR  or  Assistant  Professor:  Print  or 
public  relations  courses  for  Fall.  1982.  Experi¬ 
ence.  advanced  degree  desirable.  Send  re¬ 
sume.  transcripts,  clips,  references  to  Journal¬ 
ism  Department.  Duquesne  University.  Pitt¬ 
sburgh  PA  15282. 

JOURNALISM/ENGLISH 
Anticipated  opening  in  August.  1982  for  an 
Instructor/Assistant  Professor  of  Journalism 
and  English  at  the  University  of  South  Carolina 
at  Sumter  (Two-Year  Campus).  Applicants 
should  possess  graduate  degrees  in  both  disci¬ 
plines  and  some  teaching  experience.  Work  on 
the  campus  newspaper  required.  Salary  com¬ 
mensurate  with  rank  and  experience.  Send 
vita,  transcripts,  and  credentials  to:  Or  John  W 
Barrett.  Chairman.  Division  of  Arts  and  Letters. 
UniversiN  of  South  Carolina  at  Sumter.  Sumter 
^  29150.  Application  deadline:  April  15. 
1982.  Affirmative  Action.  Equal  Opportunity 
Employer. 

JOURNALISM— Tenure  track  position  as  Assis¬ 
tant  Professor  of  Journalism.  MA  or  PhD  re- 
uired.  Print  journalism  experience  essential, 
eaching  9  hours  per  semester  and  directing 
student  publications.  Applicants  submitting 
resumes  to  a  small.  Baptist  college  should  in¬ 
clude  background  and  experience.  Letter  of  in¬ 
terest  and  credentials  file  should  be  mailed  to 
Dr  Rosanne  Osborne.  Chairman,  Department  of 
Language  and  Literature.  Louisiana  College. 
Pineville  LA  71360.  EOE'AA  Institution. 
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HELP  WANTED 
ACADEMIC 


HELP  WANTED 
ACADEMIC 


HELP  WANTED 
ADMINISTRATIVE 


HELP  WANTED 
ADVERTISING 


ADVERTISING  PUBLIC  RELATIONS— The 
University  of  Idaho  expects  to  make  a  tenure 
track  appointment  of  one  assistant  professor  to 
teach  in  txith  areas  beginning  in  August.  PhD 
and  professional  experience  desirable.  MA  re¬ 
quired.  ^nd  application,  resume,  transcripts 
and  names  and  phone  numbers  of  references  to 
reach  Don  H  Cmmbs.  School  of  Communica¬ 
tion.  University  of  Idaho.  Moscow  ID  83842  by 
April  16.  An  AAEO  Employer. 


FALL  OPENING  for  an  Assistant  or  Associate 
Professor  to  teach  courses  in  public  relations 
communication  and  administration,  including 
courses  in  production,  public  opinion,  theory 
and  research.  PhD  degree  highly  desirable, 
master's  degree  required:  also  teaching  or  pro¬ 
fessional  public  relations  experience  or  a  com¬ 
bination  of  both  desired.  Salary  commensurate 
with  qualifications.  Send  resume  by  March  1 5. 
1982  to  Chairperson.  Public  Relations  ^arch 
Committee.  Newhouse  School,  Syracuse  Uni¬ 
versity.  Syracuse  NY  13210.  Syracuse  Uni¬ 
versity  IS  an  Affirmative  Action  Equal  Oppor¬ 
tunity  Employer. 


INSTRUCTOR  ASSISTANT  professor  in  De¬ 
partment  of  Journalism  to  teach  press  law. 
mass  communications  courses  and  be  compe¬ 
tent  either  in  newseditorial  or  ad  pr.  Master's 
degree  essential  and  doctorate  or  advanced 
work  in  progress  is  desirable.  At  least  five  years 
of  experience  in  newspaper  or  ad  pr  fields  and 
three  years  teaching  a  minimum  qualification. 
Rank  and  salary  negotiable  depending  on  qual¬ 
ifications.  Applications,  resume  and  refer¬ 
ences  should  be  made  in  writing  before  April  1 , 
to  Charles  Pearson.  Chairperson.  Department 
of  Journalism.  Wichita  State  University.  Wichi¬ 
ta  KS  67208.  Wichita  State  University  is  an 
Equal  Opportunity/Affirmative  Action  em¬ 
ployer.  Position  is  probationary. 


UNIVERSITY  OF  ALASKA-FAIRBANKS 
Department  of  Journalism  and  Broadcasting 
has  two  tenure-track  openings  starting  August, 
1982.  One  position  is  responsible  for  teaching 
survey  and  skills  courses  in  the  news-editorial 
sequence.  This  position  requires  a  PhD  in  mass 
communications  plus  relevant  professional 
media  experience.  The  other  position  is  re¬ 
sponsible  for  teaching  basic,  intermediate,  and 
advanced  photojournalism  courses,  and  re¬ 
quires  at  least  a  master's  degree  in  journalism 
or  mass  communications,  plus  relevant  profes¬ 
sional  media  experience.  Both  positions  begin 
at  the  instructor  assistant  professor  level.  DOE, 
with  salary  range  of  $23,100-$28,500,  plus 
excellent  fringe  benefits.  Send  resume,  trans¬ 
cripts.  and  a  list  of  references  to;  George  M 
Winford.  Head.  Department  of  Journalism  and 
Broadcasting.  University  of  Alaska.  Fairbanks 
AK  99701.  Closing  date  is  April  15.  or  until 
positions  are  filled.  UAF  is  an  EO/ AA  employer 
and  educational  institution.  Women  and  minor¬ 
ities  are  encouraged  to  apply. 


ASSISTANT 

PROFESSOR 

Journalism 

To  teach  newswriting,  edit¬ 
ing,  and  advanced  journalism 
courses,  such  as  Newspaper 
Production  and  Interpretive 
Reporting;  and  to  advise  un¬ 
dergraduate  students  regard¬ 
ing  their  academic  programs. 
To  begin  Fall  1982. 
Qualifications: 

Master's  degree  and  five  years' 
of  full-time  professional  news 
media  experience.  Some  uni¬ 
versity-level  teaching  exper¬ 
ience  desirable. 

Salary  range:  Negotiable. 
Please  send  resumes  to  Pro¬ 
fessor  LaRue  W.  Gilleland, 
105  Lake  Hall,  Northeastern 
University,  360  Huntington 
Avenue,  Boston,  MA0211S. 
An  equai  opportunity/affir¬ 
mative  action,  Titie  IX  uni¬ 
versity. 


TEACHING  POSITION— Advertising.  Full¬ 
time.  tenure  track,  beginning  September  7. 
1982.  Assistant/Associate  level.  Primarily 
teach  upper^ivision  undergraduate  Advertis¬ 
ing  and  Public  Relations  classes.  Applicant  is 
expected  to  develop  an  area  of  specialization 
within  the  descipline.  Terminal  degree  with 
teaching  experience  preferred.  Will  consider 
ABD's.  Master's  degree  with  teaching  and  pro¬ 
fessional  experience  absolute  minimum. 
Academic  rank  and  salary  are  open.  Both  are 
determined  by  the  applicant's  background  and 
experience.  Salaries  are  competitive  with  other 
Michigan  state-supported  colleges  and  univer¬ 
sities.  Send  resume  to; 

Robert  J  Rock,  Head 
Department  of  Marketing 
School  of  Business 
Ferris  State  College 
Big  Rapids  Ml  49307 
AN  EQUAL  OPPORTUNITY 
AFFIRMATIVE  ACTION  EMPLOYER 
THE  UNIVERSITY  OF  ALABAMA  Department 
of  Advertising'Public  Relations  is  seeking  one. 
possibly  two.  persons  to  teach  and  do  research 
and  service  in  the  areas  of  public  relations  and 
graphics  beginning  August.  1982.  Responsibi¬ 
lities  also  include  teaching  introductory  and 
advanced  courses  in  mass  communication. 
Candidate(s)  should  possess  an  earned  docto¬ 
rate.  professional  experience  within  the  com¬ 
munication  industry  and  demonstrate  the 
potential  for  scholarly  research.  Deadline  is 
April  16. 1982.  Contact  the  Chairman.  Depart¬ 
ment  of  Advertising'Public  Relations.  School  of 
Communication,  University  of  Alabama,  PO 
Box  1482,  University  AL  35486.  The  Universi¬ 
ty  of  Alabama  is  an  equal  opportunity/affirma¬ 
tive  action  employer. 


UNIVERSITY  OF  FLORIDA  has  opening  to 
teach  a  senior  reporting/editing  practicum  and 
to  coordinate  the  Florida  Scholastic  Press  Asso¬ 
ciation  run  through  the  College  of  Journalism  & 
Communications.  Assistant  or  associate  posi¬ 
tion  in  a  tenure  track,  beginmg  August,  1982. 
Master's  required,  PhD  preferred,  with  profes¬ 
sional  newspaper  experience  required.  Salary 
competitive.  Deadline  for  application  is  March 
31.  Contact  Jon  Roosenraad,  Chairman,  De¬ 
partment  of  Journalism,  University  of  Florida, 
Gainesville  32611.  The  University  of  Florida  is 
an  equal  opportunity/affirmative  action  em¬ 
ployer  and  encourages  applications  from 
minorities  and  women.  The  Department  of 
Journalism  conducts  all  search  procedures  in 
the  open. 


UNIVERSITY  OF  WISCONSIN-EAU  CLAIRE 
seeks  academic  staff  person  in  news  for 
teaching  primarily  in  newswriting,  reporting 
and  editing  classes.  Experience  in  secondary 
education  courses  helpful.  Renewable,  non¬ 
tenure  track  position.  PhD  or  near  preferred; 
Master's  in  Journalism  required,  with  a  mini¬ 
mum  of  three  years  experience  in  news.  Salary 
commensurate  with  experience.  Application 
deadline  May  1.  1982.  Send  letter,  resume, 
official  transcripts  and  letters  of  recommenda¬ 
tion  to  Leslie  D  Polk,  Personnel  Committee. 
Department  of  Journalism,  University  of  Wis¬ 
consin,  Eau-Claire  Wl  54701. 


DIRECTOR  OF  UNIVERSITY  RELATIONS 
POSITION  REPORTS  directly  to  the  president 
and  has  responsibility  for  coordinatingall  exter¬ 
nal  and  internal  public  information  programs. 
Applicants  with  significant  managerial  experi¬ 
ence  with  public  information  programs  within  a 
major  academically-oriented  institution  of 
higher  education  or  with  advanced  degrees  will 
be  given  preference.  Nominations  in  applica¬ 
tions  (including  resume)  should  be  sent  by 
March  3 1  to  to  Mr  Malcom  MacDonald.  Search 
Chairperson,  PO  Box  B,  University  AL  35486. 
EE/AA. 


GENERAL  MANAGER 

Excellent  opportunity  with  Observer  and 
Eccentric  Newspapers,  a  division  of  Suburban 
Communications  Corp.  General  manager  will 
have  overall  authority  and  responsibility  for  op¬ 
eration  of  12  twice  weekly  (150,000  circula¬ 
tion)  community  newspapers  located  in  prime 
suburbs  of  Detroit.  Position  reports  directly  to 
president  of  parent  company.  Requirements  in¬ 
clude  past  management  experience  and  proven 
track  record  in  suburban/community  newspap¬ 
er  group  with  emphasis  on  administrative  skills 
and  entrepreneurial  instincts.  Good  salary 
available  with  bonus  and  complete  fringe  be¬ 
nefits  program.  Send  resume  m  confidence  in¬ 
cluding  references  and  salary  requirements  to 
Richard  Aginian,  President,  Suburban  Com¬ 
munications  Corp,  36251  Schoolcraft.  Livonia 
Ml  48150. 

We  are  an  equal  opportunity  employer. 


PUBLISHER-SALES  MANAGER 
Weekly  newspaper  group  in  Louisiana  seeks 
experienced  person  to  be  publisher  of  deep 
south  weekly  newspaper  in  progress  growing 
area.  You  should  have  a  solid  background  in 
display  and  classified  advertising  and  be  re¬ 
sponsible  for  directing  advertising  sales  efforts 
for  4  official  journals  paid  circulation  weeklies 
and  1  shopper.  Great  opportuntity  for  the  right 
individual  can  deliver  results.  Salary  open.  Full 
company  benefits.  Resume,  salary  require¬ 
ments  to  Box  3965,  Editor  &  Publisher  . 


ADVERTISING 


AD  SALESPERSON  for  dynamic  Asian  ethnic 
daily  serving  eastern  United  States.  Two  years 
experience.  Commission.  Bring  resume  for  in¬ 
terview.  Weekdays  4-6pm,  1261  Broadway  at 
32nd  St,  New  York  NY  10001. 


ADVERTISING — TV.  radio,  print,  direct  mail, 
copy  and  production;  professional  services 
needed.  Philadelphia-Baltimore  area.  Call 
(301)435-0145. 


ADVERTISING  SALES  (or  award-winning 
Wyoming  weekly  in  booming  market.  Position 
opening  June  1.  Interested  in  talking  to  both 
new  grads  and  experienced  salespeople.  Posi¬ 
tion  offers  good  upward  mobility  with  group  of 
papers  in  Wyoming  and  Montana.  Contact  Ken 
Smith,  PO  Box  580,  Green  River  WY  82935; 
(307)  875-3105, 


ACADEMIC 


ACADEMIC 


FULL  TIME  FACULTY 

JOURNALISM 


PRINT/BROADCAST 

News,  editorial,  media  experience  required  as  well  as  know¬ 
ledge  of  recent  advances  in,  and  educational  requirements 
for  electronic  Journalism  and  Telecommunications.  Lead¬ 
ership  role  for  person  with  Doctorate.  Rank  open,  with  com¬ 
mensurate  salary. 

Please  send  resume  within  2  weeks  to:  Dr.  Charles  D. 
Masiello,  Associate  Dean  for  Academic  Affairs,  Pace  Uni¬ 
versity,  Bedford  Road,  Pleasantville,  N.Y.  10570.  An 
Affirmative  Action/Equal  Opportunity  Employer  M/F. 

^  PACE 

. I  UNIVERSITY 
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ADVERTISING  REPRESENTATIVE- 
MANAGEMENT  TRAINEE 
We  are  seeking  an  aggressive,  professional  in¬ 
dividual  to  expand  our  outside  sales  depart¬ 
ment.  Candidate  should  be  seasoned  in  sales 
ability,  have  expertise  in  layout  and  graphics, 
and  promotable  to  entry-level  management 
position  on  the  near  term.  We  are  a  33,000 
daily  with  growing  pains.  Salary  commensurate 
with  abilify.  Send  resume  to  Ella  Mae  Peay, 
Personnel  Manager,  Messenger-Inquirer.  PO 
Box  1480.  Owensboro  KY  42302.  Equal 
opportunity  employer. 

ADVERTISING  SALES  MANAGER 
Excellent  advancement  opportunities,  big  sky 
country  living,  working  in  a  progressive  news 
corporation.  .  .these  are  just  some  of  the  pluses 
accompanying  this  interesting,  challenging 
position.  The  individual  needed  has  these  spe¬ 
cial  skills;  versatility,  highly  developed  oral 
written  communication  abilities,  a  keen  sense 
of  advertising  technology  and  a  proven  record  of 
leadership  and  organizational  ability. 

As  the  newspaper  advertising  sales  manager, 
you  will  direct  and  provide  ongoing  training  for 
a  staff  of  16.  develop  revenue  and  expense 
forecast  and  provide  planning  support  for  the 
advertising  director. 

Attractive  compensation,  incentives  and  fringe 
benefits  package  plus  excellent  working  condi¬ 
tions  in  the  areas  most  progressive  city.  Make 
this  an  opportunity  worth  looking  into.  Contact 
Personnel  Manager,  Billings  Gazette,  PO  Box 
2507.  Billings  MT  59103.  An  equal  opportun¬ 
ity  employer  M-F. 

CLASSIFIED  MANAGER — Immediate  open¬ 
ing.  Please  send  resume  to;  George  Statham, 
Marketing  Director,  Texarkana  Gazette,  PO  Box 
621,  Texarkana  TX  75504. 

CLASSIFIED  AD  MANAGER 
We're  looking  for  a  bright,  aggressive  and  dyna¬ 
mic  professional  to  head  our  classified  depart¬ 
ment.  We're  a  70,000  daily  in  Zone  4  with  a 
TMC  weekly.  Good  starting  salary,  excellent 
company  benefits.  Excellent  growth  potential. 
Send  us  details  of  your  work  and  personal  his¬ 
tory.  All  replies  confidential.  Box  3968,  Editor 
&  Publisher. 

MARKETING  REPRESENTATIVE 
For  Wyoming's  largest  newspaper,  one  of  the 
hottest  markets  in  the  country,  ranked  number 
one  in  retail  sales  per  household.  We  are  look¬ 
ing  for  a  dynamic  individual  with  successful 
daily  newspaper  experience  to  become  a  leader 
on  our  sales  staff.  Good  benefits.  Send  com¬ 
plete  resume,  references  and  salary  require¬ 
ments  to  Joanne  Miears,  Personnel  Director, 
Casper  Star-Tribune.  PO  Box  80,  Casper  WY 
82601;  (307)  266-0500. 


OUTSTANDING 

OPPORTUNITIES 

FOR 

SALES  REPS 
MAJOR  ACCOUNT  REPS 
REGIONAL  MANAGERS 
DIRECTORS  OF  MARKETING 
GENERAL  MANAGERS 

"Rapidly  expanding  media  conglomerate  seeks 
highly  motivated  individuals  looking  for  career 
potential." 

Zones  6,  8,  9  and  ? 

I  place  people  in  the  shopper  industry.  I  have 
contacts  and  openings  that  will  improve  your 
financial  situation.  My  fees  are  paid  by  the 
employer.  All  responses  held  in  strictest  confi¬ 
dence.  Please  call  Dennis  Fearing  at  (213) 
344-7166  or  send  resume,  along  with  salary 
history  to  Multi-Media  Enterprises.  Inc,  8244 
Louise  Av,  Northridge  CA  91325. 


ACADEMit 


JOURNALISM 
FACULTY  MEMBER 

Search  Reopened 

College  seeks  faciilly  member  lor  lull-lime,  lenurel 
track  position,  to  teach  undergraduate-giaduate 
courses  in  Journalism  and  related  communications 
courses  etiective  September.  1982.  Rank  (Instructor  oil 
Assistant  Protessor)  based  on  qualifications.  MA  re¬ 
quired;  PhD  prelerred.  plus  teaching  and/or  pioles-l 
sional  experience.  Send  resume  and  three  reterences  byl 
March  29.  1982  tO; 

Chairman 

Communications  Arts  Department 

COLLEGE  OF  NEW  ROCHELLE 

New  Rochelle.  NY  10801 

An  EO/AHirmative  Action  Employe! 
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HELP  WANTED 


ADVERTISING 


AGGRESSIVE  newspaper  group  is  looking  for 
young  motivated  salespeople  to  grow  with  us  at 
one  of  our  weekly  properties.  Located  in  the 
Palm  Springs  area  of  California,  we  offer  excel¬ 
lent  salary,  commission  and  benefits.  College 
degree  required.  Send  resume,  references  and 
salary  requirements  to:  John  Kelly.  General 
Manager.  Hi-Desert  Publishing  Co.  PO  Box 
880.  Yucca  Valley  CA  92284. 


ADVERTISING  MANAGER 
Experienced  manager  to  direct  the  marketing 
efforts  of  the  Cardunal  Free  Press  and  Elgin 
Herald,  established  tri-weekly  in  suburban 
markets  northwest  of  Chicago.  Responsible  for 
directing  the  display  sales  staff  and  classified 
department.  Send  resume  to  Bill  G  Starks.  Ex¬ 
ecutive  Vice  President.  Free  Press  Newspaper 
Group.  250  Williams  Rd,  Carpentersville  IL 
60110. 


SALES  MANAGER 

The  South  Jersey  Advisor  Newspapers  is  seek¬ 
ing  an  aggressive,  experienced  sales  manager 
to  sell,  build,  tram  and  develop  an  ad  staff  in  a 
competitive  market.  Opportunity  to  develop 
with  growing  organization.  Liberal  salary  and 
incentives.  Apply.  PO  Box  804,  Cologne  NJ 
08213. 


ADMINISTRATIVE 


Business  Manager  ^ 

THE  NEWSPAPER 

•  The  Columbian:  an  independ¬ 
ent,  locally  owned  daily  news¬ 
paper  in  Vancouver,  Washing¬ 
ton 

•  One  of  the  fastest  growing 
newspapers  in  one  of  the 
fastest  growing  counties  in 
the  Northwest 

•475  employees 

•  $21  million  annual  sales 

•  Modern  equipment 

•  Dynamic,  progressive  man¬ 
agement 

THE  BENEFITS 

•  Career  opportunity 

•  $42-47  thousand  starting  sal¬ 
ary 

•  Employee  stock  ownership 
plan 

•  27  paid  days  off  annually 

•  Life,  health,  dental  and  dis¬ 
ability  insurance 

THE  REQUIREMENTS 

•  Accounting  degree  required/ 
CPA  preferred 

•  Minimum  five  years  newspa¬ 
per  management  experience 

WHY  CHANGE  JOBS? 

•  Because  you  will  work  for  a 
financially  strong  newspaper 
where  it's  still  fun  to  come  to 
work  —  even  during  a  reces¬ 
sion 

•  Because  you  make  your  own 
decisions  and  will  have  input 
into  every  phase  of  the  opera¬ 
tion 

•  Because  when  you  disagree 
with  headquarters  you  can 
argue  your  case  because  it's 
only  20  feet  away 

If  you  would  like  to  join  an 
active,  growing  business, 
send  a  detailed  resume'  to: 

Alverta  Brown 
THE  COLUMBIAN 
P.O.Box  180 

Vancouver,  Woshington 
98666 

>  on  ogvo/  ofiporfvnity  0mphy»f 


HELP  WANTED 


ADVERTISING 


RETAIL  AD  MANAGER— You  will  prove  your 
capability  as  the  Retail  Ad  Manager  of  the  York 
Daily  Record,  a  37.000  AM  circulation  daily 
located  in  the  104th  Metro.  Our  newspaper  is 
growing  in  a  market  with  two  competitive 
dailies.  Your  challenge  is  to  keep  Retail  grow¬ 
ing.  We  re  looking  for  a  strong,  capable  mana¬ 
ger.  Send  your  resume  to  Gary  Graff.  York  Daily 
Record.  1750  Industrial  Hwy.  York  PA  17402, 


RETAIL  ADVERTISING  MANAGER-Excellent 
opportunity  to  build  linage  and  reputation  in 
upscale  market.  Small  group  of  weeklies  in 
metropolitan  area  (New  Jersey).  Good  base  sal¬ 
ary  and  strong  incentive  pro«am.  Possible 
promotion  to  ad  director.  Apply  Box  3974,  Edi¬ 
tor  &  Publisher. 


SALES  MANAGER 
NATIONAL  ADVERTISING 
Our  company  seeks  an  individual  with  previous 
experience  in  national  advertising  sales  to  plan, 
direct  and  assist  the  total  sales  efforts  of 
national  advertising  for  our  newspapers. 
Requires  minimum  of  2  years  national  advertis¬ 
ing  sales  experience  and  experience  in  resear¬ 
ching.  developing  and  conducting  major  sales 
presentations.  National  advertising  manage¬ 
ment  experience  is  preferred. 

If  interested  please  send  resume  and  salary 
requirements  to  JE  Sangalis,  425  Portland  Av, 
Minneapolis  MN  55488. 

STAR  AND  TRIBUNE  NEWSPAPERS 
Affirmative  Action  Employer 


SALES  EXECUTIVE  to  sell  and  service  news¬ 
paper  accounts  in  the  Midwest.  Established 
territory.  Salary  to  commensurate  with  experi¬ 
ence.  National  company.  Respond  tO:  Person¬ 
nel  Department,  PO  Box  8024,  Charlottesville 
VA  22906. 


ARTIGRAPHICS 


ART  DIRECTOR 

Up  to  creative  and  imaginative  challenges  of 
turning  business  topics  into  exciting  black  and 
white  graphics-weekly?  Want  to  build  magazine 
art  department  from  ground  up?  Able  to  work 
with  editors?  Ready  to  join  fast-paced  team  at 
major  publishing  company?  Will  pay  $30- 
$35,000.  Send  replies  to  Box  3956.  Editor  & 
Publisher. 


CREATIVE  FREELANCE  PRO  needed  to  handle 
layout,  design  and  graphics  for  monthly  em¬ 
ployee  newspaj}er  at  a  major  financial  organiza¬ 
tion  in  New  York  City.  Daily  newspaper  experi¬ 
ence  preferred  Please  reply  Box  3977,  Editor 
&  Publisher. 


EDITORIAL  ARTIST  who  can  produce  maps, 
charts,  design  pages,  and  three  color  illustra¬ 
tions  from  news  stories.  Must  have  at  least  two 
years  experience  on  a  daily.  Send  samples  of 
work  and  resume.  All  samples  will  be  returned 
in  a  reasonable  time.  We  offer  good  working 
environment  on  a  metro  daily  in  high  growth 
area  plus  good  starting  salary.  Box  3969.  Edtor 
&  Publisher. 


NEWS  ARTIST  for  9-person  art  staff.  Must  pos¬ 
sess  strong  sense  for  graphic  design.  Duties 
include  page  layout,  illustrating,  informational 
graphics.  Must  have  an  acute  awareness  of 
photography,  typography  and  illustration.  Con¬ 
tact  Ed  Kohorst.  St  Louis  Post-Dispatch,  900  N 
Tucker  Blvd.  St  Louis  MO  63101. 


ADMINISTRATIVE 


HELP  WANTED 


ARTIGRAPHICS 


COLUMBIA  (MO)  TRIBUNE,  a  small  daily  with 
a  national  reputation  for  excellence  in  design 
and  photography,  seeks  top  graphics  editor  to 
lay  out  key  daily  pages,  feature  packages, 
direct  overall  design.  Must  be  committed  to 
quality  and  able  to  work  well  with  words,  pic¬ 
tures  and  jjeople.  Send  resume  and  samples  to 
Lee  Strobel.  Managing  Editor.  PO  Box  798. 
Columbia  MO  65201. 


CIRCULATION 


ATTENTION:  RETIRED  CIRCUUTION  EX¬ 
ECUTIVES.  Supplement  your  income.  Stay  ac¬ 
tive.  Visit  old  friends.  Minimum  travel.  Intri¬ 
guing  proposal  from  major  supplier  manufac¬ 
turer  of  supplies  and  prizes.  Write  detailing 
your  present  situation.  Box  3877,  Editor  £ 
Publisher. 


CIRCULATION  MANAGER— Under  10.000 
daily  and  Sunday  in  mid-Ohio  needs  an  aggres¬ 
sive  circulation  manager  who  can  successfully 
motivate  district  managers,  carriers,  dealers 
and  motor  route  drivers  into  achieving  gams 
every  day.  Exceptional  opportunity  for  someone 
now  a  number  2  person  in  a  mid-size  newspap- 
er  s  circulation  department.  Sales,  promotion 
and  ability  to  effectively  organize  efforts  of 
others  are  musts.  This  is  not  a  desk  job.  You  will 
be  expected  to  be  in  the  field  a  considerable 
part  of  the  day  and  early  evening  so  we  obtain 
achievable  increases  in  circulation.  Knowledge 
of  ABC  procedures  and  requirements  and  the 
ability  to  supervise  those  keeping  these  records 
are  integral  parts  of  the  position .  We  offer  com¬ 
petitive  salary,  vacation,  hospitalization,  life 
insurance  and  a  chance  to  grow  and  advance 
with  a  nationwide  newspaper  group.  Send  re¬ 
sume.  references,  salary  requirement  and  date 
available  to  Box  3901.  Editor  &  Publisher. 


CIRCULATION  MANAGER 
WANTED 

North  Texas's  fastest  growing  suburban  news 
papers  is  looking  for  a  circulation  manager  for 
one  of  Its  35.000 -f  coverage.  Prefer  1-3  ^rs 
experience  in  newspaper  circulation.  Total 
?<larket  Coverage  experience  helpful.  'Base 
Salary*»*Bonus  System  (MBO)«**Auto 
Allowance**»FreeHospitalization**»Vacation 
and  Sick  Pay. 

To  apply  call:  Times-Chronicle-Today  News¬ 
papers  at  (214)446-0303.  Ask  tor  Mr  Briscoe. 


HELP  WANTED 


CIRCULATION 


LARGE  ZONE  5  weekly  group  (50.(XX))  looking 
for  aggressive  circulation  manager  with  ability 
to  see  new  opportunities,  and  innovative 
hands-on  circulator  to  build  with  growth  pub¬ 
lisher.  TMC.  conversion  experience  helpful. 
Resume  in  confidence  to  Box  3976.  Editor  & 
Publisher. 


DATA  PROCESSING 


DATA  PROCESSING  MANAGER 
Background  in  front-end.  production  and  busi¬ 
ness  systems.  Must  have  technical  and  man¬ 
agement  skills  to  work  with  small  staff  in  day  to 
day  operations  plus  future  planning.  Ability  to 
work  with  other  departmental  heads  essential 
Present  system  is  SDC  Text  II  with  48  VDT's 
and  Hewlett  Packard  21MX  CPU's.  Near  term 
plans  call  for  a  replacement  conversion.  Excel¬ 
lent  working  conditions  and  benefits  with  a 
New  York  'Times  group  newspaper.  Reply  in 
writing  with  resume  tO;  WG  Ebersole.  Pub¬ 
lisher.  Gainesville  Sun.  PO  Drawer  A.  (laines- 
ville  FL  32601. 


ASSCKIATE  EDITOR  for  weekly  newspaper 
serving  a  community  of  55.000  in  New  York 
City.  Must  know  page  layout  and  advertising 
design.  Strong  reporting  and  writing  skills  de¬ 
sirable.  Send  resume  to  Box  3959.  Editor  & 
Publisher. 


COPY  EDITOR 

Aggressive,  quality-oriented  daily  of  40.000 
circulation  has  an  opening  for  news  copy  editor 
with  at  least  two  years  experience.  We  need  a 
person  well  grounded  in  the  fundamentals  with 
the  ability  and  motivation  to  improve  and  take 
on  more  responsibility  as  opportunities  arise. 
Alaska  is  an  interesting,  exciting  place  for  a 
journalist  to  practice  and  the  Daily  News  is  the 
best  place  to  work.  If  you  are  interested,  send  a 
letter  telling  us  who  you  are  and  why  you're  the 
right  person.  A  resume  (including  references), 
salary  history  and  work  samples  to  Mr  WP 
Dou^erty.  Assistant  Manning  Editor.  Anchor¬ 
age  Daily  News.  Pouch  6616.  Anchorage  AK 
M602. 


THE  PORT  ARTHUR  NEWS,  a  division  of  Cox 
Enterprises,  is  seeking  a  city  circulation  man¬ 
ger.  As  part  of  a  management  team,  you  will  be 
responsible  for  managing  one  half  of  the  cir¬ 
culation  department.  The  ability  to  establish 
and  achieve  department  goals,  coupled  with 
effective  human  relations  skills  are  a  must. 
Competitive  salary  and  benefits  plus  a  good 
career  opporunity.  Send  resume  to:  MICHAEL 
LAOSA.  PO  BOX  789,  PORT  ARTHUR.  TEXAS 
77640. 


ADMINISTRATIVE 


MEDIA  ANALYST  &  CONSULTANTS 

Market  Opinion  Research,  one  of  the  largest  media  research  and  consulting 
companies,  needs  competent  personnel  for  middle  and  senior  positions  with 
the  media  consulting  and  research  division.  Applicants  must  hove  the  follow¬ 
ing  or  equivalent; 

•MBA,  AAaster's  in  Communications  or  PhD 
•Ability  in  survey  research  design 
•Excellent  background  in  statistics 
•Demonstrated  aptitude  in  writing  and  analysis 

•Interest  and  experience  in  newspoper  marketing,  television,  radio  and 
magazines 

Send  resume  and  salary  history  to; 

Delores  Allor 
Personnel  AAonager 
AAarket  Opinion  Research 
550  Washington  Blvd 
Detroit  Ml  48226 


CITY  EDITOR 

Aggressive.  50.(X)0  circulation  Midwestern 
daily  seeks  a  city  editor  with  proven  ability  to 
develop  hard  news  and  direct  follow-up  and 
analysis.  Will  steer  AM  edition  and  work  closely 
with  reporters  on  in-depth  projects.  Requires 
energy,  enthusiasm,  dedication  and  commit¬ 
ment  to  quality.  Send  cover  letter,  references, 
resume  and  examples  of  recent  work  to  Ekix 
3929.  Editor  &  Publisher. 


ENERGETIC,  creative  and  well  organized  city 
editor  for  outstanding  33.000  evening  paper  in 
Zone  3.  Experience  preferred  in  reporting,  edit¬ 
ing  and  directing  reporters.  Past  work  should 
indicate  potential  for  leadership  necessary  to 
develop  a  top-notch  department.  Box  3930, 
Editor  &  Publisher. 


NEWS  BUREAU  DIRECTOR 

Union  College  is  seeking  o  skilled  writer  to 
direct  its  news  bureau.  The  director  writes  o 
iriety  of  news  releases;  writes  and  edits  o 
eekly  campus  newsletter,  and  handles 
periodic  writing  assignments  for  other  offices 
of  the  college.  In  addition  to  demonstrated 
writing  ability,  the  director  should  hove  (I )  the 
obility  to  interview  and  to  conduct  bock- 
grourid  research;  (2)  the  obility  to  carry  on 
productive  press  relations;  (3)  good  editorial 
skills. 

Knowledge  of  word  processing  equipment  is 
desirable,'  knowledge  of  graphic  design  and 
photography  would  be  helpful  Bachelor's  de¬ 
gree  requir^;  2-3  yeors  news  reporting  pre¬ 
ferred  Position  ovoiloble  mid-June.  Send  re¬ 
sume  and  writing  samples  by  April  1  to  Peter 
Blqnkmon,  Director  of  Public  Relations, 
lomont  House,  Union  College,  Schenectedy, 
N.Y.,  12308.  Union  College,  founded  in  1791 
is  on  independent,  primarily  undergroduot 
liberal  arts  and  engineering  college.  The  col 
lege  is  on  equal  opportunity  affirmative  action 
employer 


EDITOR  &  PUBLISHER  for  March  13,  1982 


53 


HELP  WANTED 
EDITORIAL 


HELP  WANTED 
EDITORIAL 


HELP  WANTED 
EDITORIAL 


HELP  WANTED 
EDITORIAL 


EDITOR;  FINANCIAL 
CONSUMER  MAGAZINE 
Money  Maker  Magazine,  300.000  and  heading 
for  a  million,  seeks  top  professional  with  finan¬ 
cial  writing  experience  to  serve  as  managing 
editor  for  consumer  audience  interested  in 
broad  spectrum  of  investment  areas-stocks, 
commodities,  precious  metals,  etc .  Candidates 
must  have  strong  writing  skills,  magazine  man¬ 
agement  background,  financial  reporting  ex¬ 
perience.  Salary  open.  Must  relocate  to  Chica¬ 
go.  Send  resume,  samples  to:  Money  Maker 
Magazine.  5705  N  Lincoln.  Chicago  I L  60659. 


EDITOR  WRITER 

Staff  editor  needed  at  Technology  Review. 
Duties  include  evaluating,  writing,  and  editing 
material  for  publication.  Background  and'Or  ex¬ 
perience  in  science,  engineering,  and  or  re¬ 
lated  policy  issues,  and  in  writing  journalism 
are  required.  Send  resume  and  writing  samples 
to  Editor.  TECHNOLOGY  REVIEW.  Room  10- 
140.  Massachusetts  Institue  of  Technology. 
Cambridge  MA  02139.  An  affirmative  action; 
equal  opportunity  employer. 


NEED  STAFFER  to  handle  area  coverage  for 
lOM  PM  daily.  Should  be  self-starter  who  can 
handle  hard  news  and  features.  Resumes,  clips 
to  Danny  Carter,  Managing  Editor.  Tifton 
Gazette.  PO  Box  708,  Tifton  GA  31793. 


NEWS/FEATURE  WRITER  needed  for  Zone  6 
weekly  operating  profitability  in  one  of  the  Sun¬ 
belt's  hot  spots.  You'll  put  together  a  weekly 
news  roundup,  and  write  2  or  3  magazine-like 
pieces— some  of  which  are  heavy  hitters — each 
month.  If  you  can  handle  the  weekly  City  Coun¬ 
cil  meeting  and  also  write  an  in-depth  piece  on 
the  growing  use  of  plastic  surgery,  let's  see  your 
clips  and  resume.  Good  salary  and  benefits, 
lots  of  sunshine  and  good  food.  Box  3971. 
Editor  &  Publisher. 


PILOT  REPORTER  to  fly  Mooney  Statesmen 
between  homes  in  San  Francisco.  Reno  and  the 
Napa  Valley  and  work  on  100  year  old  northern 
California  weekly.  Minimum  2000  hours  flying 
time  and  2  years  newspaper  experience  in 
either  editorial  or  advertising.  $700  a  month, 
plus  apartment  and  other  fringe  benefits  Write 
Jack  Kenny,  c/o  Weekly  Calistogan.  PO  Box 
527.  Calistoga  CA  94515.  No  phone  calls 
please. 


PEKIN  DAILY  TIMES,  6-day  PM  22.000  in 
Pekin.  Illinois  seeking  strong  editor  to  fill 
vacant  managing  editor  slot.  Experience  must 
include  reporting  and  city  desk  responsibili¬ 
ties.  Must  demonstrate  strong  organizational 
abilities.  Excellent  opportunity  for  hard  worker 
interested  in  growth  Send  resume  to  Robert 
Marshall.  Publisher.  Pekin  Daily  Times.  Box 
430.  Pekin  IL  61554. 


COPY  DESK  CHIEF  to  head  night  desk  for  grow¬ 
ing  Zone  2  daily.  Seeking  aggressive  copy- 
challenger  with  ability  to  supervise  and  teach 
young  editors.  Send  resume  to  Box  3935.  Edi¬ 
tor  &  Publisher. 


MANAGING  EDITOR  to  10.000  morning  daily 
in  upper  Midwest  Young,  talented  staff  needs 
direction  under  new  ownership  committed  to 
providing  quality  community  daily.  $22,000 
salary  plus  attractive  benefits  package  for  ex¬ 
perienced  individual.  Send  resume  and  refer¬ 
ences  to  Box  3944,  Editor  &  Publisher. 


MANAGING  EDITOR 

Fastest  growing  business  newspaper  in  the  US 
has  an  exciting  opportunity  for  the  right  person. 
Must  have  good  writing  skills  and  be  highly 
visible  in  the  community.  Sun  Belt  state.  Excel¬ 
lent  pay  and  benefits.  Send  resume  and  salary 
history  to;  Larry  Fisk,  Journal  Record  Pub¬ 
lishing  Co.  621  N  Robinson.  Oklahoma  City  OK 
73102. 


MANAGING  EDITOR 

Excellent  opportunity  on  West  Coast  for  experi- 
encededitor. Morningdaily  of  75-100, OOOcir- 
culation.  Responsible  forall  newspaper  activity 
with  a  staff  of  55.  Strengths  should  include 
leadership,  community  relations,  employee  re¬ 
lations  and  strong  supervisory  skills.  Substan¬ 
tial  bonus  consideration  and  auto  provided. 
Send  detailed  resume  with  salary  history  to  Box 
3981,  Editor  &  Publisher. 


EDITORIAL  PAGE  EDITOR 


We  have  a  challenge.  We  must  replace  the  man 
who  in  recent  years  has  been  voted  consistently 
one  of  the  top  editorial  page  editors  in  the  state. 
We  are  a  mid-size  daily  in  a  competitive  market. 
We  are  conservative  in  outlook  and  hard-hitting 
in  approach.  If  you  are  an  experienced  editorial 
writer  looking  for  a  chance  to  move  up,  send  us 
five  recent  editorials  which  reflect  your  writing 
skills,  philosophy  of  government  and  ability  to 
research.  Box  3966,  Editor  &  Publisher. 


ELECTRONIC  BANKING  NEWSLETTER 
Looking  for  managing  editor  with  financial  re¬ 
porting  experience.  Beginning  salary  from  high 
$20's  to  mid  $30's  depending  on  experience. 
Excellent  promotion  potential  on  new  publica¬ 
tion.  Send  resume  to  Bank  Network  News,  225 
W  Ohio  St.  Suite  410.  Chicago  IL  60610. 


FINANCIAL  EDITOR/REPORTER 
Wanted  by  aggressive,  mid-sized  daily  in  Zone 
4.  Must  be  inquisitive,  knowledgeable  and  in¬ 
terested  in  personal  and  corporate  finance, 
money  markets,  real  estate,  governmental  eco¬ 
nomics,  overal  trends.  Must  be  assignment' 
idea  oriented  and  outgoing  and  personable  to 
generate  a  wide  field  of  financial  resources, 
^nd  resume,  cover  letter,  published  work  and 
references  to  Box  3938.  Editor  &  Publisher. 


FAMILY  EDITOR 

Person  to  direct  staff  of  5  to  produce  family 
section  for  morning  and  afternoon  papers  as 
well  as  combined  Sunday  edition  with  circula¬ 
tion  of  83,000.  Send  resume,  salary  needs  to; 
David  Playford,  Managing  Editor,  Augusta 
Herald,  PO  Box  1928(23),  Augusta  GA  309 13. 


FOOD  WRITER 

Must  be  strong  professional  reporter  and  excel¬ 
lent  writer,  as  well  as  knowledgeable  about 
food.  Not  necessary  to  be  a  gourmet  cook,  but 
we  don't  want  beginners  either.  Major  metro 
daily.  Top  work  and  living  environment,  pay 
benefits.  Send  resume  and  clips  of  the  12  best 
stories  you’ve  written  in  the  past  year.  Box 
397(J,  Editor  &  Publisher. 


GOOD  OPPORTUNITY  for  a  person  who  wants 
to  move  up.  Large  Ohio  weekly  needs  an  editor 
who  can  make  our  newspaper  come  alive.  Nice 
area.  $16,000  salary,  insurance  and  retire¬ 
ment.  Send  resume  to  Box  3923.  Editor  &  Pub¬ 
lisher. 


"HOW  TO  GET  HIRED  IN  JOURNALISM  " 
For  information,  write:  Northwest  Marketing  Li¬ 
mited,  Box  3658-J,  Lacey  WA  98503. 


IF  YOU  CAN  TURN  A  REPORTERS  jumble  into 
a  crisp,  readable  piece,  can  spot  holes  in  stor¬ 
ies  other  editors  have  missed,  like  working 
evenings  and  handling  inexperienced  corres¬ 
pondents.  we've  got  an  Assistant  City  Editor's 
job  for  you.  Apply  to:  Dale  Duncan,  The  Wilkes- 
Barre  Times  Reader,  15  N  Mam  St.  Wilkes- 
Barre  PA  18711. 


METRO  EDITOR 


Do  you  like  people? 

Do  you  demand  copy  that  sparkles? 

Do  you  believe  in  the  worth  of  aggressive  local 
coverage? 

Do  you  want  to  help  shape  a  staff  of  raw  talent 
into  one  that's  the  pride  of  the  profession? 

We  re  seekingan  editor  to  goide  local  coverage; 
one  who  is  a  competent  line  editor;  one  who  has 
a  vision  of  what  quality  locale  coverage  is  all 
about. 

Share  your  vision  with  us. 

Box  3931.  Editor  &  Publisher. 


WIRE  EDITOR  for  27,000  central  New  England 
PM  daily.  Must  have  wire  desk  and  VDT  experi¬ 
ence.  Must  be  quick  and  accurate  and  be  able 
to  write  crisp  headlines.  Layout  experience  re¬ 
quired.  Send  resume  and  salary  requirements 
to  Box  3874.  Editor  &  Publisher. 


WE  WANT  a  reporter  who  can  handle  a  city  beat 
(and  camera);  write  a  feature;  layout  a  page  and 
use  a  VDT.  We  are  a  small  daily  located  on  Lake 
Michigan's  western  shore  where  living  is  easy 
and  outdoor  sports  abundant.  Write  Paul  Peter¬ 
son,  Daily  News.  Ludington  Ml  49431. 


WIRE  EDITOR  with  page  one  responsibility  for 
15. 000  circulation  daily  in  rural  5-college  area 
of  western  Masachusetts.  Must  have  copy  desk, 
layout  and  VDT  experience,  be  quick  and  accu¬ 
rate.  Possibility  for  advancement  with  quality 
paper.  Send  resume  and  samples  of  your  work 
to  News  Editor.  Greenfield  Recorder,  14  Hope 
St.  Greenfield  MA  01301. 


SPECIAL  ASSIGNMENT 
REPORTER 


The  Columbian  is  an  independently  owned 
newspaper  that  would  like  to  win  a  Pulitzer 
Prize.  We  are  looking  for  a  top-flight  investiga- 
tive-projects-political  reporter  who  can  do  just 
that  for  us.  No  rookies,  please.  You  should  have 
an  impressive  clip  file  of  local  projects  and 
investigation.  You  should  be  happy  to  hole  up 
for  three  days  digging  through  documents,  but 
be  able  to  wrap  up  a  piece  quickly.  You  also 
must  be  able  to  handle  daily  political  beat 
coverage  with  flair. 

In  return  for  all  of  that,  we  offer  a  starting  salary 
of  $23,500-$26,000  plus  full  benefits  includ¬ 
ing  27  paid  days  off  annually,  paid  medical, 
dental,  life,  long-term  disability  and  employee 
stock  ownership  plan. 

Vancouver  is  a  city  of  43,000  in  a  county  of 
192,000  just  10  minutes  from  Portland,  one 
hour  from  the  Cascade  Mountains,  and  90  mi¬ 
nutes  from  the  ocean. 

Even  if  you're  happy  in  your  present  job,  we 
think  you’ll  be  happier  here.  Send  resume  and 
clips  to  Gregg  Herrington,  City  Editor.  The  Col¬ 
umbian,  P(5Box  180,  Vancouver  WA  98666. 

Equal  Opportunity  Employer 


THE  KANSAS  CITY  TIMES  has  an  immediate 
opening  for  an  agriculture  writer  to  cover  Mid¬ 
west  area,  notably  Missouri  and  Kansas.  Ex¬ 
perience  preferred  or  comparable  background 
in  agriculture.  Contact  Janet  Meyer,  Business 
Editor,  The  Kansas  City  Times,  1729  Grand 
Kansas  City  MO  64108. 


THE  AMERICAN  UNIVERSITY  School  of  Com¬ 
munication  in  Washington,  DC  seeks  graduate 
students  with  full-time  journalisitic  experience 
to  assist  in  teaching  and  professional  duties 
while  earning  a  master's  degree  in  its  program 
in  Journalism  and  Public  Affairs.  This  is  a  one 
year,  full-time  program.  Includes  internship. 
For  information,  write  Graduate  Admissions 
Committee,  School  of  Communication,  The 
American  University.  Washington  DC  20016. 
An  Equal  Opportunity  and  Affirmative  Action 
Employer. 


SPORTS  DESK— 33,000  PM  daily  in  Zone  3 
seeks  experienced  sports  copy  desk  chief  with 
sharp  editing  skillsand  ability  to  produce  enter¬ 
prising  layouts.  Box  3964.  Editor  &  Publisher. 


SMALL-TOWN  WEEKLY  in  northern  Kentucky 
seeks  reporter,  photographer,  editor  capable  of 
headline  writing  and  page  layout.  That's  one 
person,  not  three.  Copy  desk  experience  prefer¬ 
red.  Two  years'  experience  required;  college 
counts  for  one  year  of  experience.  Must  be  self¬ 
starter.  Opening  in  late  spring  or  early  summer. 
Write  Tom  Hamby,  PO  Box  112.  Flemingsburg 
KY  41041.  No  phone  calls.  Send  samples. 


SPORTS  EXECUTIVE 

Spirited  daily  in  Zone  2  city  with  3  major  league 
franchises  seeks  top  sports  administrator  to  run 
22  member  department.  Good  sports  and  su¬ 
pervisory  credentials  essential.  Good  pay  and 
fringes.  Resume  and  references  to  Box  3982, 
Editor  &  Publisher. 


"  COPY  EDITOR  ' 

Excellent  opportunity  for  copy 
editing  pro  at  one  of  New  Eng¬ 
land's  top  metros. 

Applicant  should  have  report¬ 
ing  background  with  several 
years  progressive  desk  experi¬ 
ence  on  a  daily  paper,  VDT  ex¬ 
posure,  and  demonstrated 
career  growth. 

If  you  feel  ready  to  move  up  to 
a  quality  operation,  we  offer 
an  excellent  challenge,  growth 
potential,  salary  and  benefits. 
Send  resume  to: 

Providence  Journal  Co. 

Paul  T.  Reeve 
Personnel  Administrator 
75  Fountain  St. 
Providence,  Rl  02902 


Wanted:  The  Best 

jN^o^^motiin  Svttiteo 


We  are  launching  a  new  daily  newspaper  in  Washing¬ 
ton,  D.C.  We  intend  to  build  it,  rapidly  and  purposefully, 
into  one  of  the  nation's  best  newspapers. 

The  Weishington  Times  will  be  a  bold,  new  voice  in 
the  nation's  capital.  It  will  be  a  paper  of  excellence, 
representing  the  highest-quality  standards  of  journalism . 

It  will  be  a  worthy  challenger  to  the  Washin^on  Post- 
arid  an  unmistakable  alternate  voice,  as  excellent  in  its 
presentation  of  news  and  commentary  from  a  conser¬ 
vative  vantage  jxiint  as  the  Post  is  from  a  liberal 
perspective. 

The  Washington  Times  will  be  another  publication  of 
News  World  Communications.  Inc.,  which  currently 
publishes  two  New  York  City  daily  newspapers.  The 
News  World  and  the  Spanish-language  Noticias  del 
Mundo. 

News  World  Communications,  which  was  founded 
five  years  ago  by  members  of  the  Unification  Church, 


follows  in  the  independent  newspaper-publishing  tradi¬ 
tion  of  the  Christian  Science  Monitor  with  its  emphasis 
on  integrity  and  superior  quality 
If  the  excitement  and  challenge  of  being  part  of  such 
an  enterprise  appeals  to  you.  and  you  are  a  newspaper 
professional — in  Administration,  Advertising,  Circulation, 
Editorial  or  Production  (or  Data  Processing,  Market 
Research,  Personnel,  Promotion,  Purchasing,  etc.) — then 
write  with  your  resume,  references  and  salary  require¬ 
ments: 

Personnel  Department 
The  Washington  Times 
3600  New  York  Avenue,  N.E. 

Washington,  D.C.  20002 

All  replies  will  be  held  in  strictest  confidence. 

A  final  note:  News  World  Communications  has  the 
resources,  resolve,  patience  and  track  record  to  see 
The  Washington  Times  through  to  success. 


Equal  Opportunity  Employer 
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HELP  WANTED 


REPORTER/FEATURE  WRITER— Journalist 
with  experience  In  communications  business 
for  weekly  cable  tv  magazine.  Send  resume  and 
salary  requirements  to  CableVision.  488  Madi¬ 
son.  New  York  NY  10022. 


FREELANCE 


HEALTH  CARE  REPORTERS 
Rapidly  expanding,  nationally  circulated,  pro¬ 
fessional  journal  needs  freelance  reporters  to 
cover  health  care  news  and  events  in  Washing¬ 
ton,  DC  and  most  state  capitals.  Experience 
medical  reporters  with  photographic  abilities 
preferred.  Excellent  opportunity  for  additional 
income  for  established  medical  reporters.  Send 
resume  and  clippings  to  Bill  M'tchell,  Manag¬ 
ing  Editor,  Home  Health  Journal.  3100  Uni¬ 
versity  Blvd,  S.  Suite  111,  Jacksonville  FL 
32216. 


OPPORTUNITY  KNOCKS  TWICE  A  MONTH 
WITH  FREELANCER'S  NEWSLETTER!  For 
sample  copy,  send  self-addressed,  stamped 
#10  envelope  to:  Dept  N,  307  Westlake  Dr. 
Austin  TX  78746. 


JOB  LEADS 


PR. EDITORIAL  jobs  nationally.  Twice-a-month 
subscription  rates.  M  Sternman.  68-38  Yellow¬ 
stone.  Forest  Hills  NY  11375. 


MAILROOM 


MAILROOM  SUPERINTENDENT.  A  challeng¬ 
ing  position  for  an  experienced  manager.  Daily 
and  commercial  printer  seeks  mature  indi¬ 
vidual  to  run  large  mailroom.  Daily  weekly  mail¬ 
ing  of  2nd  class  publications.  Excellent  com¬ 
pany  benefits  including  profit  sharing  pension 
and  health  plan.  Box  3879.  Editor  &  Publisher. 


HELP  WANTED 


PRODUCTION 


COMPOSING  FOREMAN  M/F 
Hands-on  position,  smalt  newspaper  in  Ithaca. 
New  York.  Supervision  of  four  to  six  people  five 
nights  per  week,  ^heduling,  ordering  of  sup¬ 
plies.  typesetting  and  paste-up,  equipment 
maintenance.  Experience  with  Compugraphic 
equipment  a  plus.  Send  resume  and  salary  re¬ 
quirements  to  The  Cornell  Daily  Sun.  Inc,  109 
E  State  St.  Ithaca  NY  14850,  attn:  Oscar  Rogg. 
Year  round  position. 


PROMOTION 


SALES  PROMOTION  I 

An  excellent  opportunity  exists  for  an  individual 
with  a  background  in  creating  newspaper 
advertising  promotions  and  materials.  The  right 
person  must  be  a  strong  copy  writer  who  can 
utilize  research  figures,  is  experienced  in 
graphic  design  and  paste-up  and  has  a  general 
knowledge  of  how  all  media  is  sold.  Some 
media  sales  experience  is  a  plus. 

Salary  based  on  experience  and  qualifications. 
Full  company  benefits.  All  replies  kept  con¬ 
fidential.  Send  resume,  work  samples  and  sal¬ 
ary  history  to  the  Personnel  Department.  Oma¬ 
ha  World  Herald.  World  Herald  Sq.  Omaha  NB 
68102. 


PUBUC  RELATIONS 


ADMINISTRATVIE  ASSISTANT  with  journal¬ 
ism  background  to  work  with  public  relations 
director  of  leading  Boston  area  agency.  Oppor¬ 
tunity  for  bright  individual  to  write  press  re¬ 
leases  and  handle  varied  responsibilities  in 
growing  pr  department.  Beautiful,  ocean-front 
offices  convenient  to  city.  Send  resume  to  Mul¬ 
len  Advertising.  PO  Box  J,  Beverly  Farms  MA 
01915.  Attn:  Andrea  Siegel. 


POSITIONS  WANTED 


CIRCULATION 


PERSISTANT  circulation  director.  Nuts  and 
bolts  man-follow  through  on  sales-service- 
collections-mailroom.  A1  track  record.  14 
years  experience.  Box  3945.  Editor  &  Pub¬ 
lisher. 

YOUNG.  AGGRESSIVE  phoneroom  manager 
with  6-plus  years  experience  on  ma|or  daily. 
Making  a  good  buck  and  calling  own  shots. 
Seeks  new  challenge  with  same.  Box  39^. 
Editor  &  Publisher. 


_ PRESSROOM _ 

SUN  BELT  SHOPPER  needs  production  mana¬ 
ger  to  run  pressroom,  camera,  stripping  and 
inserting  crew.  Must  have  excellent  work  his¬ 
tory  and  be  MBO-oriented.  Salary  and  benefit 
package  very  competitive.  Send  resume  and 
salary  requirements  to  Box  3961 ,  Editor  &  Pub¬ 
lisher. 


PRODUCTION 


COMPOSITION  PRODUCTION  MANAGER 
Opening  available  for  individual  experienced  in 
mark-up,  paste-up,  color  seperations,  typeset¬ 
ting  and  all  phases  of  composition  production 
of  newspapers. 

Position  requires  thorough  knowledge  of 
mechanical  processes  of  offset  printing;  ex¬ 
perience  in  management  of  personnel;  ability 
to  establish  and  maintain  schedules;  and  abil¬ 
ity  to  operate  the  department  profitably  within 
established  budget. 

Qualified  applicants  are  asked  to  submit  re¬ 
sume  of  experience  and  salary  requirements  to 
Harriet  U  Rady.  Personnel  Manager.  MPG  Com¬ 
munications,  Box  959  Long  Pond  Rd,  Ply¬ 
mouth  MA  02360;  (617)  746-5555.  An  equal 
opportunity  employer. 

EXPERIENCED  PRESSPERSON  with  know- 
ledge  of  Harris  V-15A  equipment  wanted.  Sal¬ 
ary  up  to  $25,000  for  the  right  person.  Good 
benefits.  Send  resume  to  Box  3949.  Editor  & 
Publisher.  An  equal  opportunity  employer. 


HARRIS  WEB  PRESS  operator.  Minimum  5 
years  experience  on  Harris  V-15A  Good  em¬ 
ployee  benefits.  Salary  commensurate  with  ex¬ 
perience.  Send  resume  to  Box  3950.  Editor  & 
Publisher.  An  equal  opportunity  employer. 

MECHANICAL  SUPERINTENDENT 
Full-line  production  knowledge  and  experience 
for  medium  sized  daily.  Box  3928,  Editor  & 
Publisher. 

PRODUCTION  MANAGER  for  6-day  afternoon 
daily.  We  need  a  bright,  well-organized  person 
to  handle  our  shop.  Thisisa  120-year-old  fami¬ 
ly  newspaper;  circulation  42,000.  We  have  the 
most  modern  computerized  newsroom  and 
composing  system  and  we  use  the  Hercules 
plate  system  on  our  5-unit  Hoe  Colormatic 
press.  The  person  we  hire  must  have  back¬ 
ground  in  all  production  areas  with  particular 
emphasis  on  press.  We  offer  a  good  salary  with 
annual  increases  and  an  excellent  package  of 
fringe  benefits.  We  re  located  in  an  area  where 
the  living  is  easy  and  hassle-free.  Please  send 
complete  resume  and  references  by  March  31. 
We  my  ask  you  to  travel  here  at  our  expense  for 
an  interview.  Address  Rod  Abare,  Personnel 
Manager,  Watertown  Daily  Times.  Watertown 
NY  13601. 


POSITIONS 

WANTED 


ADMINISTRATIVE 


CEO,  GM,  VP  Marketing— Profit  and  loss  re¬ 
sponsible,  hard-working  pro  wants  #1  or  2 
opportunity  in  growing  daily,  weekly  or  shopper 
operations.  W.ll  consider  corporate  manage¬ 
ment  of  similar  dailies.  Well  known,  respect^, 
community  leader,  family  man.  proven  success 
record — 20  years,  all  phases  of  the  business. 
Currently  top  level  management  large  chain. 
Reply  Box  3903.  Editor  &  Publisher. 

EXPERIENCED  MANAGER  seeks  management 
or  marketing  position  on  daily.  Has  MBA  and 
journalism  degrees.  Box  3973.  Editor  &  Pub¬ 
lisher. 

GENERAL  MANAGER 

With  the  background  to  lead  your  team  with 
aggressive  spirit  and  years  of  experience.  Pro- 
fit-oriented  with  knowledge  of  every  depart¬ 
ment  to  produce  and  lead.  Available  in  two 
weeks.  Box  3951,  Editor  &  Publisher. 

QUALITY  MAN-WIFE  TEAM— Built  successful, 
award-winning  weekly  from  scratch.  Seek  good 
management  opportunity.  For  more  call  (206) 
748-1953  or  write  Box  1185.  Chehalis  WA 
98532. 


ARTIGRAPHICS 

AWARD-WINNING  illustrator  and  cartoonist, 
now  magazine  art  director,  seeks  position  on 
newspaper  or  magazine  as  editorial  cartoonist, 
illustrator,  art  director,  or  combination  thereof. 
Box  3910.  Editor  &  Publisher. 

_ CIRCULATION _ 

EXPERIENCED  CIRCULATOR  seeking  circula¬ 
tion  manager's  position  with  PM  daily.  Jim  Wat¬ 
son.  5958  N  3rd  St,  Philadelphia  PA  19120. 

EXPERIENCED  CIRCULATION  manager.  11 
years  in  all  phases  of  newspaper  and  shopper 
distribution.  Small  to  medium  daily  in  Zone  4 
preferred.  Box  3967,  Editor  &  Publisher. 

NASHVILLE,  Tennessee,  300  mile  radius.  Cir¬ 
culation  manager.  9M  daily.  25  years  experi¬ 
ence.  Good  man  seeks  work  above  area.  Box 
3927,  Editor  &  Publisher. 


AVIATION  WRITER  with  one  of  the  nation  s  ten 
best  dailies  can  expertly  cover  all  aspects  of 
flying— crashes,  air  safety  and  airport  opera¬ 
tions — because  he's  a  certified  pilot.  Box 
3885,  Editor  &  Publisher. 


BUSINESS  REPORTER  with  international  cre¬ 
dits  and  experience  in  offshore  oil.  energy, 
shipbuilding,  inland  waterways  and  railroads  is 
seeking  a  staff  position,  preferably  along  the 
Gulf  Coast.  Paul  McKelvey.  (504)  643-5827. 


COPY  EDITOR  with  8  years  experience  (5  as  a 
reporter)  on  3  dailies  seeks  reportingediting 
job  on  business  page  section.  Box  3942.  Editor 
&  Publisher. 


EXPERIENCED  quality  professional  seeks 
sportswrifing  or  sports  editor  position.  Let  my 
ideas  and  clips  convince  you.  ^x3907.  Editor 
&  Publisher. 


EXPERIENCED  EDITOR,  ending  stmt  as  J- 
school  professor,  seeks  challenging  newsroom 
job.  Have  kept  skills  sharp  working  part-time  on 
daily.  All  Zones.  Box  3952.  Editor  &  Publisher. 


EDITOR  OR  CITY  EDITOR  JOB.  Nine  years  ex¬ 
perience  in  management,  editing,  reporting. 
Zones  5,  7.  Box  3829.  Editor  &  Publisher. 

EDITOR-weekly.  daily.  Experience-good  lay¬ 
out/design.  community  news  judgment,  photo 
background  plus  state,  national  awards  seeks 
challenge  on  quality-conscious  medium  to 
large  weekly  or  small  to  medium  daily,  prefer 
rural  area  Zones  1.  7  or  8.  Box  3980,  Editor  & 
Publisher. 


FEATURE  GOVERNMENTAL  writer  seeks  chal¬ 
lenging  position  on  growth  oriented  daily.  Cov¬ 
ers  features,  city  governmental,  polic  depart¬ 
ment.  fire  department,  hospital  beats.  One  year 
computerized  daily,  five  years  magazine  free¬ 
lance.  BA  Journalism.  AA  Business.  Top  clips 
and  references.  Staff  reduction  casualty.  RL 
Trueaud.  1306  Madison  St.  Mandeville  LA 
70448.  Days:  (504)  866-7627.  PM.  (505) 
626-9735. 


FIRST-RATE  SPORTSWRITER  looking  tor  posi¬ 
tion  on  medium  size  daily.  Willing  to  relocate. 
Box  3975.  Editor  &  Publisher. 


MAINE  media  opening?  Young,  creative  editor 
of  a  national  consumer  magazine  seeks  reloca¬ 
tion  in  writing  editing  position.  Box  3963.  Edi¬ 
tor  &  Publisher. 


PICTURE  EDITING  and/or  photo  department 
managing  position  desired  by  award-winning 
photographer  now  on  staff  of  top  ten  metro.  I 
have  page  layout/design  experience  and  Jour¬ 
nalism  degree  in  news  editing.  Box  3925.  Edi¬ 
tor  &  Publisher. 


POSITIONS  WANTED 


EDITORIAL 


RAPIER-KEEN  columnist  will  give  your  paper  a 
competitive  edge.  Send  for  samples.  Box 
3972,  Editor  &  Publisher. 

SLOTMAN  (who  demands  quality  editing, 
attractive  layouts,  livewire  news  judgment) 
wants  to  step  up  as  wire  editor,  news  editor, 
copy  desk  chief  of  medium  daily,  copy  editor 
large  paper.  Box  3918.  Editor  &  Publisher. 

SPORTSWRITER  ready  to  move  up  after  four 
years  valuable  experience  on  small  daily.  Box 
3904.  Editor  &  Publisher. 


SHARP  NEW  YORK  DAILY  NEWS  staffer  weary 
of  paper's  shaky  status  seeks  responsible  post 
in  features  or  sports.  Supervisory  experience, 
top  editing  skills.  Can  run  medium-sized  de- 
p^ment.  Box  3953.  Editor  &  Publisher. 

VIETNAM-VET.  ex-Marine.  BA-Asian  history. 
MA-communication.  3V5  years  as  Tokyo  daily 
editor.  18  months  as  US  magazine  editor. 
Wrote  news,  editorials,  columns  and  book  re¬ 
views  for  both.  Foreign  news  sensitivity.  Haiku 
heads  a  specialty.  Typesetter— know  points 
from  picas.  Awarded  major  federal  scholarship. 
Marathoner.  Box  3847.  Editor  &  Publisher. 


VERSATILE  ENTERTAINMENT  writer.  Covered 
everything  from  college  production  of  "Ham¬ 
let"  to  Pop  music  scene  for  local  paper.  Seek¬ 
ing  full-time  position  on  small  to  m^ium  size 
daily  in  Zones  8  or  9.  Have  also  covered  sports 
and  police  beat.  Prefer  the  arts.  VDT  experi- 
erKe.  Box  3937.  Editor  &  Publisher. 


WASHINGTON  reporter  writer  editor  with  news 
bureau,  daily  and  weekly  publications  experi¬ 
ence  seeks  position  as  Washington  rep  for 
newspaper  or  position  on  Washington  area 
magazine  staff.  Experience  includes  hill,  busi¬ 
ness.  agriculture  and  other  government  agen¬ 
cies.  Write  Box  11181.  Alexandria  VA  22312. 


_ FREELANCE _ 

CANADA.  EH?  Weekly  column,  features  from 
Great  White  North.  Wire  delivery.  (519)  743- 
5082.  collect. 

PHOTOJOURNAUSM 


ENERGETIC  photojournalist  with  BA  and  2V5 
years  daily  experience  seeks  position  with  de¬ 
sign-oriented  paper.  Striking  images  in  black 
and  white  and  color  accompany  my  features 
Available  Now!  Mark  Cantwell.  PO  Box  924, 
Vincennes  IN  47591;  (812)  882-2708. 


EXPERIENCED.  AWARD-WINNING  photojour- 
nalist.  age  34.  with  management  background 
seeks  staff  or  chief  photographer  spot  on  small 
to  mid-size  daily  or  magazine,  prefer  rural 
Zones  1.  7  or  8.  ^x  3979.  Editor  &  Publisher. 


PHOTOJOURNALIST.  Daily.  Department  man¬ 
ager.  Layout  and  graphics.  Color  separations. 
Robert  Harbison.  1509  Peterson  Rd.  Burling¬ 
ton  WA  98223;  (206)  757-4402. 


PRODUCTION 


OPERATIONS  manager  with  20-year  record  of 
lowering  costs  while  raising  operations  and  pro¬ 
duct  quality.  Broad-based  and  college  trained. 
Box  3947,  Editor  &  Publisher. 
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Shop  Talk  at  Thirty  By  Jo  Anne  Davis 
Qualities  of  a  good  desk  editor 


It  is  the  best  of  jobs  and  the  worst  of 
jobs,  a  position  of  power  and  of  sub¬ 
ordination.  one  of  screaming  frustration 
and  visceral  satisfaction. 

It  is  “the  desk” — the  generic  reference 
to  the  city,  state  or  regional  editor — and  it 
was  the  focus  of  a  Mid  America  Press 
Institute  seminar  last  month  in  St.  Louis. 

Throughout  the  seminar’s  nine  ses¬ 
sions,  an  ideal  emerged — a  composite  of 
each  speaker’s  expectations  and  goals: 

A  desk  editor  for  any  newspaper,  re¬ 
gardless  of  its  size,  must  be  more  up¬ 
standing  than  a  Boy  Scout;  more  shrewd 
than  a  corporate  comptroller;  more  in¬ 
sightful  than  a  psychic;  more  accessible 
than  a  ward  politician.  He  or  she  must 
know  the  geography,  politics  and  perso¬ 
nalities  of  the  staff  and  of  the  entire  com¬ 
munity  while  operating  in  an  environment 
increasingly  hostile  to  the  free  flow  of 
information.  A  desk  editor  must  be  the 
best  of  reporters,  copy  editors  and  word- 
smiths  and  must  be  willing  to  work  over¬ 
time  without  expecting  overtime  pay. 

The  session  on  what  managers  expect 
of  city  editors  was  just  the  beginning. 
“Sometimes,  I  think  I  expect  perfec¬ 
tion,”  Sylvia  Warner,  editor  of  the 
Greenville  (Mich.)  News,  told  her  audi¬ 
ence  of  about  35.  “And  I  don’t  quite  get 
it,”  she  added,  noting  that  she  serves  as 
both  managing  editor  and  city  editor. 

St.  Louis  Glohe-Democrat  managing 
editor  Ray  J.  Noonan  touched  on  the 
basics.  He  said  he  expects  the  city  editor 
to; 

—  Know  the  territory.  Have  a  compre¬ 
hensive  knowledge  of  its  geography,  poli¬ 
tics  and  citizens. 

—  Know  the  staff.  Know  which  repor¬ 
ter  has  a  flair  for  a  particular  kind  of  story . 
Keep  up  with  what  is  on  reporters’  minds, 
whether  story  ideas  or  gripes. 

—  Plan  and  organize  well.  Cover  the 
breaking  stories  brilliantly,  but  don’t  sit 
around  and  wait  for  them  to  happen.  Anti¬ 
cipate  trends.  Sense  the  stories  behind 
the  stories. 

—  Recognize  a  good  story.  Develop  it. 
Then  push  for  good  play  in  the  paper. 

—  Keep  the  managing  editor  informed 
about  what’s  going  on,  both  within  the 
paper  and  in  the  world  outside. 

—  Be  alert  to  the  possibility  of  libel. 

—  Convey  a  sense  of  fairness.  Always 
get  the  other  side. 

—  Be  tactful  with  the  public. 

—  Have  some  knowledge  of  the  pap¬ 
er’s  other  areas — advertising,  circula¬ 
tion,  production. 

Noonan’s  counterpart  and  competitor 
from  down  the  street,  David  Lipman, 

Jo  Anne  Davis  is  an  assistant  city  editor, 
St.  Louis  Globe-Democrat. 
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managing  editor  of  the  St.  Louis  Post- 
Dispatch,  added  a  few  qualities. 

He  said  the  city  editor  must  be  a  good 
reporter.  He  also  must  be  a  shrewd 
businessman  and  personnel  director.  He 
must  react  quickly  to  breaking  news,  and, 
more  importantly,  he  said,  anticipate 
what  might  happen.  “It’s  trying  to  deter¬ 
mine  what’s  going  on  in  your  community 
before  that  event  becomes  a  riot,”  Lip- 
man  said.  “You  have  to  be  afield  marshal 
in  a  wartime  situation,”  he  said. 

Noonan,  Lipman,  Warner  and  the 
fourth  panel  member,  George  Burg,  ex¬ 
ecutive  assistant  to  the  president  of  the 
Kansas  City  Star,  agreed  that  the  city 
editor  must  spend  an  inordinate  amount 
of  time  studying  the  community. 

Lipman,  for  example,  says  it  upsets 
him  when  the  city  editor  stays  at  his  desk 
day  after  day.  “1  want  to  see  him  meet 
with  the  bankers  one  day,  with  a  group  of 
firemen  the  next,  and  maybe  with  some 
leaders  of  community  action  groups  the 
third  day,”  he  said. 

Burg  cautioned  that  a  city  editor  should 
never  lose  touch  with  his  newspapers’ 
readers.  “If  it  weren’t  for  them,  we’d  all 
be  out  of  work,”  he  said.  He  said  editors 
should  be  accessible — both  in  person  and 
by  telephone.  “I  don’t  think  you  can  be 
aloof  to  the  people  out  there,  he  said. 

Panel  members  also  warned  that  city 
editors  must  guard  against  overwriting 
and  inaccuracy. 

A  good  editor.  Burg  said,  must  have  no 
compunction  about  controlling  the  length 
of  stories.  “Every  paper  has  prima  don¬ 
nas,  and  they’re  usually  pretty  good.  But 
keep  control  of  them,”  he  advised. 

Burg  added  that  he  thinks  one  corner¬ 
stone  of  journalism — accuracy — seems 
to  be  going  out  of  style.  “The  corrections 
column  is  running  with  monotonous  reg¬ 
ularity,”  he  said. 

Reporter  burnout  is  another  problem 
city  editors — especially  those  who  work 
for  larger  papers — must  deal  with  regular¬ 
ly,  the  panel  agreed.  The  four  members 
suggested  fighting  the  problem  by  chang¬ 
ing  a  reporter’s  assignment — putting  him 
on  a  different  beat,  assigning  him  to  a 
different  section  of  the  paper,  or  even 
bringing  him  onto  the  desk  as  a  fill-in. 

“I’d  say  bringing  a  reporter  on  the  city 
desk  gives  him  a  different  view  of  life,” 
Noonan  chuckled.  Lipman  added  that 
approaches  such  as  handholding,  cajoling 
and  threatening  don’t  seem  to  help  a 
burned-out  reporter. 

Warner  said  that  many  small  papers, 
because  of  their  usually  high  turnover 
rates,  don’t  have  the  problem  of  burnout. 
She  said  she  considers  her  paper  a  train¬ 
ing  ground  for  the  reporters  who  pass 
through. 


“We  expect  them  to  go  on  to  bigger  and 
better  things,”  she  said.  But  she  added 
that,  on  the  rare  occasions  when  one  of 
her  reporters  seems  to  be  slowing  down, 
she  has  a  remedy:  “One  thing  that’ll  real¬ 
ly  keep  a  reporter  on  his  toes  is  for  the  city 
editor  to  cover  his  beat  while  he’s  on 
vacation.” 

The  city  editor  himself  cannot  afford  to 
burn  out  despite  long  hours  without  extra 
pay,  panel  members  said. 

“The  city  editor  who  thinks  he’s  going 
to  operate  on  a  40-hour  week  probably 
won’t  be  there  long,”  Burg  said,  adding 
that  in  his  early  days  as  a  newspaperman, 
he  turned  in  a  timeslip  showing  over¬ 
time — once. 

“Don’t  you  like  it  here?”  he  quoted  his 
managing  editor  as  saying. 

In  a  session  on  regional  coverage,  Don 
Brazeal,  Mid  America  editor  of  the  Kan¬ 
sas  City  Times,  described  his  paper’s 
method  of  covering  the  two  states  Kansas 
City’s  circulation  area  straddles. 

Recently,  the  Times  reorganized  its  old 
state  desk,  which  five  years  ago  consisted 
of  one  editor  who  handled  mostly  wire 
copy,  directed  a  few  stringers,  and  occa¬ 
sionally  begged  or  borrowed  a  cityside 
reporter  for  a  locally  originated  story,  he 
said.  Now,  the  Times  has  a  regional  staff 
of  15 — three  editors  and  12  reporters — 
and  includes  five  bureaus  in  Missouri  and 
Kansas. 

The  reorganization  came  about  be¬ 
cause  the  Star  and  the  Times,  which  are 
under  the  same  ownership,  have  an  over¬ 
lapping  readership  of  85%.  The  reorga¬ 
nization  allowed  the  afternoon  Star  to 
concentrate  on  local  and  suburban  cover¬ 
age,  while  the  morning  Times  was  given 
the  mission  of  covering  the  region. 

Brazeal  said  that  of  the  two  perspec¬ 
tives  of  covering  regional  news,  he  pre¬ 
fers  the  approach  that  relates  news  of  a 
small  locality  to  the  region  as  a  whole,  in 
terms  of  trends  or  common  problems. 
“Tell  the  reader  in  Topeka  (Kans.)  how 
he  shares  problems  and  concerns  with  the 
reader  in  Columbia  (Mo.),”  he  said. 
Brazeal  said  he  does  not  advocate  the 
concept  of  covering  outstate  news  as  if 
yours  was  the  hometown  newspaper. 

“Philosophically,  I’m  opposed  to 
doing  stories  for  one  reader  at  a  time  or 
one  city  at  a  time,”  he  said. 
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HIGH  INCOME 
WORKING  WOMEN 

89% 

* . ,  of  the  working  women 
living  in  the  city  of  Mem¬ 
phis  (with  incomes  of  $20, 
000  or  more)  read  one  or 
BOTH  of  our  newsp^>ers 
on  an  average  weekday. 


UPSCALE 

EDUCATION 

82% 

>  * ,  of  adults  in  the  city  of 
Memphis  (age  18  and 
over)  with  a  college  edu¬ 
cation  read  The  Commer¬ 
cial  Appeal,  Memphis 
Press-Scimitar  or  BOTH 
on  an  average  weekday. 
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PROFESSIONAL 

MANAGERIAL 

83% 

...  of  adults  In  the  city  of 
Memphis  who  are  em¬ 
ployed  full  or  part  time  In 
professional  and  manage¬ 
rial  positions  read  one  or 
BOTH  of  our  newspapers 
on  an  average  weekday. 
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total  population  as  well  as  key  market  audiences. 
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